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EDITORIAL

I felt the need for effective communication to 
work together since I was the teacher of  Business 

Communication in ICMAB, when everyone is looking 
to increase productivity in teams and learn how to 
work together effectively in offices, factories and in 
any organization.

It’s one thing to define working together, and it’s 
another to define it in a way that will work. Although 
the English language has some excellent definitions 
of  working together/teamwork, the French have 
an even better one: esprit de corps. This phrase is 
roughly translated to a sense of  unity and enthusiasm 
for a shared responsibility or interest. With this grand 
French definition in mind, we will then define working 
together as the oil that makes teamwork well.

When we talk about working together, it’s usually in 
the context of  a group of  people working together 
towards a common goal. We say that a team worked 
well when they have reached their goal. However, 
achieving the goal is not the sole determinant of  a 
successful team. How this team reached their goal and 
what impression they left behind on each other is just 
as vital. Let’s have a look at the few hints to determine 
a stronger team. If  the team experienced effective 
communication; there were little misunderstandings 
and if  team mates didn't understand something, they 
sought to clarify immediately; if  the team enjoyed 
good relations with one another; if  everyone feeling 
respected and valued; if  team members had the 
opportunity to develop new skills and experiences; 
if  the team supported each other and helped when 
necessary, it is said to be a stronger team.

Everyone would be happy to work with this team 
again. If  the team that feels great together can 
eventually accomplish great things! Thus, when we 
say the team was effective, we mean that the goal 
was reached and the team dynamics are even better 

and stronger than before. The sum is greater than its 
parts. When people work together effectively, they are 
often able to produce something more significant than 
on their own. When more people are involved, a bigger 
pool of  ideas is generated. 

Different points of  view lead to a broader source 
of  solutions to a problem. Together, the team can 
determine which one is the most effective. People feel 
comfortable in a good team, they experience heightened 
confidence, they communicate more freely, and they 
feel important and heard. Working together in a group 
motivates everyone to be at the top of  their game, eases 
tensions, and creates a sense of  community. Most of  all, 
this increased competition often leads to innovation. 
People will try and think as creatively as possible to 
reach a solution. Team members will feel a sense of  
accomplishment when a team happily reaches their goal. 
Every team member brings their strengths and skills to 
the table. This doesn’t only help a team reach their goal, 
but team members can learn from each other. Working 
together can generate all sorts of  benefits. Above all the 
benefits that we just outlined, learning how to work with 
others will help you over and over again throughout your 
lifetime. When you travel, you need to understand how 
to interact with people from different cultures. When 
you and your friends go on a trip, you want to know 
how to best coordinate and make the most of  your trip.

As a nation, we should make sure to define realistic 
goals and decide how to measure the outcome and our 
success. Our national goals are reflected in our National 
Budget and vision of  our national leaders. Every citizen 
is a team member to achieve our short and long term 
goals.  Let us work together to increase productivity in all 
spheres of  our life, i.e. spiritually, mentally, economically, 
psychologically, socially and physically to become one of  
the top ten nations in the world. 

Ruhul Ameen FCMA
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Dear Fellow and Associate Members of the 
Institute, 
Hope all of  are in good health and doing fine in your 
profession.

The 2021 is coming to the end. This is the last 
issue of  2021 of  Institute’s bimonthly journal - 
“The Cost and Management”.  

In the last Council Election you entrusted us the 
responsibility to drive the ICMAB. On a process in 2021 
at the beginning I have been bestowed as the President 
for the year 2021. It was indeed a great honor to serve 
our profession from the front. I am grateful to the 
Almighty for giving me this unique opportunity. I convey 
my heartfelt thanks to you for the trust and confidence 
you have placed on me and the untiring support you 
have extended throughout the period. The Covid 19 has 
been kept us in a vulnerable condition in 2021 also. We 
are under lockdown for a long time. The worse situation 
continued with so many interruption, interval and 
partial lockdown where the normal life and movement 
was hindered. But the persistence inspiration from you 
always powered us to move and move on.  During 
the year our Office bearer, Council Members came to 
ICMAB regularly as and when required which helped us 
a lot to give our best. 

In the age of  globalization to create notable footmark 
in professional arena it is needed to give emphasize on 
branding. It is a challenge but we all are working hard 
on it. 

Innshah Allah we will reach our goal with all your 
support and cooperation. In the year 2021 there are few 
significant developments I must mention: 

In Educational Segment 
• ICMAB has introduced a new Syllabus which has 

been already implemented from July-December, 

From the
President’s Desk

2021 session. Following guideline of  IFAC we have 
prepared the syllabus. We have tried to sort out the 
complete curriculum by incorporating Supply Chain 
Management, International Business, Capital Market, 
Financial Market, Corporate Governance, Public 
Finance, Block Chain, Data Analytics. We live in 
present but think about future. Thinking the future of  
CMA profession we have changed our syllabus. We 
have to face the challenges in Accounting Profession 
in the near future. Keeping that in mind we tried our 
level best to accommodate the current issues in the 
syllabus. 

• New Brochure for the students has been published. 
The illustrated brochure will enrich the Institute’s 
branding and image as well as help to promote the 
profession in the professional fields. Whenever 
students come to us we provide them the brochure, 
so it’s important to provide important information 
through the brochure which will convince a new 
comer or admission seeker to get admitted in 
ICMAB. 

• Learning Management System (LMS) has been 
implemented. CMA Space, the digital platform of  
ICMAB will bring all the remote potential students 
of  Bangladesh as well as students across the world 
under its net and which will enhance the revenue 
substantially in the long run. The platform can also 
serve two more groups other than students i.e., 1) 
our members through knowledge sharing programs 
(like CPD) and 2) external corporate & Government 
executives through offering short certificate and 
competency development courses. After completing 
the classes of  each session the recording will be 
uploaded. Both coaching and correspondence 
students will get the facility of  watching the recorded 
classes. 
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• Three highly professional full time faculty members 
have been recruited for the betterment of  the 
Institute and students. Students of  both coaching and 
correspondence can contact them anytime. 

• ICMAB has added a shining feather in its wing of  
success by inaugurating the ICMAB Uttara Study 
Center and ICMAB Mirpur Study Center. One of  the 
many flagship initiatives of  ICMAB is setting up study 
centers at places with the need to ensure access to 
the CMA program by members of  the society across 
the country. 

In the Examination Segment 
• The Council has decided to hold 3 (three) 

examinations in a year namely CMA January 
Examination, CMA May Examination and CMA 
September Examination which would effective from 
January 2022. 

In Professional Segment 
• The ICMAB Professional consultancy Center was 

also inaugurated in 2021. The center is a commercial 
service provider which will provide consultancy 
services to both the Private and Public sectors to 
promote members as well as the practicing firms of  
the Institute.

• The present Council from its inception has been taking 
various noteworthy initiatives for implementing Cost 
Audit in private and public limited companies. 

• A good Audit report should have a format and well 
guide principles. For better understanding of  the 
members and stakeholders our professional team 
developed something new and very handy. ICMAB 
has published printed guidelines for the respected 
members -Titled on ‘Model Independent Cost 
Auditors Report’.

• ICMAB Digital CPD Platform was inaugurated on the 
19th December 2021. 

 Institutional Development: 
• The Training Department of  ICMAB organized an in-

house training for officers of  the Institute on ICMAB 
Learning Management System (LMS), ‘CMASPACE’. 

• Training on the e-Nothi system also organized by the 
training department which will ensure transparency, 
accountability, good governance and dynamism 
in office administration by turning the office into 
“Paperless Office”.

Research Segment 
The Institute undertakes research on a continuous basis 
on emerging issues in the relevant fields to make the 
knowledge of  its members up-to-date. In this endeavor, 
The Research and Development Committee which is 

constantly working to conduct and support high quality 
research in the relevant fields. In this year we have 
completed a research on “Healing the Economic Injuries 
Caused by Deadly COVID-19 Pandemic”.

Branding
During the year we have visited policy makers, corporate 
houses, corporate leaders, other employers and 
regulators and tried to convince them on the capabilities 
and competencies of  our members. 

Event
During the year, Institute holds many national and 
international events through virtually and physically. Few 
of  these could be mentioned:

• ICMAB observed the SAFA Foundation Day 2021 
and organized a Webinar on the theme “Role of  
Professional Accountants in Post Pandemic Economy 
Recovery: Focus on Financial Market’. 

• ICMAB observed National Mourning Day arranging 
discussion on Father of  the Nation Bangabandhu 
Sheikh Mujibur Rahman. 

• An International Webinar was organized on 
“Covid-19 impact on the SMEs and SMPs: The 
Bangladesh Perspective”.

• ICMAB celebrated the International Women’s 
Day 2021 by organizing a Discussion Session on 
“Women in leadership: Achieving an equal future in a 
COVID-19 world’.

• ICMAB celebrated the International Accounting Day 
2021 in a befitting manner.

• ICMAB Pre-Budget Discussion webinar on “National 
Budget 2021-2022” was held. A press conference 
was also held on the approved budget. 

• ICMAB holds Best Corporate Award 2020 on 30 
December, 2021. 

Mutual Collaboration

• ICMAB and Woori Bank Ltd signed a Memorandum 
of  Understanding (MoU) for benefit of  our members.

• ICMAB and VAT online project of  NBR signed an 
agreement for providing training to customs and VAT 
officials on Audit & Risk Management.

I am really thankful to you for your blessing and kind 
words which kept me motivated during the whole 
year. I have tried my best to do something better for 
our beloved profession. We must not forget that our 
bondage and fraternity are our strength. We all have to 
work together to make our dream true.

Abu Bakar Siddique FCMA
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Abstract

Tax assessment and collection procedure is one of  the most important aspects of  economic development for 
any rising economy, such as Bangladesh, The fundamental goal of  this research is to ascertain the substantial 
obstacles that Bangladeshi tax assessment and collection methods face. For measuring the key obstacles of  tax 
assessment and collection procedures in Bangladesh, a self-reporting semi-structured questionnaire on a 5-point 
Likert Scale is issued to the respondents, which included both taxpayers and tax officers. From the taxpayer’s 
point of  view, the findings indicate that there are insufficient and unqualified tax officials serving taxpayers, 
traditional and complex tax rules and procedures, ambiguity in current tax laws and regulations, limited time for 
paying tax liability, improper tax slaps for calculating tax liability, and overall negative perceptions of  taxpayers 
toward taxation systems. From the perspective of  the tax collector, the findings reveal an insufficient number of  
tax officers serving taxpayers, the prevalence of  loopholes in tax legislation that allow tax cheating, and ineffective 
actions taken by tax authorities to raise public awareness of  paying tax duties. The tax administration should make 
appropriate efforts to increase the number of  tax officials, introduce effective training programs to improve the 
abilities of  present tax officials, and reform tax rules and processes in a more user-friendly manner to improve 
taxpayer comprehension. The tax authority should also allow more time for paying tax liability, restructure tax 
slaps for tax liability calculations, create public awareness for paying taxes, and finally reform the taxation system 
and improve capacity of  tax administration for changing the overall negative perceptions of  taxpayers towards 
taxation systems and the tax administration.

Keywords: Tax assessment, Tax Collection, Taxpayers, Tax Laws, Tax Administration.

TAX ASSESSMENT
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1. Introduction
Taxes are one of  the sources of  revenue generation in 
the national economy. Taxation is described as one of  
the most important sources of  government revenue to 
meet public needs, particularly in the social, economic, 
and political realms. Parameswaran (2005) stated that 
taxation is one of  the most effective mechanisms for 
improving public sector performance by financing 
social insurance programs and debt repayment. 
According to Russel (2010), taxation could be a critical 
component of  each low and middle-income country’s 
development. According to Anyanwu (1997), taxation 
is the compulsory transfer or payment from private 
individuals or groups to the government. The purpose 
and importance of  taxation are to raise funds with 
which to promote the general welfare and protection 
of  its citizens and to enable it to finance its multifarious 
activities and to redistribute wealth and management of  
the economy ( Jhingan 2004, Bhartia, 2009; Ola (2001) 
cited in Ogbonna and Ebimobowei, 2012). Tax is that 
enforced proportional contributions from persons and 
property levied by the state’s law-making body for 
the support of  the government and all private needs. 
There is a strong link between tax revenue collections 
and economic development in every country, which 
depends mainly on good tax planning, experienced and 
up-to-date tax administration, and proper tax collecting 
systems.

The capacity of  economic and administrative teams, 
the actual gap between the requirements as required 
by law and ensured by governments due to insufficient 
human resources in tax administration, institutional 
weakness, and the inability of  governments are all 
factors influence revenue generation from tax sources. 
According to Brondolo et al. (2008), tax administration 
and tax reforms are the two most essential aspects of  
a country’s tax income collection. Political instability, 
as defined by the government’s unstable and changing 
behaviors, is one of  the primary difficulties of  collecting 
tax revenues affecting any country’s long-term tax 
changes as pointed out by Gupta (2007). 

Most developing countries confront significant fiscal 
issues, including the need to spend more, spend 
better and tax more, tax better. The process of  
underlying the current tax trends in Bangladesh is 
important, the components of  the tax system having 
a different impact on economic growth and economic 
development. 

2. Review of Literature
Taxes can create distortions in terms of  resource 
allocation, and thus there may be effects on the 
economic growth (Mandl et al., 2008). In any country, 
taxation plays an important role. Afonso and Furceri 
(2008) discuss the variables which influence in an 
undesirable way the economic growth, i.e. indirect 
taxes, and social contributions.

Nding Micah, Ebere’s (2012) research study on the 
challenges and prospects of  Tax System in Nigeria- 
elaborates on the vital challenging factors affecting 
the tax system in Nigeria. The primary identified 
factors were non-availability of  tax statistics, poor 
tax administration, the negative attitude of  most 
tax collectors towards taxpayers due to poor 
remuneration and motivation, the inability of  state 
governments to prioritize tax effort, the diversity of  
taxes, especially the ripple effects associated with 
the duplication of  taxation, the regulatory challenges 
like political risk, the ambiguity company law and the 
protection of  intellectual property, corruption along 
with the complexity of  tax laws etc.

Kebede and Tegegn (2016) conducted study on factors 
affecting presumptive tax collection in Ethiopia. The 
factors such as tax fairness and equity, organizational 
strength of  the tax assessment authority, the level 
of  awareness of  the taxpayers, cultural factors, and 
the government’s arrangement of  social services are 
associated with presumptive tax collection. 

Baryen (2009)  conducted a comparative analysis 
of  taxation on revenue generation in West Africa 
economies to look into the difficulties and issues of  
tax administration, compliance, and collection on 
revenue generation capabilities of  the governments 
in the developing countries. The study uncovered the 
significant complications including improper record-
keeping, own arrangement of  issues from the side of  
tax collecting authorities and shortage of  personnel and 
logistics including transportation etc. The investigation 
proposed changes to address difficulties; these include 
increasing tax identification numbers (TIN), training 
and hiring qualified tax officials, improving amenities 
and logistics in tax offices, and educating the general 
public on tax compliance. 

Palil (2010)  led an investigation to discover the tax 
knowledge and tax compliance determinants in self-
appraisal in Malaysia. The outcomes recommend that 
tax knowledge significantly affects tax compliance 
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even though the degree of  tax knowledge fluctuates 
fundamentally among respondents. The results also 
show that tax compliance is affected explicitly by 
the likelihood of  being audited, view of  government 
spending, penalties, individual monetary constraints 
and the impact of  referent groups.

Clotfelter (1983)  asserted that reducing tax rates is 
not the direct approach to disheartening tax evasion. 
Still, there was a meaningful connection between tax 
rates and tax evasion because of  utilizing tax rates as 
an instrument that can be manipulated specifically for 
policy goals. 

Similarly,  Kirchler (2007)  stated the significance of  
tax rate on tax compliance behavior even though the 
specific effect is yet chaotic and far from being true. 
Positive associations have been found between tax 
rates and tax evasion (Allingham and Sandmo 1972, 
Friedland et .al., 1978; Whitte and Woodbury, 1985; 
Ali, Ceciland Knoblett, 2001; Park and Hyun, 2003, 
Torgler, 2007). In addition, mixed findings are also 
located in some studies (Porcano 1988, Pommerehne 
et al.1996; Park and Hyun, 2003, Kirchler et al. 2008).

Kirchler et al. (2008), McKerchar and Evans (2009) 
stated the degree of  trust between taxpayers and the 
administration. The administration has a significant job 
in determining the effect of  tax rates on tax compliance 
since the impact of  tax rates was far from being true 
(positive, negative or no impact on evasion).

Loo and Ho (2005) conducted study on “Competency 
of  Malaysian Salaried Individuals in Relation to Tax 
Compliance under Self  Assessment by measuring the 
tax understanding of  individuals concerning chargeable 
income, tax credit income for exemptions, calculation 
of  tax-exempted income, tax reliefs and rebate. The 
results signify that respondents under study were 
incompetent for making the self-assessment to submit 
their tax returns.

Madi et al. (2010) analyzed salaried individuals’ existing 
tax literacy level by taking respondents from the Sabah 
and Sarawak states of  Malaysia. The study’s outcome 
states that individual taxpayers having salaried income 
in Sarawak are more tax literate compared to Sabah’s 
salaried individuals. The study also found that individual 
taxpayers in both the states who participated in the 
study were not fully competent for self-assessment 
of  their salaried income. The very literate category 
of  the respondents in both the states was a very low 
percentage. Thus, notable efforts must be undertaken 

to increase the existing literacy level among the 
individual taxpayers in Malaysia.

Mustascu Mihai and Danultetiu Dan (2011) analyzed 
the relationship between tax revenues and the literacy 
level of  taxpayers in 123 countries, considering the 
panel model and the nonlinear approach from the 
1996-2010 periods. The study stated that the tax 
literacy level of  taxpayers varying from individuals’ level 
as well as countries’ level. The study found a positive 
association between low literacy and reduction of  tax 
revenues.

Gurama and Mansor (2015)  conducted a study to 
analyze Nigeria’s tax administration problems and 
prospects. The significant issues identified in this study 
are unskilled tax officials and insufficient facilities, 
improper record-keeping, and an unsupportive 
environment. The study proposed providing sufficient 
training arrangements for the tax personnel and 
improved working environments, restructuring the 
salary scales, and employing proficient and capable 
staff from accounting and tax disciplines to overcome 
the identified problems.

Sarker (2003)  conducted a study to review the 
incidence of  income taxation in the tax system 
of  Bangladesh. The study mainly focused on the 
determinants of  the burden of  personal and corporate 
level income taxes among the taxpayers belonging 
to different income groups. The identified factors 
are the excessive burden of  taxes, unrestrained tax 
exemptions and unplanned tax holidays, poor tax 
base, inequality of  taxing between urban and rural 
sectors, repetitive tax amnesty etc. 

Sarkar and Ahmed (2012) found the practical 
obstacles of  income tax administration by collecting 
responses from TIN holders of  Bangladesh. Weak 
tax administration is identified as one of  the budding 
sentiments of  making a deficit national budget of  
the country because of  the failure to establish 
accountability, transparency and integrity to both 
the tax officials and taxpayers in Bangladesh. Tax 
rules should be revised and the current level of  tax 
official’s professionalism should be developed for 
enhancing the tax revenues in a third-world country 
like Bangladesh.

Phillips and Sandall (2008)  stated that the collection 
of  poor tax revenues depends on several factors and 
argued that the factors affecting poor tax revenue 
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generation are significantly different in both developing 
and advanced economies. 

Existing literature shows several studies relating to 
taxation all over the world. But most of  the studies 
encountered poor tax administrations, tax evasion, 
corruption, and improper tax systems, which are the 
significant impediments to tax revenue generation in 
developed and developing nations. However, very few 
studies have been found in emerging economies like 
Bangladesh to encounter the significant challenges of  
tax assessment and collection procedures from both 
the tax authority’s and tax payer’s points of  view. To fill 
this gap, this study is conducted by taking perceptions 
from tax officials and taxpayers to encounter the 
significant challenges of  tax assessment and collection 
procedures in Bangladesh.

2.1 Research question

This study has been conducted to answer the following 
research questions:
l What are the major challenges faced by the 

taxpayers in paying taxes?
l  What are the major challenges faced by the tax 

administration in collecting tax revenues?
2.2 Test of Hypotheses: 

The following hypotheses have been developed for 
measuring tax assessment and collection procedures 
in Bangladesh.

2.3 Hypotheses developed for measuring the 
challenges of tax assessment procedures from 
taxpayer’s point of view

Hypothesis-1 : No. of  tax officials are not inadequate 
for serving the taxpayers.

Hypothesis-2 : Tax rules and procedures are 
not traditional and complex for 
computing tax.

Hypothesis-3 : There is no ambiguity of  the current 
tax laws and regulations.

Hypothesis-4 : The time allowed for paying tax 
liability is not insufficient

Hypothesis-5 : The current tax rate is not 
dissatisfactory on taxable income.

Hypothesis-6 : The existing tax slab is not 
dissatisfactory to the taxpayers.

Hypothesis-7 : Perceptions of  the taxpayers are 
not dissatisfactory toward taxation 
systems and their administration

2.4 Hypotheses developed for measuring the 
challenges of tax collection procedures from 
tax collector’s point of view

Hypothesis-1 : No. of  tax officials are not adequate 
for serving the taxpayers.

Hypothesis-2 : Tax rules and procedures are 
not traditional and complex for 
computing tax.

Hypothesis-3 :  There is no ambiguity of  the current 
tax laws and regulations.

Hypothesis-4 : Existing tax laws are not well 
developed for detecting tax evasion.

Hypothesis-5 : Steps undertaken by tax authority 
are not enough to create public 
awareness for paying taxes

3. Research Methodology
3.1 Sampling Design
The judgmental sampling method has been used for 
this study to select the required sample and collect 
data since the respondents are both tax officials and 
taxpayers from Bangladesh. The study uses a self-
reporting semi-structured questionnaire for obtaining 
the required data from the selected 170 respondents, 
out of  which 150 respondents are taxpayers, and 20 
respondents are tax officials. 

3.2 The Questionnaire
There are four segments in the questionnaire used 
in this study for collecting the required data from 
the selected respondents. Segment B is for only 
the taxpayers, and Segment C is for the tax officials 
selected in this study. 5 point Likert Scale has been 
used to take the perceptions from the respondents in 
both Segment B and Segment C. 

Segment A (Personal Information): This section 
collects personal information from the respondents 
such as name, gender, age, educational level, 
occupation, marital status, income level, etc.

Segment B (Challenges Faced by 
Taxpayers): This segment has been answered by the 
taxpayers only. In this section, perceptions from the 
taxpayers have been taken using various independent 
variables, namely the adequacy and qualification level 
of  tax officials, level of  ambiguity of  the current tax 
laws and regulation, updated level of  tax rules and 
procedures for the computation of  taxes, taxation 
systems and its administration, satisfaction level of  
taxpayers relating to tax slabs, tax rates and the time 
allowed for paying the tax liability.



8 THE COST AND MANAGEMENT
ISSN 1817-5090, VOLUME-49, NUMBER-06, NOVEMBER-DECEMBER 2021

Segment C (Challenges Faced by Tax officials): Tax officials have answered this segment only. In this 
section, perceptions from the tax officials have been taken using various independent variables, namely the 
adequacy and qualification level of  taxpayers, level of  ambiguity of  the current tax laws and regulation, updated 
level of  tax rules and procedures for generating taxes, the steps undertaken by the tax authority for increasing 
awareness for payment of  tax and trained up the tax officials.

Segment D (Other): This segment is open for the respondents to view their observations and suggestions for 

improving the tax system in Bangladesh.

3.3 Research Model

No of  tax officials and their 
qualifications
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collecting taxes
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Level of  ambiguity and awareness 
of  taxpayers about  the current 
tax laws and regulation

Updated tax rules and procedures 
for computing taxes 

Updated tax rules and procedures 
for computing taxes

Current taxation systems and its 
administration 

Ability of  current taxation systems 
for detecting tax evasion

Time allowed for paying tax liability Steps undertaken by the tax 
authority to create public 
awareness  for paying taxes

The existing tax rate applied on 
taxable income 

Existing tax slab for computing taxes

Figure: Model developed by the Researchers

4.  Analysis and Discussion 
4.1 Descriptive Statistics 

Table showing the descriptive statistics of  data analysis for measuring the challenges of  tax assessment 
procedures: 

Descriptive Statistics
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N Valid 150 150 150 150 150 150 150

Missing 0 0 0 0 0 0 0

Mean 2.41 2.15 3.01 2.75 2.04 2.29 2.01

Std. Deviation 1.332 .932 .912 1.088 1.042 1.303 1.135

Skewness .238 .495 -.295 .203 .821 .416 .783

Std. Error of  Skewness .198 .198 .198 .198 .198 .198 .198

Kurtosis -1.416 -.558 -.219 -.845 -.319 -1.291 -.625

Std. Error of  Kurtosis .394 .394 .394 .394 .394 .394 .394

Minimum 1 1 1 1 1 1 1

Maximum 5 4 5 5 5 5 5

Source: Survey Report
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Interpretation: 

From the above table, it is clear that most taxpayers are not satisfied with tax administration and tax return 
services. In most cases, respondents are highly dissatisfied and make their opinion about the services complex. 
Respondents evaluate the tax administration as poor. Most of  the respondent thinks that existing income tax 
slab is not appropriate. However, Analysis indicates that the time of  submission of  income tax return is not 
adequate because 36% of  respondents think it is inadequate. From the above table, we can say that the tax laws 
and regulations should be simple that everyone can do it. It will result in the volume of  tax return submissions 
by taxpayers and enhance the government’s tax revenue.  It must be raised compared to previous years. The 
government should facilitate tax rules and regulations in the interest of  the people. The mean value indicates no 
significant variability among the variables because the mean value of  every question is 2.00-3.00, which is also 
confirmed by the low standard deviation of  each variable.

4.2 Test of Hypotheses: 

Table showing the results of  chi-square test statistics for measuring the challenges of  tax assessment procedures:

Test Statistics
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Chi-Square 61.133a 82.867a 34.053b 44.867a 85.467a 59.600a 80.733a

df 4 4 3 4 4 4 4

Asymp. Sig. .000 .000 .000 .000 .000 .000 .000

a. 0 cells (.0%) have expected frequencies less than 5. The minimum expected cell frequency is 30.0.

b. 0 cells (.0%) have expected frequencies less than 5. The minimum expected cell frequency is 37.5.

Interpretation: 

Chi-square test statistics are used to test the hypotheses. In every case of  the questionnaire, we let the null 
hypotheses. For all hypotheses, the calculated p-value found from the chi-square test statistics is .00, which is less 
than 0.005 that is 5%. Thus, all null hypotheses developed in this study are rejected; in other words, alternative 
hypotheses are accepted. Because the chi-square test results show that the assumption of  equal probability of  
each category of  answer for each question is not rejected.

Further from the frequency table of  the chi-square test, we found that most of  the respondents are highly 
dissatisfied, dissatisfied, or neutral. As a result, we have to reject the null hypothesis. 

The results signify that numbers of  tax officials are not adequate and qualified enough to provide services to 
the taxpayers in Bangladesh. Thus, tax administration should take proper steps to increase the number of  tax 
officials and arrange sufficient training programs to enhance the skills of  current tax officials. In addition, as per 
the respondents’ opinions, there is ambiguity in our current tax laws and regulations and tax rules and procedures 
in the computation of  taxes are not updated.

Thus, tax laws and regulations should be revised. Tax rules and procedures should be published more conveniently 
for the taxpayers to understand these easily. 

The tax authority can tax some steps for increasing the understanding ability of  taxpayers relating to the tax rules 
and procedures, such as publishing the unique rules and procedures in a bulletin, showing the calculation of  taxes 
with examples by explaining the rules in Televisions and print media, arranging seminars and opening help centre 
in Thana or Union level for taxpayers.

The results also state that the respondents are not satisfied with the time allowed in paying their tax liability.  
At present, the National Board of  Revenue (NBR) arranges a tax fair every year for seven days which is not 
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adequate to pay taxes conveniently. Thus, the period should be increased for the taxpayers.

Again, taxpayers are not satisfied with the existing tax slabs and tax rate in Bangladesh. Thus, NBR and Finance 
Ministry should rethink this matter seriously for making the fiscal policy and Budget in Bangladesh. Government 
should motivate the public to pay taxes willingly. Otherwise, the tendency of  tax evasion and tax avoidance will 
be increased.

Finally, the perceptions of  the respondents towards the existing taxation system and tax administration are not 
satisfactory. It should be taken seriously for reforming the taxation system, and the capacity of  tax administration 
should be enhanced. Moreover, the attitude of  tax officials towards taxpayers should be changed by increasing 
rewards, remuneration and motivation.

4.3 Descriptive Statistics 

Table showing the descriptive statistics of  data analysis for measuring the challenges of  tax collection procedures:

  

Table: Descriptive Statistics
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Existing no of  tax officials for 
collecting taxes

20 1 4 2.55 1.276 -.039 .512 -1.741 .992

Level of  ambiguity and awareness 
of  taxpayers about  the current 
tax laws and regulation

20 3 5 4.20 .894 -.432 .512 -1.672 .992

Updated tax rules and 
procedures for computing taxes

20 2 5 3.70 1.302 -.172 .512 -1.812 .992

Ability of  current taxation 
systems for detecting tax evasion

20 2 5 3.55 .826 .447 .512 -.399 .992

Steps undertaken by tax authority 
to create public awareness  for 
paying taxes

20 1 4 3.05 .945 -.524 .512 -.793 .992

Valid N (list wise) 20

Source: Survey Report

Interpretation: 

The above table shows the perceptions of  tax officials about the challenges of  tax collection procedures in 

Bangladesh. The tax officials are not satisfied with the existing tax administration system having inadequate 

tax officials for collecting taxes from the various levels of  taxpayers in Bangladesh. In addition, most of  the 

respondents are satisfied and think about the current tax laws and regulations for collecting taxes from taxpayers. 

Their opinions are also optimistic about the updated rules and procedures for computing taxes. Again, the 

respondents showed a positive response regarding the existing tax laws for detecting tax evasions in Bangladesh, 

along with the steps undertaken by the tax authority to create public awareness for paying taxes. However, it is 

evident most that the mean values of  the above questions are seen within 3.00 to 4.00 on a 5.00 point scale. It 

indicates that the respondents are not dissatisfied with the current tax administration and services for collecting 

taxes, but there is a scope of  improvement in the above areas.

4.4 Test of Hypotheses: 

Table showing the results of  chi-square test statistics for measuring the challenges of  tax collection procedures:
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Test Statistics
Hypothesis-1 Hypothesis-2 Hypothesis-3 Hypothesis-4 Hypothesis-5

Chi-Square 2.000a 2.800b 6.400a 9.200a 5.200a

Df 3 2 3 3 3

Asymp. Sig. .572 .247 .094 .027 .158

a. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency is 5.0.

b. 0 cells (0.0%) have expected frequencies less than 5. The minimum expected cell frequency is 6.7.

Interpretation: 

Chi-square test statistics are used to test the hypotheses. For all hypotheses except Hypothesis-4, the calculated 

p-value found from the chi-square test statistics is more than 0.005, which is 5%. Thus, all null hypotheses except 

Hypothesis-4 are accepted, and alternative hypotheses are rejected. However, in the case of  Hypothesis-4, 

it is evident that the calculated p-value found from the chi-square test statistics is more than 0.027, which is 

2.7% which is less than the acceptance criteria of  5%. Thus, the null hypothesis is rejected, and the alternative 

hypothesis is accepted.

In the case of  Hypothesis-1, the null hypothesis is accepted: the numbers of  tax officials are not inadequate for 

serving the taxpayers in Bangladesh. Thus, more tax officials should be appointed for providing better services 

to the taxpayers. Hypothesis-2 also states that the null hypothesis is accepted, and the alternative hypothesis is 

rejected. It signifies that the current tax rules and procedures are not traditional and complex for computing taxes 

in Bangladesh. The tax officials related to the tax collection process show their satisfaction about it.

Similarly, in Hypothesis -3, tax officials showed their positive attitude relating to the tax rules from its update 

and understanding.  It states that there is no ambiguity in current tax laws in Bangladesh and the taxpayers are 

well aware of  it. Interestingly, in Hypothesis-4, the result is the opposite compared with the other hypotheses 

developed in this study to measure the challenges of  tax collection procedures in Bangladesh. The null hypothesis 

is rejected, and the alternative hypothesis is accepted. The result signifies a broader scope of  tax evasion from 

the side of  taxpayers in Bangladesh. By taking the loopholes of  existing tax laws, many taxpayers are not paying 

the actual taxes figure.  It is a severe issue of  consideration for tax administration and government. Thus, the 

existing loopholes of  tax laws should be addressed, revised and updated so that taxpayers cannot exercise any 

illegal benefit from tax laws. Finally, in the case of  Hypothesis-5, the null hypothesis is also accepted and states 

that the steps undertaken by the tax authority are not enough to create public awareness for paying taxes. Thus, 

more innovative steps should be taken to create the awareness of  taxpayers so that they feel encouraged to pay 

taxes and understand the importance of  paying taxes for the greater interest of  the national economy.

5. Conclusion
This study is conducted by taking perceptions from assessing authorities and citizens to overcome the considerable 

challenges of  tax assessment and collection methods in Bangladesh. Hence, the findings are insufficient and 

inadequate numbers of  tax authorities for serving citizens, conventional and complex charge rules and strategies. 

The complexity of  current assessment laws and directions, restricted time for paying tax liability, inappropriate 

tax slaps for calculating tax liability are also challenges in tax system in Bangladesh. It indicates generally negative 

discernment of  citizens towards tax assessment frameworks and tax administration. However, the results also 

mean that tax collectors are satisfied with the existing tax rules and strategies and think there is no equivocalness 

in understanding tax laws and directions At last, more effective steps should be taken to make the citizens aware 

so that they feel empowered to pay taxes and understand that the significance of  paying taxes is noteworthy and 

inevitable for the national economy.  
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Abstract

E-filing of  income tax return can be seen as an important means to enhance the value of  services to the citizen. 
This paper investigates whether tax knowledge influences the level of  intention of  individual taxpayers to use 
E-filing after five years of  its implementation in Bangladesh. The study examines factors that might influence 
taxpayers’ level of  intention for E-filing based upon the theoretical framework of  combined models and the 
concept of  general knowledge about tax. The survey was conducted on 384 respondents’ individual taxpayers 
within the capital city of  Dhaka in 2020. It shows that respondents have a high level of  intention for E-filing 
(4.67 out of  5). Advanced statistical outputs show that perceived advantages, perceived comfortable to use 
and perceived subjective norms are positively associated, but perception on behavioral control and general 
knowledge about tax are not significantly associated with taxpayers’ intention for E-filing. The results from this 
study suggest that E-filing is a computerized system, just like any other system, where taxpayers’ intention to use 
it is also influenced by constructs within the technology acceptance model and the theory of  planned behavior 
approach. Furthermore, the implementation of  E-filing will be successful when it can provide a compulsory 
service delivery channel through the electronic platform. Since the National Board of  Revenue (NBR) is currently 
promoting the use of  E-filing, the results may assist the NBR to plan a more effective strategy of  promoting 
E-filing usage among individual taxpayers in Bangladesh.
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1.0 Introduction
Tax is a source of  income for governments to ensure 
continuous economic development within the 
country. Being the entity that collects direct taxes for 
the government, the National Board of  Revenue of  
Bangladesh (NBR) has the responsibility of  maximizing 
the collection of  taxes for the benefit of  the country. 
In the era of  third industrial revolution, technologies 
are using in all fields of  the world. Bangladesh, as a 
developing country, is committed to increasing tax 
revenues and achieving fiscal discipline with a view to 
increasing self-reliance. For making  Digital Bangladesh 
Vision 2021 a reality the National Board of  Revenue, 
Bangladesh has initiated some administrative and policy 
reforms in the taxation system. E-filing or electronic 
filing of  Income Tax Return via online is one of  them. 
‘E-filing’ or electronic filing is a process through which 
Income Tax Return can be submitted via online. It 
is considered as one of  the most significant reforms 
of  NBR, Bangladesh in recent times through which 
taxes department can accelerate its journey towards 
a paperless office.

Electronic tax filing is an important e-government 
application that has become increasingly ordinary 
throughout the world. As the use of  e-filing of  tax 
returns has spread from developed to developing 
countries, it has been clear that this kind of  reform 
has some positive aspects in reducing errors and 
corruption. Also, it has been widely assumed that 
less time is spent in preparing tax return and taxpayer 
compliance costs would decrease with the use of  
e-filing. With a view to reducing the challenges and risks 
of  manual filing of  income tax return and to improve 
the efficiency in increasing the number of  disposal, 
National Board of  Revenue (NBR), Bangladesh 
introduced E-filing system (IFC  2013). The study 
intends to find out the critical factors that are acting 
as obstacles in the process of  implementation of  the 
‘E-filing’ at field level that is at different territorial taxes 
zones. The main objective of  enactment of  ‘E-filing’ 
is to ensure people’s accessibility to e-services. But 
due to some restrictions the system is going slowly to 
achieve its goal fully.

It is found that in the first year of  implementation only 
393 returns were submitted through online and in the 
second year the number of  online submitted returns 

was 40,750 out of  total number of  return 14,78,434 
(NBR 2018). The rate of  moving online submission 
of  return from paper based return is very low, which 
is much lower than the target and reflects a tendency 
for rejection among taxpayers in Bangladesh. Similar 
problems were also faced by developed economies 
during the early implementation stage of  E-filing, 
including Singapore (Thompson & Poh 2005), Taiwan 
(Fu et al 2006; Hung et al 2006; Wang 2002), and the 
US (Schaupp et al 2010). E-filing usage reached the 
expected level of  above 80% among taxpayers in the 
US (IRS 2012) and Singapore (IRAS 2012) within very 
short period. Therefore, it should come as no surprise 
that the low E-filing usage rate among taxpayers 
is still an issue in developing economies such as 
Bangladesh. The problem with the relatively low level 
of  acceptance of  the E-filing system among taxpayers 
in Bangladesh needs to be addressed by the NBR to 
ensure that the huge investment in the information 
system is not wasted.

The present study proposes the possibility that general 
knowledge about tax may be an additional factor that 
influences. E-filing usage since general knowledge 
about tax has been found to influence tax compliance 
in many countries (Alm et al 2010; Nero & Amrizah 
2005; Mohd-Rizal 2005). Since the implementation 
of  E-filing is primarily to increase tax compliance, it 
is critical to understand whether general knowledge 
about tax influences E-filing usage among taxpayers 
and potential taxpayers. Unfortunately, prior studies 
have yet to provide concrete evidence on the issue 
of  general knowledge about tax relationship with 
usage of  E-filing as a media to increase tax compliance 
(Idawati 2012; Azmi & Bee 2010; Yusri 2008).

The aim of  the present paper is to examine the 
level of  intention for E-filing after five years of  
its implementation among individual taxpayers. 
Subsequently, investigates factors that influence 
taxpayers’ intention to use E-filing, extending prior 
studies by adding the tax knowledge variable as an 
additional input. Therefore, the study combines 
the technology acceptance model; the theory of  
planned behavior approach; and a variable of  general 
knowledge about tax in one framework to explain 
factors influencing taxpayers’ intention for E-filing. 
The general knowledge about tax variable is used to 
explain other issues relating to taxes, but, to date, 
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not in relation to the issue of  E-filing (Alm et al 2010; 
Nero & Amrizah 2005; Mohd-Rizal 2005; Eriksen & 
Fallan 1996; Yaniv 1999). Since the NBR is currently 
promoting the usage of  E-filing, results from the 
present study may assist the NBR in planning for a 
more effective strategy to promote E-filing usage 
among individual taxpayers in Bangladesh. 

The significance of  this study is two-fold. Firstly, there 
are a limited number of  literatures on this issue in 
Bangladesh since its inception in 2016. Therefore 
it is expected that the findings of  this study may 
significantly contribute to the existing literature on 
tax reforms in general. Secondly, the findings of  this 
research can generate questions for future studies. 

1.1 Research Objectives

The key objective of  this study is to investigate 
whether general knowledge about tax influences 
the level of  intention of  individual taxpayers to 
use E-filing after five years of  its implementation 
in Bangladesh.  In this respect, the intention of  the 
study is to understand the factors that might influence 
taxpayers’ level of  intention for E-filing based upon 
the theoretical framework of  technology acceptance 
model; the theory of  planned behavior approach; and 
the concept of  knowledge about tax in Bangladesh.

2.0 Literature Review
The main reason the NBR introduced the E-filing 
system is to reduce incomplete forms that rampantly 
occurred when manual tax returns are utilized 
(Habib 2018). Usually, every year the NBR receives 
a large number of  income tax returns where either 
incomplete or various errors are observed (Rinaudo 
2019). Incomplete tax forms results in an increase in 
the processing and management costs for tax refund 
activities at the NBR (Mannan el al 2020). As such, it 
is hoped that the E-filing system will result in taxpayers 
submitting tax returns that are correctly prepared 
since the E-filing system is designed to ensure 
taxpayers do not overlook mandatory information 
before they proceed to the next step in the tax filing 
system. Furthermore, E-filing provides an automatic 
calculation for the amount of  tax to be paid, hence 
reducing the tendency of  any miscalculations. 
However, the important features of  the E-filing system 
do not guarantee that taxpayers will determine the 
correct and most beneficial tax payment if  they do 
not have sufficient tax knowledge. Also, E-filing system 

does not ensure that the taxpayers will voluntarily 
disclose all material facts of  their income and wealth.  

Recent study, Rahul (2015) conducted in India finds 
that the main challenge of  E-filing is risk of  security. 
Security includes confidentiality of  data received 
through E-Return and Integrity of  data maintained 
in proper manner so that no one can alter data 
received through E-return. The issue of  security and 
confidentiality should be an important concern of  tax 
authority in Bangladesh .The present study also tries 
to find out the other socio economic factors those 
have a vital role in the implementation process of  
E-filing in Bangladesh. Hwang (1999) identifies only 
the user satisfaction about different filing method 
but the present research also finds the challenges of  
the existing E-filing system.  In addition, Liang and Lu 
(2012) shows that there are some individual factors 
and some environmental factors that have significant 
influence on adoption of  E-filing in Taiwan. According 
to an exploratory analysis Lean et al (2009) in the 
e-government system of  Malaysia shows that trust, 
perceived usefulness, perceived relative advantage 
and perceived image, respectively, has a direct 
positive significant relationship towards intention 
to use e-government service.  Azmi and Bee (2010) 
analyses that in the 4th year of  implementation nearly 
1.25 million Malaysian taxpayers has filed their returns 
electronically and also shows that ease of  use of  the 
electronic filing system could possibly reduce the 
perceived risk factor (Azmi & Bee, 2010).

Perceived  risk  is  included  two  risk  facets,  which  are  
privacy  risk  and  performance  risk.  Perceived risk 
is defined as taxpayers’ perception on the reliability 
of  the system’s usefulness/functionality and the 
control of  their personal data information in an online 
environment. Privacy  risk  refers  to  the  safeguard  
of   various  types  of   data  that  are  collected  during  
taxpayers’  interaction  with  the  e-filing  system.  
Under  the  e-filing  system,  taxpayers  are  concerned  
whether  third  parties  could  access  their  personal tax 
information without their knowledge or permission. 
Although this concern is also present in  the  physical  
world  but  this  issue  is  important  due  to  the  
special  characteristics  of   the  Internet  (Hoffman et 
al. 1999; Friedman et al. 2000). While, performance 
risk refers to the possibility a system malfunctions or 
the system’s failure to deliver the promised benefits.    
The  risk  factor  that  taxpayers’  perceived  to  have  
towards  the  system,  which  promise  to  complete  
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their  transaction  securely  and  to  maintain  the  
privacy  of   their  personal  information,  will  affect  
their  voluntary  adoption  of   the  e-filing  system.

However, Chen et al (2015) conducted in the context 
of  developing countries reveals that the government 
of  Philippine has adopted a gradual implementation 
strategy for the implementation of  online tax 
processing system. Moreover, a survey conducted 
in United States of  America in 2008 (Schaupp et al 
2010) performance expectancy, social influence, and 
perceived risk have a significant influence on intention 
to use of  e-governance while reputation and perceived 
security control has influence on perceived risk. 
Furthermore, Carter et al (2011) conducted a survey 
to 304 US taxpayers to capture their perceptions of  
e-filing. The survey results show that three factors 
like performance expectancy, effort expectancy, and 
social influence play a significant role in predicting 
taxpayers’ e-filing intentions. 

E-filing is a comparatively new issue in the bureaucratic 
arena. As discussed earlier that the introduction of  
E-filing at NBR is a very new phenomena so lacking 
of  literature is usual. But some research works have 
been done in the South Asian countries and also 
in the developed countries. All these works have 
touched the issue of  implementation of  E-filing but 
their context is different. However, the literature 
review helps to address the research gap and handle 
this study. Findings from prior studies show that the 
low acceptance of  E-filing in its initial implementation 
throughout the world is not specific to any country 
or region (Azmi & Bee 2010; Schaupp et al. 2010; 
Thompson & Poh 2005; Hung et al. 2006). In the East 
Asian region, Singapore seems to show the highest 
level of  usage of  E-filing (IRAS 2012) in comparison 
to other countries. Indonesia only initiated an E-filing 
system in 2011, while Thailand only adopted the 
system in 2013. The phenomenon of  relatively low 
acceptance of  E-filing usage in the early years of  
implementation baffles tax regulators in Bangladesh. 
Thus, more studies need to be performed to continue 
searching for additional factors that may trigger low 
acceptance from taxpayers.

General knowledge about income tax

Whether taxpayers use manual or e-filing applications 
under the self-assessment method, taxpayers still 
need adequate general knowledge about taxes to 
help them filing their income tax returns (Mannan et 

al 2021). Recent studies concerning E-filing issues only 
investigate factors related to the system itself, such 
as perceived advantages and perceived comfortable 
to use (Fu et al. 2006; Wang 2002). With a medium 
level of  tax knowledge being the norm among 
taxpayers (Abdul-Latiff  2005; Nero & Amrizah 2005), 
a question arises concerning whether tax knowledge 
is an additional factor that can contribute towards the 
intention to use the E-filing. In the absence of  clear 
evidence concerning this possibility (Idawati 2012; 
Azmi & Bee 2010; Yusri 2008), the present study aims 
to fill this gap in existing literature.

Knowledge on a specific issue can affect behavior 
related to that specific issue either positively or 
negatively depending upon the accuracy of  the 
knowledge concerning the specific issue (Ajzen et 
al 2011). The change from the formal assessment 
system to the self-assessment procedure creates a 
new requirement on the part of  taxpayers to have 
enough and appropriate knowledge of  the tax law 
(Bhowmik & Bala 2015). This requirement ensures 
taxpayers are able to provide the correct information 
and calculate the correct amount of  their taxable 
income in order to increase compliance voluntarily 
(Alm et al. 2010; Mohd-Rizal 2005, 2010). The self-
assessment procedure indirectly emphasizes the 
aspect of  knowledge to understand tax terminology 
used by the tax authority and the most basic 
knowledge includes the ability to know the right item 
for income tax’ allowable deductions; exemptions; 
and claimable rebates (Mohd-Rizal 2010; Nero & 
Amrizah 2003). However, if  there are changes in the 
tax law, taxpayers need to know about it in order 
to maintain their knowledge to complete tax forms 
((Bhowmik & Bala 2015; Barjoyai 1992), especially 
in the case of  self-assessment procedure (Loo & Ho 
2005; Mohd-Rizal 2005). Thus, it can be expected 
that having knowledge concerning tax law becomes 
mandatory for taxpayers to increase their intention 
and behavior towards tax compliance. Recent studies 
find that the higher the knowledge about tax, the 
lower the tendency that a person will avoid tax and 
the higher the tendency for tax compliance (Mohd-
Rizal 2010; Eriksen & Fallan 1996).

In addition, Yaniv (1999) finds a low level of  knowledge 
about tax makes respondents avoid the complexity 
of  calculating tax on their own and increases the 
tendency to hire advisors or tax practitioners to 
settle their tax forms. Tax complexity arises due to 
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too many laws that need to be complied with; the 
use of  language that is hard to understand; vague 
terminologies; and multiple categories of  income tax 
forms (Alm et al. 2010). Therefore, it can be expected 
that the more complicated is a tax system, the lower 
taxpayers’ voluntary tax compliance will be. However, 
basic knowledge concerning tax can change depending 
upon available current policies. Thus, taxpayers must 
always be alert with and prepare themselves with the 
latest information relating to tax issues, for instance, 
changes in the rebate amount and changes in type of  
exemptions (Yaniv 1999). Tax function might fail if  
taxpayers do not update themselves (Barjoyai 1992). 
Few studies find individual differences can influence 
taxpayers’ reactions toward technology acceptance 
(Lai & Siti-Normala 2004; Wang 2002; Agarwal & 
Prasad 1999) and individual differences regarding 
knowledge about tax are also found to be associated 
with tax compliance (Mohd-Rizal 2010).

Advantages

Advantages is defined as the level of  taxpayers’ 
perception of  how far E-filing can increase their work 
performance (Davis 1989). Recent studies provide 
evidence that perceived advantages consistently 
shows a positive association with someone’s intention 
for using an e-technology (Venkatesh et al. 2003; 
Chau & Hu 2002; Hu et al 1999). The existence of  
the perception of  advantages itself  can be influenced 
by other factors, such as satisfaction; experience; the 
time taken to use an application; the image on the 
computer screen; and other factors related to the 
use of  the system (Saade & Bahli 2005; Agarwal & 
Prasad 1999). As Schaupp and Carter (2009) find that 
the US taxpayers’ intention for E-filing is influenced 
by their perception of  its advantages. In addition to 
Wang (2002) and Fu et al (2006) also present similar 
findings in the case of  Taiwanese taxpayers with 
regards to E-filing usage. Moreover, several studies 
also find in Malaysia that perceived advantages is a 
significant factor influencing taxpayers’ intention for 
E-filing (Azmi & Bee 2010; Yusri 2008; Lai et al 2005). 
Since E-filing is expected to assist taxpayers not only 
in terms of  the application of  tax filing, but also with 
regards to settling tax payment through the internet, 
perceived advantages is expected to influence 
taxpayers’ intention for E-filing.

Comfortable to use

Comfortable to use is defined as the level at which 

someone believes he or she can use e-technology 
with ease and without any problem (Venkatesh 
& Davis 2000). According to Davis (1989) the 
perceived comfortable to use has a small impact, but 
is still significant and can change over time in terms 
of  its influence toward someone’s intention to use a 
system. In addition, Hung et al. (2006) find perceived 
comfortable to use has a significant association with 
someone’s intention to use e-technology. Moreover, 
other prior studies also find that perceived comfortable 
to use has a significant relationship with someone’s 
intention to use e-technology, whether directly or 
indirectly through the factor of  perceived advantages 
(Chau & Hu 2002; Venkatesh & Davis 2000; Agarwal 
& Prasad 1999). Extant studies generally find the 
intention for E-filing is associated with the perception 
of  comfortable to use, such as in the case of  Taiwan 
(Wang 2002), the US (Schaupp & Carter 2009) and 
Malaysia (Azmi & Bee 2010). However, other studies 
do not find that the perception of  comfortable to use 
influences taxpayers’ intention for E-filing (Yusri 2008; 
Fu et al. 2006). The contradictory finding could be due 
to taxpayers who are already comfortable with using 
the E-filing. On the other hand, taxpayers may still be 
too new to the E-filing system and unable to appreciate 
the comfortable to use aspect of  the system.

Subjective norm 

A perceived subjective norm is a situation where an 
action becomes a norm in a community to the extent 
that it becomes part of  the culture and eventually 
influences others in that community to do the same 
(Taylor & Todd 1995; Ajzen 1991). Recent studies 
also find individual differences can influence taxpayers’ 
reaction toward technology acceptance, such as 
cognitive, personality and demography (Lai & Siti-
Normala 2004; Wang 2002; Agarwal & Prasad 1999). 
Even though the actual association between individual 
differences and e-technology usage is still not clear (Alm 
et al. 2012), the issue is not within the scope of  this 
study. On the other hand, the influence of  perceived 
subjective norms is clearer and found in other studies 
to be positively associated with the intention to 
use a system (Schaupp & Carter 2009; Wang 2002; 
Venkatesh & Davis 2000). Moreover, several studies find 
perceived subjective norms are positively associated 
with taxpayers’ intention for E-filing (Schaupp & Carter 
2009; Wang 2002). However other studies do not 
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find any significant association between perceived 
subjective norms and E-filing usage (Yusri 2008; Fu et al. 
2006). Since E-filing has been implemented for almost 
years during the time period of  the present study, it is 
expected that social norms could influence someone’s 
intention for E-filing. 

Behavioral control 

Behavioral control is someone’s belief  of  his or her 
self-ability in the existence or absence of  sources or 
opportunities needed to implement a task or action 
(Ajzen 1991). According to Venkatesh and Davis 
(2000), both internal control and external control are 
strong factors affecting the perception of  comfortable 
to use. Several studies find perceived behavioral 
control influences behavioral intention. Individuals 
who can fully control their ability when using an 
e-technology application will perceive the application 
to be comfortable to use (Yusri 2008; Hung et 
al 2006; Chau & Hu 2002). However, for those 
without experience handling an application may feel 
threatened and eventually avoid use the application; 
or continue to use the application, but with the help of  
experts (Pons 2004; Venkatesh & Davis 2000). In the 
context of  E-filing, if  someone believes that they are 
capable of  handling E-filing on their own, the person is 
expected to perceive E-filing to be comfortable to use 
or difficult otherwise. Therefore, it can be expected 
that the same situation applies to the case of  E-filing 
usage among taxpayers. If  taxpayers are equipped 
with enough computers and internet service, there 
may be a higher tendency they will decide to use 
E-filing. Since, there were 47.61 million internet users, 
the number of  internet users in increased by 7.7 
million (+19%) between 2020 and 2021, and internet 
penetration in Bangladesh stood at 28.8% in January 
2021. (Datareportal 2021) Therefore, it can be 
expected that Bangladeshis will have high perceived 
behavioral control in regards to the internet, which 
could positively influence the behavioral intention for 
E-filing. 

2.1 Theoretical Perspectives

2.1.1 Technology Acceptance Model

In 1985, Fred Davis suggested the technology 
acceptance model. The Technology Acceptance 
Model intended to describe the motivational process 
that mediates between system characteristics and 
user behavior. This model suggests that when users 

are offered a new technology, a number of  factors 
influence their decision why they will use it. Especially 
the perceived usefulness and perceived ease of  use 
constructs have received a great deal of  attention 
in intention to use of  any technology. Davis, in his 
study of  perceived usefulness, proposed a six items 
measurement tool. The six items include the four items 
most commonly used: using increases productivity; 
using increases job performance; using enhances 
effectiveness on the job; and overall usefulness in job. 

2.1.2 A Theory of Planned Behavior Approach

Theory of  planned behavior is an important theory 
which presents within the scope of  the social 
psychology and tries to explain human behaviors. This 
theory was developed by Ajzen (1991) and it is just 
the improved form of  the Theory of  Reason Action 
suggested by Ajzen and Fishbein (1970) in order to 
explain conscious behaviors. According to this theory, 
behaviors of  the individuals within the society are 
under the influence of  definite factors, originate from 
certain reasons and emerge in a planned way (Dubin 
& Wilde 1988)). Nevertheless, the ability to perform 
a particular behavior depends on the fact that the 
individual has a purpose towards that behavior. As 
for the factors determining the purpose towards 
the behavior, they are attitude towards behavior, 
subjective norms and perceived behavioral control 
(Dubin & Wilde 1988). Factors counted above are also 
under the influence of  behavioral beliefs, normative 
beliefs and control beliefs (Ajzen 2002).

Intention is the basis of  this theory and performance 
of  a behavior or its transformation into a different 
behavior depend on the intention that the individual 
has generated towards the behavior. Ajzen, described 
intention as the factor indicating the degree of  
individual efforts in order to perform a certain 
behavior (Ajzen 1991). Intention is explained by 
attitudes towards behavior, individual norms and 
perceived behavior controls (Klee et al 2000). Attitude 
includes the evaluations made by the individual who 
will perform the behavior regarding the act of  that 
behavior. Subjective norm refers to the opinions 
of  the other individuals who are important for 
individuals that will perform the behavior or are taken 
as reference as regards to this behavior. Finally, the 
Theory of  Planned Behavior posits that individuals’ 
intentions, together with their perceived control over 

https://Datareportal
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the behavior determine whether or not they will 
actually engage in the behavior.

2.2 Research Ethics

The study asked for full consent from participants 
where we explained the motivation of  study to the 
participated assesses. They had the freedom to leave 
the study at any time or may remain silent to specific 
questions if  they were not comfortable. User data 
was anonymized. All our collected data are securely 
stored in a locked drive, and only researchers have 
access to it.

3.0 Research Methodology
This study is a cross sectional design with quantitative 
approach. The study approach is descriptive in nature, 
and primary data has been used in this study. First of  
all, the researcher assembles an overall idea about 
the processes and ground level scenario of  E-filing 
services in the study areas through document review 
analysis. The sample for this study consists of  individual 
taxpayers within the city of  Dhaka, Bangladesh. Based 
upon NBR information. The main research area 
for the study is to examine the case of  tax E-filing in 
Bangladesh. Therefore, the researchers decided to 
select the sample from Bangladesh.

The sample location was Dhaka, capital of  Bangladesh. 
The reason for selecting Dhaka is that Bangladesh is 
a unitary Republic with central and local government. 
However, central government, based in Dhaka 
city, plays the key role in decision making and policy 
formulation processes. Most government organizations 
are located in Dhaka. In addition, the actual revenue 
collection target for the financial year 2017-2018 was 
set at BDT 87,190 crore and BDT 62,340.42 crore 
was collected, of  which 44.51% was in fifteen zones 
of  Dhaka and it has reached a total of  73.22% when 
the large taxpayers and the central survey zone were 
combined (NBR 2018). Moreover, Dhaka is the center 
of  business and professional activities in Bangladesh. In 
this study, to examine the tax E-filing issue from the 
viewpoint of  factors that might influence taxpayers’ 
level of  intention to use E-filing.

The sample is selected by following the method of  
proportional allocation under which the sizes of  the 
samples from the different strata are kept proportional 
to the sizes of  the strata. For the purpose of  the study 

sample size is determined by using formula (Krejcie & 
Morgan 1970):

s = X2 NP(1-P) / d2 (N-1) + X2 P(1-P)
Where
s = required sample size
X2 = the table value of  chi-square for 1 degree 

of  freedom at the desired confidence level 
(3.841)

N = the population size
P = the population proportion (assumed to be 

0.50 since this would provide the maximum 
sample size)

d = the degree of  accuracy expressed as a 
proportion (0.50)

Therefore sample size is determined to 384 taxpayers 
to which the questionnaire was distributed. This 
study has followed a convenience sampling method. 
This sampling method has also been conducted in 
the context of  Malaysia (Ser 2013), the USA and 
Hong Kong (Chan et al 2000). Convenience sampling 
method has the advantage over reliability, time and 
budget constraint. The sample is allocated to each 
zone according to the population weight. The study 
has used primary data collected by using structured 
questionnaires. The survey was conducted during 
the period of  1st January 2020 to 31st March, 
2020. The questionnaire is composed of  closed 
ended questions designed on mostly a Likert scale. 
Questionnaires were delivered to people of  various 
income levels. Questions were pre-coded during the 
survey questionnaire, data processing and analysis. 
The quantitative data were subsequently entered into 
STATA for analysis.

The questionnaire is designed based upon prior 
studies utilizing constructs under the technology 
acceptance model, specifically comfortable to use 
and advantages; and the theory of  planned behavior, 
specifically behavioral control and subjective norm. 
The additional construct incorporated is general 
knowledge about income tax. A pilot study of  the 
questionnaire is undertaken with 25 respondents who 
include academicians; postgraduate students; and 
employees of  public and private sectors. The pilot 
study is performed to ensure the clarity of  questions; 
and the reliability and internal validity of  the items in 
the questionnaire.

As the index variable was developed, consistency 
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within all the items in the question matrix has to be 
ascertained by a reliability check using Cronbach’s 
Alpha. As long as the value of  Cronbach’s Alpha is 
between 0.7 and 1.0, all of  the statements in the 
question matrix can be used to create the index 
variable, while statements with a value below 0.7 
are discarded. Once the exercise is satisfactorily 
completed, the maximum and minimum outputs 
are ascertained by sub-menu descriptive statistics 
together with their respective frequencies. The 
minimum scores are deducted from the maximum 
scores, and the residuals are divided by the number of  
categories in the index variable.

Finally, an econometric model was developed to 
assess the association between general knowledge 
about income tax and the exploratory variables. In this 
study, the cross-sectional data used for that purpose 
were analyzed using three main tests, the data 
normality test, multicollinearity and autocorrelation. 
This is because Gujarati (2003) suggests that it is 
not necessary to test all assumptions, while it should 
be applicable depending on the types of  data. The 
complete model is following prior studies on tax 
issues (Schaupp & Carter 2009; Azmi & Bee 2010) and 
based upon the following model:

IfEf	 =	α0	+α1 GKaIT	+α2BCont	+α3SNom	+α4CUse 
+α5Adv+e

where; 

IfEf	 =	Intention	for	E-filing,	

GKaIT	 =	General	knowledge	about	income	tax

BCont	 =	Behavioral	control,	

SNom	 =	Subjective	norm,	

CUse	 =	Comfortable	to	use,	

Adv	 =	Advantages,	and

e	 =	error	in	this	regression

 

4.0 Results and Discussions
The distribution of  the 384 respondents in Table 1.1 
shows that 78.90 percent of  them are male and 21.10 
percent are female. The age of  the respondents is quite 
evenly spread between 31 years and 60 years, with 
those above 31 years comprising 89.32 percent of  the 
respondents. The academic levels of  the respondents 
are also quite high, with respondents having graduate 

level of  education 48.72 78 percent of  the sample. 
According to employment status (37.50%) respondents 
were engaged in business, followed by private service 
(34.11%), self-employee (25.52%) and public service 
(2.87%). Around one-third (29.17%) of  the total 
respondents had yearly taxable income in between 
BDT 400,001 to BDT 5,00,000 followed by 27.90%,  
22.91%, 14.84% and 5.99% of  respondents whose 
income were in between respectively BDT 6,00,001 to 
30,00,000, BDT 5,00,001 to 6,00,000, BDT 2,50,000 
to 4,00,000 and BDT 30,00,000 and above.

Table-1.1: Respondents Profile (n=384)

Category No. of 
respondents

Percentage 
(%)

Gender

Male 303 78.90

Female 81 21.10

Age

21-30 41 10.68

31-40 142 36.98

41-50 99 25.78

51-60 55 14.32

61-70 44 11.46

71 years and above 3 0.78

Marital Status

Married 351 91.40

Single & Others 33 8.60

Level of  education

No any formal education 19 4.94

Secondary level 76 19.80

Higher secondary level 89 23.17

Graduation level 187 48.70

Post-graduation level 13 3.39

Employment status

Public service 11 2.87

Private service 131 34.11

Self-employed 98 25.52

Business 144 37.50

Annual level of  income

2,50,000-4,00,000 57 14.84

4,00,001-5,00,000 112 29.17

5,00,001-6,00,000 88 22.91

6,00,001-30,00,000 104 27.09

30,00,000 and above 23 5.99

The internal consistency of  constructs is tested using 
a factor analysis (Pallant 2007). Changes are made in 
regards to the perceived behavioral control variable 
and involve two questions being dropped from further 
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analysis because they create another sub component. 
Factor analysis concerning the general knowledge 
about income tax variable results in five components. 
However, all questions under this variable are utilized 
because the findings do not change even when any of  
the questions are included or excluded. Moreover, 
questions asked under this variable are taken from 
reliable sources. Table 1.2 shows that all variables have 
a Cronbach alpha of  above 0.7, which is considered 
appropriate, except for variable general knowledge 
about income tax, which obtains a Cronbach alpha 
of  0.591 but is still acceptable for the present study 
(Sekaran 2003). The test for the normal distribution 
of  data indicates that the data is normally distributed 
where mean and median of  all variables are close 
to each other (Shannon & Davenport 2001). The 
skewness and kurtosis of  variables also have values 
between +2 and -2, which also indicates normality of  
data (Garson 2010).

Table-1.2: Factor Analysis of Variables (n=384)

Variables Cronbach Alpha
GKaIT 0.591

IfEf 0.824

BCont 0.726

SNom 0.846

CUse 0.991

Adv 0.847

Table 1.3 presents the descriptive statistics of  the 
variables. The minimum value and maximum value of  
each variable is based upon the average Likert scale 
value assigned by respondents for all questions in each 
variable. As Such, the minimum and maximum values 
may not always be a pure Likert scale number. The 
mean score of  variable intention for E-filing is 4.67 
out of  5.00, indicating that respondents have a higher 
tendency to use E-filing. The mean score of  variable 
advantage is 3.56 and indicates a lower tendency 
among respondents to perceive E-filing as being 
advantage. However, the comfortable to use variable 
is 3.11, which suggests respondents do not perceive 
E-filing to be an easy system to use. The subjective 
norm and behavioral control variables, which obtain 
mean values of  3.65 and 3.32, respectively, suggest 
respondents do not perceive that internal or external 
factors influence their actions or behaviors. Finally, 
the general knowledge about income tax variable is 

6.78 out of  13.00, which suggests the respondents 
do not have high general knowledge about tax and is 
consistent with findings from prior studies (Nero & 
Amrizah 2005; Ern & Juan 2005). 

Table-1.3: Descriptive Statistics of Variables 
(n=384)

Variables Minimum Maximum Mean Std.dev

GKaIT 0.00 13.00 6.78 2.95

IfEf 1.40 5.00 4.67 0.87

BCont 1.30 4.00 3.32 0.68

SNom 1.20 4.00 3.65 0.89

CUse 1.00 5.00 3.11 0.79

Adv 1.70 4.00 3.56 0.78

The potential existence of  multicollinearity issues is 
tested based upon correlations between independent 
variables. Table 1.4 shows that the highest correlation 
(0.72) is between advantages and comfortable to use, 
which is lower than 0.8. Therefore, the results indicate 
that multicollinearity is not a problem (Cooper & 
Schindler 2003). 

Table-1.4: Spearman Correlation among  
Variables (n=384)

Variables (2) (3) (4) (5) (6)

IfEf 0.721 0.654 0.322 0.505 0.111

BCont 0.711 0.366 0.601 0.130

SNom 0.425 0.677 0.217

CUse 0.423 0.081

Adv 0.176

GKaIT

Table 1.5 present the results from the multiple 
regression analysis. The results show that the 
advantage variable (β= 0.612, p < 0.000) that indicate 
perceived advantages is positively associated with 
the intention for E-filing and the comfortable to use 
variable (β = 0.249, p < 0.000) is positively associated 
with intention for E-filing that explore perceived 
comfortable of  use is positively associated with the 
intention to use E-filing in the sample. Both findings 
are consistent with prior studies, such as Wang 
(2002), Hung et al (2006) and Fu et al (2006). The 
subjective norm variable (β = 0.081, p < 0.05) is 
also positively associated with intention for E-filing 
in the sample, which could be explained as perceived 
subjective norms are positively associated with the 
intention to use E-filing. The finding is consistent with 
prior studies, as for Hung et al (2006) and Schaupp 
and Carter (2009).
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The behavioral control and general knowledge about 
income tax variables do not show any significant 
association with intention for E-filing in the sample. Hence, 
it can be assumed that perceived behavioral control is 
negatively associated with the intention to use E-filing 
general knowledge about tax is negatively associated 
with the intention to use E-filing. Nevertheless, the 
findings are consistent with prior studies, for instance 
Fu et al (2006) and Suki and Ramayah (2010). One 
possible explanation concerning the lack of  association 
between perceived behavioral control and intention to 
use E-filing is that the respondents in the sample do not 
need their self-ability in order to use E-filing. The use of  
computer and internet is already part of  their daily life. 
It does not matter whether it is E-government, It is fact 
that the use of  electronic device and internet is already 
part of  their daily life. It does not matter whether it is 
E-government, E-filing or E-commerce, they would be 
able to handle those systems if  they wanted to use them. 
Notwithstanding, Yusri (2008) finds that perceived 
behavioral control is significant, the survey employed 
was undertaken a year after E-filing was implemented. 

Table-1.5: Multiple Regression of Intention for E-filing 
on Independent Variables (n=384)

Variables Coefficient Std.error t-statistics

Intercept 0.231 0.211 1.105

BCont -0.023 0.051 -0.622

SNom 0.081 0.026 1.538

CUse 0.249 0.066 3.578

Adv 0.612 0.053 9.061

GKaIT -0.016 0.157 -0.107

Adjusted R2 0.621

F-statistics 92.607

p-value 0.000

In respect to the variable of  general knowledge about 
income tax, the lack of  association with intention to use 
E-filing could be due to the fact that the respondents 
in the sample have general knowledge about income 
tax, but only at a medium level that is 6.78 out of  
13 maximum in above table 1.3. Thus, it may be 
concluded that tax knowledge may not be important 
to taxpayers in their decision to choose either E-filing 
or traditional of  tax filing. Alternatively, with the latest 
E-filing system having many features to assist taxpayers, 
such as automatically providing individual mandatory 
self-deduction amounts without taxpayers having to 
remember the amount, E-filing is manageable for most 
people, even with minimum tax knowledge.

Nonetheless, the ability to use E-filing does not 
necessarily mean taxpayers have filed their tax returns 
correctly, especially those lacking appropriate tax 
knowledge. Since the NBR is currently focusing 
more on the issue of  audit and investigation after 
the implementation of  E-filing, it is expected that the 
number of  audit and investigation cases may increase 
(Razilina et al 2012). The E-filing system could result 
in taxpayers taking advantage of  the system if  proper 
monitoring from the NBR is not in place. Thus, the 
promotion of  E-filing use, on its own, would not solve 
issues of  tax compliance faced by the NBR if  taxpayers 
are not being equipped with appropriate knowledge 
about tax rules and regulations.

5.0 Conclusion 
This study examines factors that may influence E-filing 
among individual taxpayers in Bangladesh between the 
implementation of the system in 2016 and 2020. This 
paper investigates whether general knowledge about 
income tax may influence taxpayers’ intention for E-filing 
in light of the fact that tax knowledge is important to 
ensure that tax returns are completed correctly and 
reflect a correct tax liability figure. Empirical findings 
show that advantages, comfortable to use and subjective 
norms are positively associated, but perception on 
behavioral control and general knowledge about tax 
are not significantly associated with taxpayers’ intention 
for E-filing. Even the findings concerning the insignificant 
effect of knowledge about tax on E-filing usage, caution 
should be taken with regards to the generalizability of  
the findings. It is fact that, apart from the limited sample 
size and sampling frame, the questions on tax knowledge 
are designed based upon prior studies concerning tax 
compliance issues and not concerning knowledge about 
system usage is acknowledged. While prior studies find 
a positive association between knowledge about tax and 
tax compliance, this study finds an insignificant association 
between knowledge about tax and E-filing usage.  

This study is important since issues concerning the 
comparatively low usage of  E-filing, especially in 
Bangladesh remain contentious. Even though the NBR 
has invested a lot of  time and effort to promote the 
use of  E-filing in Bangladesh, it is still not widely used 
among taxpayers. Nevertheless, the findings suggest 
that the NBR should continue to attempt to increase 
taxpayers’ intention for E-filing, especially by further 
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enhancing the management of  their E-filing system 
overall. 

Future studies may want to examine other factors that 
could influence E-filing or utilize other methodologies. 
There is a possibility involves using the experimental 
method to gauge respondents’ intention for E-filing 
when they are given hands-on training on how to 
use E-filing; and subsequently conducting a survey to 
obtain responses from respondents. Another way to 
capture respondents perceptions concerning whether 
general knowledge about tax affects their E-filing usage 
could include asking them direct questions rather than 
testing the extent of  their tax knowledge. Therefore, 
future studies could follow up on this suggestion to 
find further evidence on the issue of  the effect of  
knowledge about tax on E-filing usage.
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QUESTIONNAIRE

Surveyor ID:  Participation number:   Date:

Assessment type: General  Self-assessment

SL Description  

1. Gender   Male    Female

2. Age  

3. Marital status  

 Single Married  Divorced   Widowed

4. What was the last grade of  school you completed?

 No any formal education SSC  HSC Graduation level  Post-graduation level

5. Could you please describe your present profession?

 Professional Business Private service Public service   Self-employed

Could you please tick mark on the following statement where you feel comfortable?

  YES NO

6. Interest on housing loan is deductible from total income.  

7. Children educational expenses is deductible from total income.  

8. Cash income received without any document as a receipt.  

9. Cash rewards from a contest such as a lucky draw is income.  

10. Individual tax rate for the year of  assessment 2018-2019 is between 10% to 25%.   

11. Taxpayer must keep records of  income/expenses details to fulfill the income tax law.  

12. Due date for submission of  tax return for individual taxpayer is on 15th November.  

13. Failure to submit the tax return is a criminal offence.  

14. Failure to submit the tax return is a civil offence.  

15. Penalty will be imposed if  you are late in submitting the Income Tax Return.  

16. Every taxpayer must inform about their change of  address to NBR.  

17 Payment of  taxes can be made at any Bank in Bangladesh.  

18. Your superior/s motivated to use E-filing  

19. Your colleague encouraged to use E-filing.  

20. Your friend influenced to use E-filing.  

21. Your relative informed to use E-filing.  

22. Your household members showed to use E-filing.  

23. If  You have access to E-filing system, You intend to use it.  

24. In choosing filing methods for your income tax return, E-filing is your priority  

25. You will continue using E-filing in the future.  

26. You would recommend E-filing to your relatives and friends.  

27. May I know your annual level of  taxable income for the current financial year 2017-2018?

BDT 2,50,000-4,00,000  

BDT 4,00,001-5,00,000  

BDT 5,00,001-6,00,000  

BDT 6,00,001-30,00,000  

BDT 30,00,000 and above  
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Could you please tick mark on the following statement where you feel comfortable?

28. Statements Strongly 
Agree

Agree Moderately 
Agree

Do Not 
Agree

Strongly 
Disagree

Comfortable using E-filing on my own.

To use E-filing even when there is no one to assist me on 
how to use it.

It could prepare my income tax return using E-filing if  
there is someone to show me how to do it first.

It easy to handle equipments like computer and internet 
for E-filing if  I wanted to do so

Computers and internet at work is not enough for my 
E-filing purposes.

Computers and internet at home is not enough for my 
E-filing purposes

It is easy for me to get help when I have problems using 
E-filing at work.

It is easy for me to get help when I have problems using 
E-filing at home.

It is easy for me to get help when I have problems using 
E-filing at computer shop.

E-filing an easy system to learn.

E-filing an easy system to use

It is not easy to become skillful in using E-filing.

It is easy for me to key in and make data corrections 
when using E-filing.

E-filing instructions are easy to follow.

Using E-filing will speed up my tax filing process.

Using E-filing will improve my understanding in preparing 
my income tax return.

Using E-filing would help me reduce errors in preparing 
my income tax return

Overall the advantages of  E-filing will outweigh the 
disadvantages.

E-filing will give no benefit to me.
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Abstract

The research aims to determine the influencing factors of  customer intentions and loyalty towards pro-
environmental products. More specifically, the study seeks to extend the theory of  planned behavior (TPB), 
including environmental concern, social responsibility, and self-responsibility, to investigate the effect on customer 
intentions and loyalty. Moreover, the study explores the mediating impact of  intentions in the association between 
attitude, subjective norms, perceived behavioral control, environmental concern, social responsibility, self-
responsibility, and customer loyalty. The study adopted a convenience sampling technique, where a minimum of  
20 years older people with minimum HSC level of  education were selected as respondents. 401 usable data was 
collected through five-point Likert and subsequently analyzed by Smart PLS 3.3.3 to measure the measurement 
and structural model. The study results revealed that Attitude, perceived behavioral control, environmental 
concern, and self-responsibility had significant direct effects on customer loyalty. Also, attitude, perceived 
behavioral control, and environmental concern significantly influenced customers’ intentions. However, the study 
revealed that subjective norms and social responsibility had an insignificant impact on customer loyalty. Subjective 
norms, social responsibility, and self-responsibility had an insignificant influence on customer intentions.

Moreover, the study findings revealed that intentions partially mediate the relationship between Attitude, 
perceived behavioral control, environmental concern, and customer loyalty. However, intentions have no 
mediating effect on the link between subjective norms, social responsibility, self-responsibility, and customer 
loyalty. This study might provide academicians and managers insights into factors influencing customers’ intentions 
and loyalty towards pro-environmental products.

Keywords: Theory of  planned behavior (TPB), environmental concern, social responsibility, self-responsibility, pro-environmental 

products, customer loyalty.
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1.0 Introduction 
Global warming is a well-known and cogitative issue 
for our country and the world. Global warming means 
global climate change, which affects the planet and its 
inhabitants. It becomes a complex issue for the natural 
environment generating several problems for humans, 
plants, and other animals. To get rid of  the several 
issues, various steps have been taken to ebb global 
warming. Among those steps, using pro-environmental 
products may be imperative to lessen global warming 
through energy saving. A pro-environmental product 
refers to a product with a minimum negative impact on 
the environment and is biodegradable, carbon-neutral, 
and recyclable (Pickett-Baker & Ozaki, 2008). The 
worldwide conference and global dialogue have been 
raised for a few decades on this issue. Subsequently, 
customers’ self-responsibility, environmental concern, 
and social responsibility are emphasized.

Moreover, usages of  pro-environmental products 
reduce household pollutions. That is to say, pro-
environmental products are imperative to save our 
green earth. Several factors are kept in customers’ 
minds whenever they use products saving the 
environment and world- consider eco-friendly 
principles and habits. Also, Environmental ethics are 
essential to reduce unnecessary consumption. 

However, the number of  pro-environmental product 
users in Bangladesh is not growing because customers 
are not aware of  the consequences of  using pro-
environmental products. Thus, Trivedi et al. (2015) 
demonstrated that to be more knowledgeable about 
pro-environmental products and use more and more 
customers should keep in mind that pro-environmental 
products are eco-friendly and harmless for habitats, 
which strongly influence customer’s intentions. Pro-
environmental products are good things for saving 
individuals’ health and environmental sustainability 
(Ansari et al., 2021). Zeng et al. (2019) also pointed 
out that environmental concern, personality, 
and social pressure are emphasized on reducing 
unnecessary consumption and inducing positive 
intentions towards pro-environmental products. 
Researchers Zeng et al. (2019) and Meier et al. (2015) 
consented that the biodiversity and nutrient content 
can be maintained through farming and manufacturing 
more environment-friendly products. Also, Meier et 

al. (2015) claimed that environment-friendly products 
strengthen the sustainability of  the environment. 

However, very few studies (Yu et al., 2017; Coşkun et 
al., 2017) studied pro-environmental product purchase 
intentions and loyalty. Therefore, the study explores 
the influencing factors of  customers’ intentions and 
loyalty towards pro-environmental products. To 
the best knowledge, no previous analysis identified 
the effect of  social responsibility, self-responsibility, 
and environmental concern along with attitude, 
subjective norms, and perceived behavioral control 
on customer’s intentions and loyalty. Specifically, no 
previous study measured the intervening influence 
of  intentions on the association between social 
responsibility, self-responsibility, environmental 
concern, and customer loyalty. Hence, the study 
develops a causal relationship to measure the effect 
of  attitude, subjective norms, perceived behavioral 
control, environmental concern, social responsibility, 
and self-responsibility on customer intentions and 
loyalty and the mediating effect of  intentions in the 
relationship between attitude, subjective norms, 
perceived behavioral control, environmental concern, 
social responsibility, self-responsibility, and customer 
loyalty.

The present study investigates the effect of  a casual 
relationship between attitude, subjective norms, 
perceived behavioral control, environmental concern, 
social responsibility, and self-responsibility, and 
customer’s intentions and loyalty. Moreover, the 
study explores the intervening effect of  intentions 
in the association between attitude, subjective 
norms, perceived behavioral control, environmental 
concern, social responsibility, self-responsibility, and 
customer loyalty. The proposed research framework 
is presented in Figure-1.

2.0 Literature Review
Recent studies (Han, 2015; Moser, 2015) used the 
theory of  planned behavior (TPB) to determine 
purchase intention, which is essential to predict 
customers’ intentions and loyalty towards pro-
environmental products. TPB is the extension of  the 
theory of  reasoned action (TRA). TRA, a psychological 
approach, was developed by Ajzen & Fishbein, 1969) to 
explain behavior predicted by attitude and subjective 
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norms. In a subsequent effort, Ajzen (1985) developed TPB, including perceived behavioral control as a third 
predictive variable with attitude and subjective norms. Numerous researchers (Choi & Johnson, 2019; Moser, 
2015) studied behavioral intentions towards pro-environmental products using several constructs: behavioral 
intention, attitudes, subjective norms, perceived behavior controls, and environmental concern. Yu et al. (2017) 
also studied self-responsibility and social responsibility to explain behavioral intentions. Moreover, Pickett‐Baker 
& Ozaki (2008) looked at customer loyalty towards pro-environmental products.

Figure-1. Conceptual framework

Source: Authors

2.1 Customer Loyalty
Customer loyalty has a multidimensional definition in marketing. But most researchers tried to convince as a deep 
commitment is held of  product or service on reburying the products/services frequently in the future despite any 
situational influence (Yu et al., 2017). Loyalty is the degree of  commitment that assists in repurchasing a product 
or service for the next time with upcoming situations. Likewise, customer loyalty to pro-environmental products 
is a positive perception and firm belief  that it does not harm them and the environment (Han, 2015). A loyal 
customer is essential for a company or a business because they always have an intention to re-buy the service 
or products for a long time without hesitation. Several reasons for those customers are loyal to a particular 
product/service. Liu et al. (2020) explained that attitude is a vital factor that influences customers to be loyal to 
using pro-environmental products. Jalilvand & Samiei (2012) argued that customers’ loyalty is the consequence 
of  customers’ subjective norms, perceived behavioral control, and intentions. It is deemed that the price of  
pro-environmental products is higher than the conventional ones, which may change customers’ intentions. 
Nevertheless, customers who are already loyal to pro-environmental products might not change their purchase 
intention and are willing to pay more for the environmental products. 

2.2 Intentions
Intentions are narrated as the degree of  determination and willingness related to attitude and subjective norms 
(Liu et al., 2020; Hasan & Sabbir, 2019; Hasan et al., 2021). Behavioral intention is regarded as the antecedent of  
customer loyalty. The high level of  the intention performs more usage of  pro-environmental products. Besides, 
the high level of  intention makes a customer permanent to purchase or repurchase the pro-environmental 
products (Yuriev et al., 2020; Hasan, 2018; Wang & Mangmeechai, 2021). The intention is the most helpful 
predictor that is described several times in the theory of  plant behavior (TPB) models and the extended 
model of  TRA (theory of  reasoned action) (Hasan et al., 2020). The TPB and TRA models are widely used as 
research models, primarily used by social psychologists to determine the customer’s behavioral intention. More 
specifically, many researchers (Ajzen, 2011; Yuriev et al., 2020) posited that in the theory of  planned behavior 
model, the intention is called the soul or heart of  the Theory. It was taken as the most common and available 
predictor of  human behavior. A few models were where the behavioral intention was discussed largely, like 
the TPB and TRA models (Ajzen, 2011). Then, WPP (Willingness to pay the premium)(Sarkar et al., 2021) and 
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NAM (norms activation model) are the models where 
the behavioral intention was taken as variable slightly 
(van der Werff & Steg, 2015). In the WPP model, 
Sarkar et al. (2021) explained that customers are 
too much price-sensitive, and they generally don’t 
purchase pro-environmental products because pro-
environmental products are more expensive than 
conventional products, and most customers do not 
want to pay more for the same service of  products. 
Thus, customers intend to purchase/ use pro-
environmental products, When they have a positive 
attitude, social pressure (subjective norms), and 
personal control (perceived behavioral control) over 
their decisions. 

In line with these, Yu et al. (2017) found that the 
customers who have strong self-responsibility 
and social responsibility are intended to use pro-
environmental products. Grimmer et al. (2016) 
explained that environmental concern positively 
influences buying pro-environmental products. That 
is to say, individual purchase intentions and loyalty 
decision depends on the customers’ Attitude, social 
pressure, personal independence, self-responsibility, 
social responsibility, and environmental concern.

2.3 Attitude
Attitude may explain people’s positive or negative 
evaluation of  an object in a particular behavior (Yeon 
et al., 2019; Biswas et al., 2020). Luo et al. (2011) 
and (Hasan et al. (2021) argued that attitudes come 
from beliefs of  behavior and performance evaluation 
of  outcomes and stand for the consequences of  
the specific conduct that is favorable or unfavorable 
judgment about the possible consequences of  the 
behaviors. Thus, Attitude is the crucial factor to assess 
the customer intention of  the pro-environmental 
products. 

A previous study found that attitude and behavioral 
intention establish a close relation to the pro-
environmental products (Yang et al., 2020). For this 
reason, attitude acts as a factor that helps being 
motivated to purchase pro-environmental products. 
So, marketers try to grow an attitude to increase the 
usage of  pro-environmental products that are not 
harmful to the environment. Hamzah & Tanwir (2021) 
presented a positive relationship between Attitude 
and behavioral intention towards pro-environmental 
products. Chwialkowska et al. (2020) narrated that 

customer attitudes are the most topical predictors in 
pro-environmental purchase intention. 

Recently, many previous research studies ( Jensen & 
Hansen, 2006; Massari & Passiante, 2006). (Bergel 
et al. (2019) also have noted that attitude influences 
customers’ loyalty. Foscht et al. (2009) indicated that 
attitudes make a customer loyal because a positive 
attitude helps a customer consume the products or 
service for a long time. In parallel, attitude is closely 
related to behavioral intention. Thus, examining the 
relationship between attitude, behavioral intentions, 
and customer loyalty towards pro-environmental 
products is pertinent. The study proposed the 
following hypothesis:

H1: Attitude significantly affects intentions towards 
pro-environmental products.

H2: Attitude significantly affects customer loyalty 
towards pro-environmental products.

2.4 Subjective Norms
Subjective norms deal with the customers' specific 
behavior that does not perform as social pressure 
(Mouakket & Al-hawari, 2012; Hasan, 2021). Also, 
Purani et al. (2019) define subjective norms are the 
personal perception or opinion essential to others. 
Aziz et al. (2021) and Kim et al. (2019) stated that 
subjective norm is related to social pressure, and this 
pressure comes from the family, friends, neighbors, 
and other individuals. Kashif  et al. (2018) argued that 
social pressure could motivate an individual towards 
pro-environmental products. A study described 
that customers' family norms and social pressure 
influence purchase intention. Al-Swidi et al. (2014) 
argued that social pressure (subjective norms) affects 
the customers' purchasing of  pro-environmental 
products. Also, Fu et al. (2010) conducted a study and 
found that social interactions are closely interrelated 
with the pro-environmental products consumption 
intentions. In addition, Bai et al. (2019) proved that 
subjective norm impacts on customers’ behavioral 
intentions towards pro-environmental products.

In line with these studies, Mouakket & Al-hawari (2012) 
indicated that social pressure (subjective norms) is the 
significant predictor of  customers’ loyalty. Also, Kim et 
al. (2019) claimed that subjective norm is an important 
determinant of  customers’ loyalty in the service 
industry. Hence, it can be concluded that subjective 
norms can influence customers’ loyalty towards pro-
environmental products. Based on this, it is necessary 
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and pertinent to explain the influence of  subjective 
norms on behavioral intentions and customer loyalty. 
Thus, this study proposes the following hypotheses:

H3: Subjective norms significantly affect intentions 
towards pro-environmental products.

H4: Subjective norms significantly affect customer 
loyalty towards pro-environmental products.

2.5 Perceived Behavioural Control
Perceived behavioral control stands for a person’s 
perceived ease or difficulty in performing a specific 
behavior (Kim et al., 2013). Perceived behavior control 
is the beliefs and perceived power expressed as an 
outcome. Control beliefs may be stated as a belief  of  a 
person’s presence of  certain factors that may impede 
the evaluation of  a particular behavior (Kang et al., 
2006; Hasan & Hasan, 2019). This specific positive 
behavior performs a vital role in inciting a customer to 
purchase or repurchase pro-environmental products. 
Thus, customers’ perceived behavioral control (PBC) 
determines pro-environmental product purchase 
intention (Hamzah & Tanwir, 2021).

In the previous study, Kim et al. (2013) demonstrated 
that perceived behavior control positively impacts 
the behavioral intention towards pro-environmental 
products. Also, Kang et al., (2006) identified that 
perceived behavioral control has a significant effect 
on behavioral intention towards pro-environmental 
products. In line with this, Williams et al. (2018) 
explained that perceived behavioral control (PBC) 
influences customer loyalty. Mainardes et al. (2021) 
also argued that perceived behavioral control 
dominantly impacts customer loyalty. Therefore, the 
effect of  perceived behavioral control on behavioral 
intentions and customer loyalty is important to be 
examined. Regarding this, the study proposes the 
following hypotheses.

H5: Perceived behavioral control significantly affects 
intentions towards pro-environmental products.

H6: Perceived behavioral control significantly affects 
customer loyalty towards pro-environmental 
products.

2.6 Environmental concern
Environmental concern refers to people's awareness 
about the environmental issues associated with human 
beings, plants, animals, and living beings surrounding 

us (Kim & Hall, 2020; De Canio et al., 2021). The 
environmental concern boosts the usage of  pro-
environmental products because the higher number 
of  environmental concerns provokes the customers to 
purchase pro-environmental products regularly.

In their study, Jang et al. (2015) mentioned that 
environmental concern is a strong predictor of  
behavioral intentions towards pro-environmental 
products. Also, Taneja & Ali (2021) explained that 
the customers are more environmentally concerned, 
they have more positive intentions towards pro-
environmental products. In addition, research 
Hartmann & Apaolaza-Ibáñez (2012) found that 
purchasing intention of  pro-environmental products 
will be increased by the increasing customers’ 
environmental concern simultaneously. Moreover, 
Han et al. (2019) confirmed that environmental 
concern positively correlates with the behavioral 
intention towards pro-environmental products. In 
line with this, environmental concern also affects 
customer loyalty because those concerned about the 
environment have a strong devotion to saving society 
and the earth (Kim & Hall, 2020).

For this reason, they use pro-environmental products 
recurrently. Based on this, it can be inferred that 
environmental concern is correlated with customer 
loyalty. Therefore, it is crucial to examine the 
relationship between environmental concern, 
behavioral intentions, and customer loyalty. 

H7: Environmental concern significantly affects 
intentions towards pro-environmental products.

H8: Environmental concern significantly affects 
customer loyalty towards pro-environmental 
products.

2.7 Social Responsibility
The core concept of  social responsibility comes 
from the ethical responsibility mainly to the natural 
environment. Most researchers and socialists define 
social responsibility in terms of  ethical theory, where 
the civic duties have to be fulfilled for the personal 
(Lee et al., 2021;  Pino et al., 2016). The socially 
responsible personals benefit the whole society. Thus, 
economic growth and social welfare are balanced 
with the accountability of  fulfilling civic duties and 
actions. Alniacik et al. (2011) demonstrated that 
social responsibility means external and internal 
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responsibility of  the environment, and it keeps our 
earth clean, dust-free, and after all, habitable for 
ourselves. It also maintains the ecosystem of  the 
environment. All these responsibilities motivate the 
customer to buy pro-environmental products ahead 
of  social responsibility by one step.

Environmental ethics have advanced in the last two 
decades, and researchers include environmental 
ethics, mainly individual social responsibility. Alniacik 
et al. (2011) claimed that customers purchase 
products from the market when they think about the 
family, society, and ecological responsibilities. Han 
et al. (2019) also identified that the customers who 
are highly concerned about the pro-environmental 
products think about the disposal of  the products 
in a pro-environmental manner. Su et al. (2014) also 
explained that customers show positive intentions to 
be loyal towards pro-environmental products when 
they realize their benefits. Thus, it can be inferred 
that social responsibility can influence customers’ 
intentions and loyalty. Therefore, this study proposes 
the following hypothesis:

H9: Social responsibility significantly affects intentions 
towards pro-environmental products.

H10: Social responsibility significantly affects customer 
loyalty towards pro-environmental products.

2.8 Self-responsibility
There is a proverb, “Many a little makes a mickle.” We 
can easily infer that self-responsibility can save society 
by doing good deeds and avoiding harmful acts by the 
paradigm. Fundamentally, self-responsibility refers to 
the moral judgment and sense of  responsibility related 
to personal and societal welfare behavior (Yu et al., 
2017).

Mitter et al. (2019) their study identified that self-
responsibility regulates what can be done or can’t be 
done. Munichor & Friedlander (2019) also explained 
that self-responsibility refers to self-regulated 
behavior that shapes the customer’s behavioral 
patterns and purchases intentions. Janmaimool & 
Chontanawat (2021), in their study, discussed that 
self-responsibility induces an individual to purchase 
pro-environmental product purchase intentions. 
Mitter et al. (2019) also indicated that eco-friendly 
behavior (pro-environmental product purchase 
intentions) is an indicator of  self-controlled behavior 
(Self-responsibility). Yu et al. (2017) argued that Self-

responsibility is a significant indicator of  customer 
loyalty. Based on these studies, it can be inferred that 
Self-responsibility can influence customers’ intentions 
and loyalty towards pro-environmental products. 
Therefore, it is pertinent to examine the relationship 
between Self-responsibility and customers’ intentions 
and loyalty. Subsequently, the study proposes the 
following hypothesis.

H11: Self-responsibility significantly affects intentions 
towards pro-environmental products.

H12: Self-responsibility significantly affects customer 
loyalty towards pro-environmental products.

2.9 The mediating role of intentions
Intention refers to a predisposed condition before an 
actual behavior ( Jaiswal & Niraj, 2011).  Azjen (1980) 
first introduced intention in the theory of  reasoned 
action (TRA) to measure the actual behavior. In their 
study, Prayag et al. (2013) examined the mediating 
role of  intentions in the service industry. Akter et 
al. (2011) also measured the mediating effect of  
intentions in eco-friendly behavior. Lien et al. (2015) 
explained that intentions predict actual behavior and 
mediate the relationship between its predictors and 
actual behavior. In addition, Carr & Sequeira (2007) 
identified that intentions play a significant mediating 
role. However, few previous studies (Bak, 2018; Kadel, 
2021) examined the mediating effect of  intentions in 
a pro-environmental products perspective. Thus, 
it is pertinent to investigate the mediating effect 
of  intentions in the relationship between Attitude, 
subjective norms, perceived behavioral control, 
environmental concerns, social responsibility, self-
responsibility, and loyalty. Hence, this study proposes 
the following hypotheses.

H13: Intentions partially mediate the relationship 
between attitude and customer loyalty.

H14: Intentions partially mediate the relationship 
between subjective norms and customer loyalty.

H15: Intentions partially mediate the relationship 
between perceived behavioral control and customer 
loyalty.

H16: Intentions partially mediate the relationship 
between environmental concern and customer loyalty.

H17: Intentions partially mediate the relationship 
between social responsibility and customer loyalty.

H18: Intentions partially mediate the relationship 
between self-responsibility and customer loyalty.
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3.0 Methodology 
3.1 Participants and sampling design 

The study designs a data collection approach through 
structured questionnaires and collects data from 
respondents aged 20 years or above who had higher 
secondary level education. The sample respondents 
are representative of  the customers who at least 
use pro-environmental products once in their life. 
For this reason, the quota sampling technique was 
used as a suitable sampling technique. Therefore, the 
questionnaires were accessible and understandable to 
the respondents to retrieve the answers. After setting 
the questionnaires, a pilot study was conducted among 
40 actual pro-environmental product users to assess 
the validity and reliability of  the questionnaires. Finally, 
revised questionnaires were set to collect data based 
on comments and suggestions. The sample size is an 
essential factor in a quantitative research method. 
The sample size is computed based on Hair Jr et al. 
(2014) recommended that each variable be around 20 
observations per study. Our study has eight constructs 
(3 items for intentions, three items for subjective 
norms, three items for perceived behavioral control, 
three items for attitude, three items for environmental 
concern, three items for social responsibility, three 
items for self-responsibility, three items for loyalty) 
having 24 items. So, the sample size is (20*34) around 
480 respondents. However, 750 respondents who 
use pro-environmental products were considered for 
data analysis. After that, Nunnally (1994) suggested 
that a sample size of  400 is enough for data analysis to 
test hypotheses and conclude.

To complete the questionnaire, around 2-3 days are 
given. No appreciation is given to the respondents, 
who use pro-environmental products in a different 
geographical area. Data was collected through 
Google drive form. The data was collected during 
the pandemic period, and the period was 20 June to 
10 November in 2021. One thousand questionnaires 
were sent to respondents of  pro-environmental 
product users. Among them, 448 respondents sent 
back the questionnaires. Out of  448 questionnaires, 
47 were excluded due to extreme value and 
incomplete. Subsequently, 401 questionnaires were 
used for analysis.

3.2 Measures 
The questionnaires were borrowed from previously 
validated scales. The measurement scales of  attitude, 
subjective norms, perceived behavioral control, 

and intentions were adopted from (Pickett-Baker 
& Ozaki, 2008) and adapted to the context. The 
measurement items of  environmental concern, social 
responsibility, self-responsibility, and customer loyalty 
were borrowed from (Yu et al., 2017) and adapted to 
the context. All the constructs contain three items for 
each. The measurement scales were 5 points Likert 
scale, where 1 indicates ‘strongly disagree’ and 5 
means ‘strongly agree.’ 

3.3 Data Analysis
For analyzing the data, statistical packages for social 
sciences (SPSS 23.0) and Smart PLS 3.3.3 software 
was used in this study. To figure out the demographic 
characteristic of  the sample and descriptive analysis, 
SPSS was used. The measurement model and structural 
model were analyzed through Smart PLS 3.3.3.

4.0 Results
4.1 Demographic Information
Table 1 shows the demographic profile of  the 
respondents. Among 401 respondents, the female 
was 189, approximately 47.13%, and the male was 
212, about 52.87%. Among three age groups, the age 
group between 20 to 35 is the largest, with 66.59% 
of  the respondents. The data were collected from 
well-educated persons of  our country, mainly the 
family's decision-makers. Among the respondents, 
159 (39.65%) were office workers.

Table-I: Demographic profile of respondents 
(n = 401)

Variables n Percentage (%)
Gender

    Male 212 52.87

    Female 189 47.13

Age (years)

    20 to 35 267 66.59

    36 to 50 87 21.69

    51 to 65 47 11.72

Occupation

    Students 135 33.66

    Office workers 159 39.65

    Others 107 26.69

4.2 Measurement Model
Despite the limitations, Cronbach’s alpha and 
composite reliability are taken as the measurement 
method (Hair Jr et al., 2014). In our study, the 



34 THE COST AND MANAGEMENT
ISSN 1817-5090, VOLUME-49, NUMBER-06, NOVEMBER-DECEMBER 2021

composite reliability value ranged from 0.893 to 0.928 is shown in Table II; here, the value is greater than the 
suggested value by Hair Jr et al. (2014). The value of  Cronbach’s alpha is presented in the same table to measure 
the internal consistency of  the measurement items. Table II shows Cronbach’s alpha value ranges from 0.820 to 
0.984, which is greater than the recommended value by Nunnally (1994). Therefore, it can be concluded that the 
internal consistency indicating reliability is appropriate for further analysis of  the constructs. 

Table-II: Measurement model results

Constructs/Items Factor 
loadings

Cronbach's
alpha (α)

Composite
reliability (CR)

The average
variance

extracted (AVE)

Attitude 0.901 0.875 0.922 0.799

I like the idea of  purchasing pro-environmental products.

Purchasing pro-environmental product is a good idea. 0.933

I have a favorable attitude toward purchasing a pro-environmental 
version of  a product.

0.844

Subjective Norms

Most people who are important to me think I should purchase pro-
environmental products when purchasing.

0.880 0.841 0.904 0.758

Most people who are important to me would want me to purchase 
pro-environmental products when purchasing.

0.910

People whose opinions I value would prefer that I purchase pro-
environmental products.

0.819

Perceived Behavioral Control

I believe that I can purchase pro-environmental products. 0.857 0.842 0.905 0.762

If  it were entirely up to me, I am confident that I would purchase pro-
environmental products.

0.948

I have the resources, time, and willingness to purchase pro-
environmental products.

0.808

Environmental Concern

I am very concerned about the environment. 0.844 0.835 0.901 0.752

Significant social changes are necessary to protect the natural 
environment.

0.915

Anti-pollution laws should be enforced more strongly. 0.840

Social Responsibility

I feel morally obliged to buy pro-environmental products. 0.866 0.820 0.893 0.737

I participate in activities that aim to protect and improve the quality 
of  the environment. 

0.903

I support non-governmental organizations working to minimize the 
negative impacts on the environment.

0.804

Self- responsibility

I consider the environmental issue when making a purchase. 0.896 0.884 0.928 0.811

I think individuals have a responsibility to protect the environment. 0.935

When I use pro-environmental products, I feel that I support 
environmental preservation.

0.870

Intentions

I will buy pro-environmental products within the next 12 months. 0.893 0.830 0.898 0.747

I indented to buy the pro-environmental products within the next 12 
months.

0.878

I want to buy pro-environmental products. 0.819

Customer loyalty

I will keep using pro-environmental products. 0.856 0.828 0.897 0.744

Pro-environmental products are always my first choice. 0.892

If  pro-environmental products are not available, I will not buy 
conventional products.

0.840
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To measure the model's validity, several techniques are used where convergent validity can be treated as a 
parameter that measures the degree of  constructs that are related to each other. Convergent validity is evidence 
that is related to similar constructs. Researchers use both CR (composite reliability) and AVE (average variance 
extracted) to evaluate the convergent validity (Hair Jr et al., 2014). Nunnally(1994) suggested that the loading 
value of  all items should be more than 0.5 shown in table II. In reliability, the internal consistency (Cronbach’s 
alpha) of  all the constructs ranges from 0.820 to 0.884 recommended by Hair Jr et al. (2014). The average 
variance extracted explains the degree to which a latent construct deals with the variance of  its indicators to justify 
using a construct. Ali et al. (2018) suggested that the AVE should be greater than 0.5. However, our result explains 
the ranges from 0.737 to 0.811. The indicators deal with the constructs more than half  of  the variance (Sarstedt 
et al., 2014). Hence, the overall measurement models of  the study administrated adequate convergent validity.
Discriminant validity refers to the degree of  measurement of  a construct with a different construct that is not 
related (Nunnally,1994). Measurement modeling analysis deals with two main characters. First, one is how the 
latent variables can accurately measure the variables in the overall model. The second is how the model verifies 
the model's convergent and discriminant validity. Convergent validity works with the correlations between 
relevant variables, with high correlations indicating validation.

In contrast, discriminant validity also works with the two different variables having low correlations indicates 
validation. Based on Sarstedt et al. (2014) suggestions, the most commonly used indicators were taken to 
determine the reflective indicators in the measured model. Furthermore, construct validity was segmented by 
establishing convergent and discriminant validity (Ali et al., 2018). The discriminant validity is taken to check the 
correlations between the measures of  potentially overlapping constructs. Table III shows that both the constructs 
of  the discriminant validity and the square root value of  average variance extracted (AVE) should be higher than 
the variance shared among the construct and the other constructs (Fornell & Larcker, 1981). Hence, it is asserted 
that in our study, the overall measurement model incorporated adequate discriminant validity, which exposes 
that each construct is distinctive from others.

Table-III: Results of discriminant validity and collinearity

ATT SN PBC ENC SoR SelR INT CL
ATT 0.894

SN 0.231 0.871

PBC 0.236 0.445 0.873

ENC 0.170 0.487 0.338 0.867

SoR 0.164 0.764 0.693 0.309 0.858

SelR 0.156 0.386 0.324 0.397 0.414 0.901

INT 0.376 0.440 0.389 0.390 0.272 0.364 0.864

CL 0.390 0.479 0.434 0.424 0.337 0.438 0.546 0.863
Notes: ATT = attitude, SN = Subjective norms, PBC = perceived behavioral control, ENC = environmental 
concern, SoR= social responsibility, SelR = self  responsibility, INT = intentions, CL = customer loyalty

4.3 Hypothesis Testing
Data analysis was conducted using Smart PLS 3.3.3. This study analyzed path coefficients to make decisions. 
Table IV and Figure 2 show the casual relationship between latent variables and outcome variables including 
intervening variables. The constructs (attitude, perceived behavioural control, environmental concerns, and self-
responsibility) have a direct significant impact on customer loyalty described in the paths of  H1, H5, H7, and 
H11 are sequentially (β= 0.188, t= 3.785, p = 0.000), (β= 0.173, t= 2.843, p = 0.005), (β= 0.142, t= 2.665, p = 
0.008), and (β= 0.168, t= 2.436, p = 0.015). Besides, attitude, perceived behavioural control, and environmental 
concern had a significant impact on intentions explained in H2, H6, and H8 are consequently (β= 0.256, t= 4.985, 
p = 0.000), (β= 0.225, t= 3.358, p = 0.000), and (β= 0.185, t= 3.686, p = 0.000). However, subjective norms 
and social responsibility had an insignificant influence on customer loyalty (β= 0.047, t= 0.578, p = 0.563) and 
(β= -0.021, t= 0.325, p = 0.745) are described in H3 and H9.
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Table-IV: Path coefficients and hypothesis testing 

Hypothesis Relationships Beta T-Statistics P-Values Decisions

H1 Attitude -> Consumer Loyalty 0.188 3.785 0.000 Supported

H2 Attitude -> Intentions 0.256 4.985 0.000 Supported

H3 Subjective Norms -> Consumer Loyalty 0.047 0.578 0.563 Not 
Supported

H4 Subjective Norms -> Intentions 0.144 1.644 0.101 Not 
Supported

H5 Perceived Behavioral Control -> Consumer 
Loyalty

0.173 2.843 0.005 Supported

H6 Perceived Behavioral Control -> Intentions 0.225 3.358 0.000 Supported

H7 Environmental concern -> Consumer Loyalty 0.142 2.665 0.008 Supported

H8 Environmental concern -> Intentions 0.185 3.686 0.000 Supported

H9 Social Responsibility -> Consumer Loyalty -0.021 0.325 0.745 Not 
Supported

H10 Social Responsibility -> Intentions -0.081 1.156 0.248 Not 
Supported

H11 Self-responsibility -> Consumer Loyalty 0.168 2.436 0.015 Supported

H12 Self-responsibility -> Intentions 0.102 1.411 0.158 Not 
Supported

H13 Attitude -> Intentions -> Consumer Loyalty 0.071 3.413 0.001 Supported

H14 Subjective Norms -> Intentions -> Consumer 
Loyalty

0.040 1.485 0.138

H15 Perceived Behavioural Control -> Intentions 
-> Consumer Loyalty

0.062 2.585 0.010 Supported

H16 Environmental concern -> Intentions -> 
Consumer Loyalty

0.051 2.960 0.003 Supported

H17 Social Responsibility -> Intentions -> 
Consumer Loyalty

-0.023 1.090 0.276 Not 
Supported

H18 Self-responsibility -> Intentions -> Consumer 
Loyalty

0.028 1.334 0.182 Not 
Supported

In line with these hypotheses, this study measured the mediating effect of  intentions, where intentions partially 
mediates the relationship between attitude, perceived behavioural control, environmental concern, and customer 
loyalty described in (see table IV) H13, H15, and H16 the path coefficients are consequently (β= 0.071, t= 3.413, 
p = 0.001), (β= 0.062, t= 2.585, p = 0.010), and (β= 0.051, t= 2.960, p = 0.003) shown in H13, H15, and H16. 
However, intentions had no mediating effect on the association between subjective norms, social responsibility, 
self-responsibility, and customer loyalty respectively (β= 0.040, t= 1.485, p = 0.138), (β= -0.023, t= 1.090, p = 
0.276), and (β= 0.028, t= 1.334, p = 0.182) respectively shown in H14, H17, and H18.
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Figure 2. Structural model

5.0 Discussion and Conclusions
This study examines the factors influencing intentions and customer loyalty towards pro-environmental products, 
leaving some important insights for academics and practitioners.

5.1 Theoretical Implications
The study revealed that attitude, perceived behavioral control, environmental concerns, and self-responsibility 
significantly impacted customer loyalty, consistent with previous studies (Onel, 2017). These findings imply that 
customer feeling, social impact, and personal accountability influence pro-environmental product usage intentions 
and customer loyalty. In congruence with these findings, previous studies explained that environmental concern 
(Verma et al., 2019), self-responsibility (Pritchard et al., 1999), attitude (Yu et al., 2017) are the significant 
predictors of  customer loyalty. Besides, attitude perceived behavioral control and environmental concern 
significantly affected customers’ intentions towards pro-environmental products consistent with prior studies 
(Kim & Yun, 2019; Kautish & Sharma, 2020). This implies that customers’ feelings and emotions, personality 
traits, and environmental issues have significant motivations for forming customers’ intentions. However, 
subjective norms and social responsibility insignificantly impact customer loyalty aligned with prior studies (Cai 
et al., 2019; Anuwichanont et al., 2011). This implies that social pressure from family members and friends and 
social accountability don’t substantially influence customers’ loyalty towards pro-environmental products.

In line with this, the study explained that the association between attitude, perceived behavioral control, 
environmental concern, and customer loyalty is mediated by intentions aligned with prior studies (Han, 2015; De 
Cannière et al., 2009). This implies that only customers’ emotions and feelings, personality, and environmental 
issues are not enough for customers’ loyalty; rather, intentions ignite to be loyal towards pro-environmental 
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products. However, this study has also demonstrated 
that the association between subjective norms, 
social responsibility, self-responsibility, and customer 
loyalty is not mediated by intentions towards pro-
environmental products. This implies that social 
pressure, social accountability, and self-accountability 
independently influenced customers' loyalty 
towards pro-environmental products without other 
intervention.

5.2 Managerial Implications
The findings provide some suggestions to pro-
environmental products sellers/ producers. First, this 
study will help managers know the harmful side of  
available products to the environment and the benefits 
of  using pro-environmental products. Second, by this 
study, managers may develop personal motivations 
towards pro-environmental products. Third, this study 
will help managers determine how social pressure, 
social accountability, and self-accountability influence 
customers’ loyalty towards pro-environmental 
products. This study will contribute to understanding 
the role of  intervening power of  intentions in the 
relationship between Attitude, subjective norms, 
perceived behavioral control, environmental concern, 
social responsibility, self-responsibility, and customer 
loyalty, where Attitude, perceived behavioral control, 
and environmental concern are intervened by 
intentions towards pro-environmental products.

5.3 Limitation and Further Research 
Our study discusses the pro-environmental products 
in general but not any specific pro-environmental 
products. Further research can be introduced on any 
specific pro-environmental product. This study was 
conducted in a particular period. Thus, a research 
model on a longitudinal approach should be developed 
to ascertain the change of  attitude and purchase 
intention. This longitudinal approach is suitable for 
enjoying the reaction of  customers who purchase the 
pro-environmental product several times. So, there 
is an opportunity to launch any further research on 
that model.  Self-reported behavior measures the 
customer’s pro-environmental products purchase 
behavior instead of  actual behavior. The convenience 
sampling method used in this study makes biasness in 
the demographic profile. Thus, further researchers 
may use another way to lessen the biasness of  the 

study to make the result fruitful. Therefore, the finding 
of  the research work may assist the academicians for 
further research work and help them to look at the 
others constructs correlated with pro-environmental 
products. 
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Abstract

Mumpreneurship is the most promising research sector in developing countries at present though it has slim 
research. It is sort of  a niche plot of  women entrepreneurship. This research would address the challenges 
that mumpreneurs in Bangladesh face every day and would provide necessary support procedures, policies 
that might help mumpreneurs to lessen the barriers. A qualitative approach along with a phenomenology tactic 
was used in this research. Almost fifteen depth interviews were carried out from Dhaka city in Bangladesh. The 
interpretivist research approach was addressed to find out the challenges that have been faced by mumpreneurs. 
Interpretivist approach also revealed an insightful understanding of  the experiences of  the participants. There 
are a few prominent challenges that have come out through this research such as time management, progress, 
finance, disgraceful and family life balance. The participants were only from Dhaka city, so the rest of  the part 
of  Bangladesh might be able to provide a bit different outcome through further research. This research or study 
provided a group of  rich outcomes into the feature of  being a Mumpreneur along with adequate and suitable 
tactics for running recommendations.

Keywords: Woman entrepreneurship, mumpreneurship, interpretivist, phenomenology, thematic analysis.  

1.0 Introduction
Mumpreneurship generates the growth of  entrepreneurship around the world.  It comprises and bring out 
the entrepreneurial possibilities of  mothers in one umbrella. It is a promising aspect of  producing new aspect 
of  entrepreneurship. It contributes towards the economy of  any territory along with a broad category. The 
motivation behind this study is to comprehend the hindrances that Mumpreneurs in Bangladesh/Dhaka experience. 
Research in this field will assist with mitigating the difficulties these people face consistently, giving experiences into 
the emotionally supportive networks, assets and strategy drive these women might require defeating different 
hindrances. This facet of  Mumpreneurship has yet to be thoroughly investigated in the context of  Bangladesh, 
providing a chance for thoughtful discussion. Even though this research was conducted in Bangladesh, the findings 
are applicable to Mumpreneurs across the globe. Previously, it was assumed that all people, regardless of  gender, 
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had the same motivations for starting a business 
(Cromie, 1987). Be that as it may, during the 1990s 
research on female business ventures started to arise 
( Jennings and Brush, 2013), finishing this gender-biased 
point of  view. An " entrepreneur is one who makes 
another business despite hazard and vulnerability to 
accomplish profit and progress by recognizing huge 
prospects and gathering the essential assets to make 
the most of  them" (Zimmerer et al., 2007, p. 5). 
Ensuing investigations in this field have recognized a 
subset of  female business entrepreneurs, known as 
Mumpreneurs, who are accountable for caring for 
their children. Mumpreneurship is a phenomenon that 
has existed for some time, but the term and idea are 
in their earliest stages, and hence need theoretical 
development. As an evolving area of  academic 
investigation, the idea has been officially defined 
(only) in limited studies mostly as “an individual who 
discovers and exploits new business opportunities 
within a social and geographical context that seeks to 
integrate the demands of  motherhood and business 
ownership” (Ekinsmyth, 2011). Even though women 
are predominately agitated to become entrepreneurs 
in their quest for harmony between their family and 
work responsibilities (Brush, 1992), there is little 
confirmation that not every woman entrepreneur 
has children. The inspirations of  female business 
visionaries without kids might be altogether different 
from their partners with kids, so these women ought 
to rather be thought of. Henceforth, an assessment 
of  the managerial complexities and work aspects of  
a Mumpreneur requires close consideration. The 
possibility of  at the same time being a mother just 
as a business visionary makes a remarkable work 
setting, suggesting explicit provokes corresponding 
to both (business and mothering) sets of  tasks. This 
twofold entrapped enterprising character deserves 
attention on how mums comprehend this thought 
and partake in this talk. This newborn research 
area of  Mumpreneurship overall and explicitly 
inside Bangladesh is generally neglected. Thus, the 
inspiration behind this exploratory examination is to 
comprehend the boundaries that Mumpreneurs in 
Bangladesh come across.

2.0 Literature Review
The research and aspect of  mumpreneurship based 
activities are about to reveal since it is on-going topic 
of  conducting research at present. It was a small part 

of  woman entrepreneurship, but now it is a full-fledged 
aspect of  research and construct too. Since 1993, 
there is an ongoing debate on the discrepancy between 
men and women entrepreneurship where men are 
predominantly inspired by economic factors whereas 
women are collectively challenged to balance their 
professional and family responsibilities (Kamberidou, 
2013; Buttner, 1993). There is a clear link between 
the economic and gendered view of  entrepreneurship 
from the hypothesis of  Eddleston and Powell (2021, 
p. 513) which depicts that “female entrepreneurs 
tend to nurture satisfaction with work-family balance 
by creating work-family synergies, whereas male 
entrepreneurs tend to nurture satisfaction with work-
family balance by obtaining family support at home.” 
The author Welter (2011) research states that one of  
the reasons for the discrepancy between male-female 
entrepreneurship is highly evolved by the surrounding 
environment and society. The main barrier for women 
includes the household dynamics (personal and work-
life), the family structure, its members, being a mother 
etc. hinder their decision to start a new venture. 

According to Costin (2012), the entrepreneurship 
encouragement among females can be classified by 
push or pull factors. The push factor targets the group 
of  females who are being pushed into entrepreneurship 
because of  their prior position, in other words the 
inability to explore other field of  careers (Browne 
et al. 2012). In contrast, the pulled females in 
entrepreneurship are the one who are independent 
and desire sovereignty (Bruni et al., 2004). They are 
also the one who has the flexibility and knows how 
to balance personal and professionalism in life (Pérez-
Pérez and Avilés-Hernández, 2016). Some research 
suggests that: women pursue entrepreneurship to 
enhance their income and be independent (Costin 
2012) and there are fewer female candidates in the 
field of  STEM (Science, Technology, Engineering 
and Maths) educations which often facilitate 
entrepreneurship within tech-sector hence depress 
their chances. Women who are already in the STEM 
field due to be less in numbers, they often encounter 
male dominance and hierarchies around the working 
environment (Marlow and McAdam, 2013). Ultimately 
most of  the women entrepreneurship is towards retail 
and personal service industry. Therefore, resource 
acquisition for female entrepreneurs become the real 
challenge in comparison to men. Henry et al. explicitly 
reported that structural and attitudinal barriers 
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(namely a namely human, social and financial capital) 
seem to make the entrepreneurial journey tougher for 
women (Henry et al., 2017). In times, these obstacles 
might in turn, impact the process of  opportunity 
recognition/exploitation, types of  businesses being 
launched and their eventual success.

Mumpreneurs are those extraordinary group of  
women with kids who’s not only aspires to excel in their 
personal life but also in professional life and this out-
stands them from other female entrepreneurs. They 
often have a different outlook towards professional 
achievement which is different from the traditional 
employment which helps them to maintain work-life 
balance by eliminating various hurdles which obstruct 
them to have a quality family time (Richomme-Huet 
et al., 2013).  Mumpreneurship finds it difficult to 
work after having children as it comes with various 
responsibilities and practicalities (Lewis et al., 2015). 
Some mothers choose this profession because they 
feel their desires are not being fulfilled by staying at 
home (Lewis et al., 2015), or just being a homemaker 
(Duberley and Carrigan, 2013). These mothers can 
generate business ideas and opportunities related 
to kids and parenthood (Ekinsmyth, 2011), thereby 
contributing to the household income ( Jean and 
Forbes, 2012). Thus, these mothers are driven 
by the idea to maintain both work life balance 
rather than just focusing on with children or work 
which has the possibility of  hampering either one. 
However, some of  them are triggered towards this 
profession (Ekinsmyth, 2014), because of  flexibility 
(Harris et al., 2008) and reliability of  their own boss 
( Jean and Forbes, 2012). Thus, the above literature 
concludes three main features, such as identity- the 
struggle between the role of  mom and professional, 
motivation- “attain ‘work-life balance’ and opportunity 
recognition- “opportunities quite often linked to the 
experience of  having children” (Richomme-Huet et 
al., 2013). But the females face a lot of  challenges 
from the society due to gender biasness as the society 
still have preconceived notion that women are born 
to handle only household chores (Braches & Elliot, 
2017). Whereas men do-not go through challenges as 
the entrepreneurship still consider to be work of  men 
(Martin et al., 2015). 

Mumpreneurs face more hardships than the normal 
female of  they are being a parent and their works 
are not being given equal importance (Duberley 
and Carrigan, 2013).  Another challenging part of  
this is the funding because they have to rely solely 

on their savings and limited business ideas (Nel et 
al., 2010). Those women who work from home 
don’t share their idea with external (Duberley and 
Carrigan, 2013), with the thought of  negative impact 
on their business growth (Lewis et al., 2015). As per 
UK research these individuals purposely don’t want 
to expand their business as they don’t want the 
work to interfere in their parenting (Duberley and 
Carrigan, 2013; Ekinsmyth, 2011). They found it more 
difficult beyond anticipation to maintain the balance 
(Nel et al., 2010; Ekinsmyth, 2014).  This leads to 
more time consuming than expected to achieve the 
desired outcomes (Duberley and Carrigan, 2013).  
To understand the challenges faced by these women 
two researches are being conducted one by Duberley 
and Carrigan in West Midlands of  UK and another 
by Duberley and Carrigan in Australia six years 
ago. Both the researches were based on qualitative 
analysis and existing information about challenges 
faced by these women. However, it is apparent 
that both the group have different motivations and 
different challenges. Therefore, existing literature has 
a number of  limitations, preventing its applicability to 
Mumpreneurs in Bangladesh. 

2.1 Research context and research questions:

According to literature, women are motivated to 
be entrepreneurs and therefore, they try to make 
a balance between their family and work (Brush, 
1992). The woman who do not have children 
maybe have different challenges when they desire 
to be entrepreneurs in Bangladesh, but with children 
they (women) might face diversified problems and 
challenges in Bangladesh. Hence, an investigation of  
moms with children in Bangladesh regarding their 
challenges, experiences and work dynamics on 
entrepreneurship need to be identified and attended. 
Being a mother as well as an entrepreneur might 
create a unique context what would indicate or 
reveal diversified challenges in Bangladesh. These dual 
entangled entrepreneurial identities might need to 
be investigated to see how moms address this sort 
of  notion and participate in this kind of  discourse. 
This mumpreneurship in Bangladesh is specifically 
unexplored largely and therefore the need of  this 
investigation is necessitated to understand the 
contexts, challenges of  mumpreneurs in Bangladesh. 
Hence, the most possible investigation or research 
questions would be: 

RQ1: ‘What are the contexts of 
mumpreneurship in Bangladesh?’
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RQ2: ‘What are the challenges encountering 
the mumpreneurship in Bangladesh?’

In addition, the outcome of  this investigation or 
research would contribute in dissolving the barriers, 
challenges of  mumpreneurship in Bangladesh since 
they might provide insights for the support systems, 
resources, activities and policies too.   

3.0 Methodology And Data Analysis 
Of This Study
In this study, interpretivist research approach was 
applied since it would support understanding the 
challenges of  mumpreneurs and through in-depth 
interviews realising the participants’ own experiences 
is very much subjective though (Creswell, 2007).  This 
interpretivist approach helped to generate insights 
barriers of  Mumpreneurship in Bangladesh over 
the time and obviously it would come out through 
participants’ responses. This research would able to 
understand an ample platform of  mumpreneurship 
since participants of  this research shared their 
genuine thoughts. Interpretivist research approach 
creates numerous opportunities what might chase 
supplementary dimensions that might come from 
during collecting data or information (Cavana et al., 
2001).  Phenomenological approach has applied over 
this research and it brought a precise real phenomenon 
of  the challenges that Bangladeshi moms usually 
face. The information given by the interviewees 
of  this study were relatively solid and analysed in 
different dimensions of  Mumpreneurs (Creswell, 
2007). The combination of  phenomenology and 
interpretivist research approach was accurate since it 
helped revealing the understanding the aspect of  the 
experiences (Creswell, 2007, p.104). 

3.1 Rationality of qualitative research for this 
study

Qualitative research provides opulent data from 
fewer participants (Morse, 2000). It can show its 
magic to grasp participants’ experiences that they 
have experienced if  it is barrier or not. Qualitative 
research also could reinforce the appropriateness of  
the data. This is kind of  inductive manner what collect 
data, gradually analyse the data and then might able 
to develop themes as per the data (Hayes, 2000). In 
Bangladesh, the precise challenges of mumpreneurship 
prediction is relevantly tough since moms are explaining 
their proper and exact challenges due to socio economic 

issues. This is why, depth-interviews along with the 
participants are very much necessary to bring out the 
necessary information or data from them. 

3.2 Prudence of phenomenology for this study

Phenomenology is philosophical thinking and it comes 
from philosophy (Giorgi, 2010). Phenomenology 
focuses logical interpretation of  any phenomena 
(Sokolowski, 2000) and it also reveals the essence 
of  the real things (Moustakas, 1994). According to 
Moustakas, after observing the appearance of  any 
object, the researcher gets to know the essence. Then 
it becomes the gateway to disclose the realities of  that 
particular objects.  The process of  get through the idea 
is known as ideatic process and to know this, people 
should have consciousness. This consciousness should 
be intentional. This intention comes from human 
senses and experiences. It is all about phenomenology.  

At present, there are many researchers are 
applied phenomenology while they do research on 
entrepreneurship. Phenomenology is a philosophical 
basis and it requires a suit for scientific approach. 
Phenomenology uses speculative ways to explain and 
understand the object. On the other hand, science 
conducts experimentations, pragmatics of  the world. 
But in one sense both search for reality and truth 
based on data or knowledge rather than opinion. 
And the key characteristics of  phenomenology are 
rationality, systematic thinking and holistic approach 
of  human experiences. 

Entrepreneurs who are successful or unsuccessful 
can provide information and their experiences to 
others. This is why phenological method is the correct 
method to analyse respondents’ lived experiences 
applying a holistic and in-depth interview approach. 
Therefore, researcher would get to start the research 
along with real and exact experiences rather than 
simulated experiences. Phenomenology would 
introduce doing research focusing on the significant 
meaning of  entrepreneurs’ lived experiences. The 
credibility of  the data would come from the authentic 
and legitimate own experience of  the entrepreneurs 
(Patton, 2002) and it should be done by in-depth 
interviews of  the participants. In this study, the 
research was instrumental of  collecting data collection 
through in-depth interviews.  The benefit is that the 
researcher could talk and dig the fact of  the data during 
in-depth interviews with participants (mumpreneurs 
of  Bangladesh) as much as the research would. Since 
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in qualitative research such as phenomenological method, data drives solely from the respondents, thus in this 
study phenomenological approach was uncovered the realities of  the respondents and helped to achieve the 
answers of  the research questions of  this study.  

The phenomenological method basically consists of  small sample size and fifteen participants were selected 
for this study and these fifteen participants basically encountered challenges while they took initiatives to be an 
entrepreneur (Gray, 2009). The interviews were open ended and very much frank and easy. The discussions 
were very much relevant and sharing experiences (Denscombe, 2014).  

3.3 Sampling technique and sample size determination

The participants in this research were from Bangladesh Mumpreneurship who have their own businesses and 
have kids under ten (10) years old. In Bangladesh, under ten (10) years old kids genuinely dependent on their 
moms. The mumpreneurs who were selected first were contacted through emails regarding their willingness 
to participate in this study. Almost 30 mumpreneurs responded after receiving the emails, but finally only 15 
mumpreneurs provided their depth interviews. The depth interviews were through zoom and skype due to 
Covid-19 pandemic situation. 

The participants were very much motivated to provide information and they were asked about their context, 
background, their business, their influences, their challenges. And during the conversation, their motivations, 
their expectations were brought up. Basically, they were asked about their barriers, challenges regarding being a 
‘mumpreneur’. The depth interviews were recorded and at the same time notes were taken during and after the 
interviews. The depth interviews were transcribed word for word. 

Table-01: Full context and orientation of the participants of this study

Participants Initial Detail 
of their 
children

Previous 
Occupation 

(Is it 
business!) 

Industry Motivations for being a 
Mumpreneur

Duration of 
Mumpreneurship

Working 
hours as 

mumpreneurs 

Milon Akter MA 5, 7, 11 No Garments Independent attitude 3 years 36 hours

Parul Khan PK 6, 8 No Banker Balance between work life and 
family life

1 Year 6 months 28 hours

Jesmin Rahman JR 4, 8 No House maker Contribution to the family 5 Years 40 Hours

Shaheena Hossain SH 13 No School Teacher Wanted to be busy 3 Years 42 Hours

Parvin Ullah PU 7, 10 No Librarian Contribution to the family 5 Years 35 Hours 

Razia Mostafa RM 6, 7 No Cloth Designer To earn more 3 Years 30 Hours

Yasmin Rahman YR 4, 8, 9 No House maker Be someone 2.5 Years 35 Hours 

Ulfat Ullah UU 3, 4.5 No Buying house Did not like time bounded job 5.5 Years 40 Hours 

Khodeza Hedayet KH 11, 8 No House keeping She wanted to take care her kids 
spending more quality time with 

them

4 Years 28 Hours

Sathi Rahman SR 4 No Primary School Teaching Baby sitting More than 2 Years 24 Hours

Monowara Khijir MK 11, 9, 6 No House maker Due to family need 7 Years 40 Hours

Jemi Hasan JH 3 No Banker Compact stress in banking job 3 Years 30 Hours

Shanu Sharif SS 5 No NGO job Low job satisfaction 4 Years 36 Hours

Farah Saimum FS 5, 7 No Research Assistant Independent working attitude 6 Years 42 Hours

Lima Khan LK 5 No Lawyer Job stress 4 Years 36 Hours

4.0 Data Exploration And Findings: 
In this study, thematic analysis was applied along with descriptive phenomenological traditional analysis. 
Methodological principles and steps are shown in detail what would help to justify the validity and rigour.  
Phenomenological method is a qualitative research and thematic analysis is a design or approach of  qualitative 
data analysis alone. Both of  them would be applied in a research using Braun and Clark’s step wise thematic data 
analysis.  In this study, these two were applied in step by step along with arguments. 
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4.1 Time supervision

Mothers are busy since they are mothers. Hence, 
mumpreneurs have to do so many things such as 
business, children and household. Their time is limited 
but still have numerous demands to do their jobs 
possibly and that is why sometimes they do work very 
long time (Duberley & Carrigan, 2013). Every day 
they have so many commitments here and there and 
they have to accommodate all of  them on time.  It is 
very much challenging for mumpreneurs to do their 
essential works (entrepreneurial work) on time due 
to taking care of  their Childs. They are also financially 
unable to pay day care bill for all day long. They are 
doing their business (entrepreneurship) during their 
childfree time. So, definitely mumpreneurship demands 
the helps from experts for efficient time management 
for all of  their household activities, duties and tasks as 
well as their baby-sitting activities too.  Another point 
is that business has been expanding over time and the 
workload also had increased, but the childfree time 
for the mumpreneurship remain unchanged still. 

It has been come out through depth interviews that 
so many mumpreneurs work at late night or early 
morning since they have to active in daytime for their 
children such as feeding them, sending them schools, 
preparing foods for them etc. There are a few who 
might have other commitments along with their kids 
such as take them to tutors or any extracurricular 
activities and this is why they might not have any extra 
choices, but still need to work at late night. One of  the 
participants responded: 

‘I usually work from 8.30 until 4, but last couple of  
months I have been working at late nights, getting early 
morning at 5 o’clock and also I work until my kids awake 
up for their school’ (KH)

They above statement clearly reflects that mumpreneurs 
work limitless and since they have young families, they 
already engage themselves into multitasks. They are 
concentrating on their children and at the same time 
they are working for their career and earning money 
as well. The mumpreneurs have potentialities to grow 
their businesses, but they cannot do it due to spending 
quality time with their family members. So, time is a 
challenging component that mumpreneurs face every 
day regardless the hours they work per week though 
they have other commitments. The participant; KH 
has two kids along with her husband and in addition 
she is running her business. Thus, it is evident that she 

has the commitment to stay at home doing parenting 
a full-time basis. 

The required time for kids made the mumpreneurship 
challenging to do things properly. Sometimes these 
mumpreneurs accept this dimension that they might 
not get the position of  adequate mumpreneurship 
roles, but that bring negative impact on their successful 
career and they might not carry on proper activities 
as well though they have proper and adequate 
capabilities. Then maybe they start thinking of  their 
own journey. Then they would consider early stage of  
their business, their struggles. They continue leading 
their busy life along with their immense consideration 
leaving their personal life behind. One of  the 
participants mentioned:

‘I took it as lifeboat, as opposed to my relaxation…I really 
forget when last time I sat in front of  TV, had my own 
making coffee and watched a beautiful TV show’. (MK)

The above mentioning statement reflects 
mumpreneurship activities are very much busy schedule 
and time management is challenging for them. There 
is a huge lack of  day care and babysitter over here in 
Bangladesh especially in Dhaka city too. Reluctant and 
easy house maintenance making are not easy for them 
too. Overall time management does not portray for 
mumpreneurship in Bangladesh adequately. 

4.2 Funding allocation

Finance as well as capital is a massive challenge for 
mumpreneurship in Bangladesh. Most of  the time, 
they invest their own savings (Nel et al., 2010). Since 
Bangladeshi mumpreneur do not have that much 
ability to do business plan and also does not have 
secure external capability to arrange capital too. Most 
of  the mumpreneurs in this study did not plan for their 
business at early stage and that is why they invested 
their own money, or they took loan from family 
members or relatives. They did not understand or 
maybe they did not want to take money from banks. 
The women who were participants of  this study did 
not try for bank funding initially since they wanted to 
wait for possible sales result. They wanted to forecast, 
or they tried to reach themselves in apex position 
initially. They tried to get investments from banks or 
outside sources, and they had lack of  confidence to 
repay the loan since they did not have precise plans 
for their businesses and secure funding at initial stage 
of  their entrepreneurial business. Maybe they were 
afraid of  getting money or loan from banks due to the 
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stigma what they have been experiencing from the 
Bangladeshi families as well as society. In addition, most 
of  them wanted to start a business as their hobby and 
passion. Money is significant element to purchase raw 
materials or inventories for starting entrepreneurship 
and lack of  funding enticed a huge challenge for them.  
Research has been revealing that male entrepreneurs 
can arrange loan or funding within a very short time 
than female entrepreneurs ( Jennings & Brush, 2013). 
First year of  entrepreneurship is challenging since 
sales are infrequent or entrepreneurial business might 
experience an adequate amount of  growth in short 
time.  A number of  comments from participants of  
this study are showing here: 

‘I had to be sure that I can afford to pay all of  my stock 
before it is going to send to the customers’ (FS)

Shortage of  capital affect buying raw materials or 
stocks and that is how mumpreneurship cannot assume 
confidences to gain a handsome amount of  income. It 
is evident that participants had new experiences and 
at the same time they work in overworking manner. 
Mumpreneurs in Bangladesh are challenging since 
women have to work without proper and adequate 
financial expectations. These mumpreneurs were very 
much passionate and ambitious for their career and 
commitment towards their entrepreneurship and 
that is why they made their minds that they will be 
rewarded after certain periods along with their efforts. 

4.3 Growth and advancement

In Bangladesh, mumpreneurs has been struggling for 
their progress from the beginning. They have been 
facing numerous barriers to achieve their milestones 
especially they have lack of  time and money. One of  
the participants avers:

‘From the beginning I was kind of  in my dreamy position…I 
felt like sky would be my limit…but still I am struggling….
here and there….need to invest more money along with 
adequate time too’ (UU)

Mumpreneurs consider about their time, perceptions 
and growth over time and also, they were anxious 
about their progress over the time. They gradually 
came to understand that it would be a huge challenge 
for them. Obviously over the time they have been 
gathering experiences from numerous challenges and 
the experiences helped them to get preparations 
over the time. Mumpreneurs in Bangladesh now start 
thinking about encountering challenges due to their 
experiences. But progress of  mumpreneurship in 

Bangladesh has not been that much speedy since they 
have kids and responsibilities. Moms in Bangladesh 
want to get opportunities to access the information 
regarding their goals and achievement. Basically, 
mumpreneurs of  this study want information by 
which they could improve their present procedures. 
Participants of  this study came to understand lack 
of  the information what they need to achieve their 
main jobs. One of  the participants stated the following 
statement during depth interviews: 

‘I was really confused about the ways where I need start 
from…but I wanted to grow it in my ways….that was a 
challenge…that was completely lack of  information’ (SS)

The above mentioning statement clearly mentioned 
that lack of  information created barriers for her 
growth. Almost all of  the mumpreneurs of  this study 
had desires to become entrepreneur, but they have 
lack of  experiences and information as well. And 
that is why they require more business knowledge. 
Sometimes it is difficult for them to take the right 
decisions too. Some of  the participants mentioned 
during depth interviews that they have been receiving 
advices from a few mentors, but most of  them were 
not in same industry. This is why they could not 
manage themselves with valuable advices what they 
really need. They feel their progress would get better 
if  they could avail the mentoring from genuine sources. 
They were also unaware of  social media what is the 
most popular marketing campaign tool at present and 
this was also a struggle period or issue for them. And 
this creates a barrier for effective marketing activities. 
These mumpreneurs in Bangladesh want to improve 
their skills on the basis of  marketing strategies, thinking 
capabilities and the growth they desire concretely. 
Some might have classroom-based knowledge, but 
rest of  them gathered knowledge through trial and 
error basis. 

‘Entrepreneurship require marketing knowledge what I 
did not have and gradually I realised it properly’ (SR)

Thus, marketing knowledge and its application 
also an important task for their progress and they 
mentioned it and realised it too. Sometimes these 
women considered themselves as looser since they 
could not manage it properly. Adequate information, 
skills, knowledge are required to demonstrate 
entrepreneurship successfully. 

4.4 Significances of worth life along with family

Usually mumpreneurs of  this study revealed that they 
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want their desired position and at the same time they 
want their healthy family life as well. It is basically called 
as work life balancing situation. But it was difficult for 
them to spend quality times with their family during 
busy periods of  their work life. They need adequate 
support, advice and assistances. It is all about for their 
kids.  Also availing childcare facilities is not that much 
easy for them too. This also appear a great challenge 
for them. 

‘I thought I would be able to balance a work life activity as 
much as I need, but it was a simple daydream for me…it is 
really not a balancing job…it is a proper full-time job’ ( JH)

The mumpreneurs of  this study is simply in dilemma. 
The mentioning statement might reflect that. They 
were overwhelmed about their capabilities on work 
and family life. They might have plan for their future 
to be successful entrepreneurs, but at the same time 
they want spending time with their family members. 
But due to so many issues, it was not possible for them 
(The participants of  this study). Moms of  this study 
expressed that they tried and try to make a balance 
between work life and family life. But they could not 
make proper balance among their roles. One of  the 
participants of  this study articulated:

‘Initially I did work, and I did not feel guilty since I am giving 
time to my career, but at the same time I was feeling guilty 
since I am giving quality time to my family’ (YR)

The above mentioning statement was not just a 
statement, it was a concrete statement over the time. 
The reality is that most of  the mumpreneurs could 
not make balance between work life and family life 
together if  they really have passion for working as an 
entrepreneur. Actually, automatically mumpreneurs 
have to spend more time on their business. They 
have time and money pressure too. Altogether they 
are under stress to achieve their goals. Though they 
are their own boss, but still they have to play two 
roles such as work from home or bring work at 
home. This is not occasionally; this is on regular basis. 
So altogether they have flexible working hours, but 
they need to make balance between them. Some of  
the participants of  this study mentioned that they 
employed one or two employees to assist them. But 
overall, they are liable for taking care overall tasks and 
jobs. This is how these women cannot stop working 
all day long, and it requires their continuous efforts 
and supports. When they work, they work all day long 
and one of  the participants described her daily routine 

like the following way during her depth interview for 
this research: 

‘When you are working under any organisation, you may 
attach your kids into a day care Center. But as you are 
working from home, so you may not send them there. 
And in any kind of  job you might have a job routine, but 
over here you do not have any job routine, no 9 to 5 job 
schedule also. I need to keep doing my job all day long. So 
many times, I made up my mind that I should work within 
a specific time period, but interestingly I could not. I used 
to work all the time, here and there too. At mid-night, I 
wake up sometimes and I start working too. Then again, I 
start work at morning, even then early morning too…this 
is basically my work life and family life balancing situation’ 
(LK)

Thus, setting priorities between work and family life is 
really challenging and people need to set up their own 
criteria into this challenge. This is not easy job, but still 
if  people want, they might follow it in their own way. 

4.5 Disgrace

People are very much judgemental in developing 
countries indeed. Mumpreneurs in Bangladesh face 
stress and feel disrespectful sometimes since they have 
their own communities and this community arranged 
their gatherings, Mumpreneurs have to go there and 
attend there. But sometimes they cannot due to work 
pressure. Also, some relatives or neighbours or peers 
consider that they are doing business as their own 
hobbies, not essential since mumpreneurs do not have 
any particular time bound, even they do not maintain 
any traditional workload too. Most of  them do not 
take seriously their jobs or work pressure. They are 
often called for family supports, responsibilities and 
their kids’-oriented issues from internal peers and 
external peers too though they heavy workload. One 
of  the participants of  this study mentioned: 

‘My family members and relatives consider me as a free 
woman, they expect from me to do work since they see 
me sitting at home, feeding my kids and at the same time 
I am doing household work too. They do not see my stress, 
my computer based, telephone-based work too’. ( JR)

Thus, mumpreneur of  Bangladesh does not get 
support from family members always, maybe they 
get sometimes but still that is not sufficient. Even 
peer groups do not understand mumpreneurs’ 
commitments towards their own jobs. There is 
another point of  views from kid’s friends’ zone. One 
of  the participants stated: 
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‘My kids’ moms expect me to go out with them after 
kids’ school finish, they want me to do coffee time with 
them. They consider me as unemployed woman as if  I am 
just doing something as part timer or as configuring my 
hobbies. Sometimes they suggest me to find out a proper 
job instead my own entrepreneurship’ (UU)

Thus, they do not consider entrepreneurship as proper 
job. They rectify it nothing but an ambitious hobby. 
Sometimes husbands also are not supporting them in 
Bangladesh. Husbands try to make them understand 
that taking care of  kids and other jobs of  households 
should be done by wives, they want to be reluctant 
for their jobs. Running the household works should 
be considered as wife’s first priorities other than other 
jobs whatever it is entrepreneurship or nine to five 
jobs. One of  the participants clearly mentioned during 
her interview: 

‘My husband told me that taking kids school every day is 
not his job. He cannot do this at all. That is my job, if  I 
cannot I need to arrange car or whatever I can. He cannot 
do it. He did not support me at all during my struggling 
period. I had to balance between my family life and work 
life. There was nothing for me and only Almighty knows 
how I did manage all these’ (MA)

This is how being disrespectful mumpreneurs of  
Bangladesh continued and have been running their 
own entrepreneurship. This is not just surprising 
observation; this might provide them much more 
committed realisation too. Their experiences, their 
understanding help them to do their work in different 
angles. They try to maintain their life along with 
disgrace attitude. Gradually it has become successful 
with a fair ultimate activity. Both family and outside 
people in Bangladesh do not show kind attitude 
towards mumpreneurs. They usually take females 
taken as granted as in female or wives or moms have 
to provide them all kinds of  services what they are 
expecting from them. Mumpreneurs are encountering 
disgraceful attitudes from them. 

4.6 Experiments of assembling preliminary linkage 
for mumpreneurs

Earlier works and related situations are revealed that 
mumpreneurs of  Bangladesh encounter difficulty 
or challenges initially making networking with the 
concerning people who might help them providing 
advices and encouragements too (Nel et al., 2010). 
Mumpreneurs of  this study supported partially that 
they did face primary information related lacking for 

the time being. But they also confess the helps from 
social media and technological development such as 
internet facilities. One of  the participants averred: 

‘I was puzzle…I knew that I can do. But what would 
be the initial procedure…after certain periods with the 
help of  Facebook and other facilities I realise that I can 
do….and I did it…I did so many meetings, I want there 
in person too…altogether slowly I made it possible by my 
own efforts and hard works’ (SH) 

So, the rapid growth of  social media and prosperous 
activities of  internet made them make it possible 
along with huge possibilities too. Demonstration and 
its related issues made them positive with alternative 
challenges. Obviously, initial information, data, 
marketing overall networking should be articulated 
adequately with proper judgements. Mumpreneurs in 
this study mentioned all of  them properly with every 
single detail. These are really fascinating, but it would 
work gradually. 

5.0 Inclusive Discussions
Mumpreneurship is revealed a new dimension at 
Dhaka city in Bangladesh and it has been focused by 
this study. The outcome of  data analysis is significant 
and interesting in diversified situations. The main 
challenges of  mumpreneurship in Bangladesh have 
been identified from this research are progression, 
financial or capital arrangements, timeliness and time 
management, work life and family life balancing and 
last but not the least disrespectfulness or disgraceful. 
In addition, these mumpreneurs usually have 
predominant challenge that they need to make balance 
among family life, work life and their motivational 
views of  becoming a mumpreneur. The outcome of  
data of  this research indicated that mumpreneurs 
faced massive challenges between work activities, 
commitments and their sole responsibilities towards 
their families. These mumpreneurs have desire to 
spend time with their children and at the same time 
they need to engage themselves with their businesses. 
So, twenty-four hours in a day definitely seems like 
very much rigid for them. This situation is very much 
challenging and dilemma situation for them too. It 
is not possible to expand and develop businesses 
for these women if  they do not invest more quality 
time into their entrepreneurship-based work. These 
women might employ employees in absence of  their 
presence, but it would not be that much convenient 
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for them due to salary issues of  those employees. 
Because, these women or mumpreneurs did not have 
that much situation to provide wages or salaries what 
could help them in aspect of  their investing money 
or profit. Therefore, mumpreneurs in Bangladesh 
might not engage or employ employees then and 
then and this is also a solid barrier too. Most of  the 
participants in this study invested their own savings or 
their husband’s money and it is very much addressable 
that they have to enhance the portion of  their capital, 
so that they can employ their employees and engage 
their suitable categories too. Mumpreneurs have 
desire to make a balance between work and family 
life, but it is kind of  influenced their stigma in full swing. 
Also, it is alarming that most of  the peer groups of  
mumpreneurs consider their mumpreneurship as 
hobby and this is also a social discouragement not 
to do their entrepreneurial activities smoothly. 
They did not get support from possible sources. 
Altogether they cannot show their creativity and 
performances too. Thus, Bangladeshi mumpreneurs 
have been facing challenges day after day, year after 
year. Awareness creation for women empowerment 
and their contribution towards society and other 
activities would be moderated for mumpreneurship in 
Bangladesh. Without financial loan facilities, it won’t 
be possible to run mumpreneurship especially in 
Bangladesh. Since mumpreneurship would contribute 
a huge amount to the Government through vat and 
tax, Government might take necessary arrangements 
to reduce the challenges of  mumpreneurship in 
Bangladesh. Social security and disrespectful would 
be possible to avoid or cut out if  mumpreneurs start 
address themselves as successful. That is why they 
also need work life and family life balancing situations. 
In this regard, adequate day care Center along with 
sufficient qualities must need to be addressed. 

6.0 Confines & Supposition Of This 
Study
The mumpreneurs of  this study have been doing their 
business less than 10 years, so the result or outcome 
of  this research could be different if  the participants 
would be considered more than 10 years. The research 
area was only in capital of  Bangladesh, but rather 
than capital could have brought different outcome 
too. Most of  mumpreneurs in this study were mostly 
goods seller oriented, so it would see how services 

industry’s mumpreneurs are going to perform their 
activities especially they deal the customers and society 
at parallel ways. Though phenomenological research is 
suitable for this research, but this phenomenological 
research itself  has a number of  limitations.  Last but 
not the least, only fifteen mumpreneurs of  Dhaka 
city (Capital) were interviewed and this is not the 
only way to assume or find out the platform of  
mumpreneurship. This research is emphasising the 
future research regarding mumpreneurship in Dhaka 
city with different contexts. But it is a desire that this 
research would lead the implementation of  although 
support system and policy initiatives. This study also 
provides an insight for being a Mumpreneur overall. 
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Alternative Investments

G M Omar Faruque Chowdhury FCMA

Temasek and Li&Fung agreed to exit LF Logistics, 
a Hong Kong-based integrated logistics and supply 
chain management services company, via a sale to 
A.P. Moller Maersk for USD3.6b in an all-cash deal.

Chongqing Ant Consumer Finance, Ant Group’s consumer 
finance unit, raised CNY22b (~USD3.5b) from a group 
of  investors led by Ant Group and including China 
Cinda Asset Management, Sunny Optics and Boguan 
Technology among others. As part of  the round, China 
Cinda invested CNY6b (~USD942m) for a 20% stake.

Jahez, a Saudi Arabia-based online food delivery platform 
backed by Impact46, listed on the Saudi Exchange’s Parallel 
Market (Nomu) with a market capitalization of  USD2.4b.

China-based EV battery maker Svolt Energy raised a 
CNY6b (USD940m) Series B+ from Sichuan Energy 
Investment, Han's Laser Technology, Changzhou 
Xingyu, CDH Investments and Industrial Bank.

IGM Financial subsidiary Mackenzie Financial Corporation 
agreed to acquire a 13.9% stake in China Asset Management 
from Power Corporation of  Canada for ~USD900m.

INCE Capital reached final closes for INCE Capital Partners II 
and INCE Opportunity Fund, raising USD478m and USD222m, 
respectively. INCE’s second fund will focus on early-stage 
opportunities at the nexus of  consumer and internet, while 
the opportunity vehicle will target later-stage investments. 

Northstar Group reached a USD590m final close for 
its fifth fund targeting investments in mature growth 
companies and select early-stage companies primarily 
in Indonesia and in other countries in Southeast Asia. 

The Carlyle Group acquired a 10% stake in 
South Korea-based Hyundai Glovis, the logistics 
arm of  Hyundai Motor Group, for ~USD510m.

Mizuho led a USD200m Series E for MoMo, a 
Vietnam-based mobile wallet services provider, with 

participation from Ward Ferry, Goodwater Capital and 
Kora Management, at a reported USD2b valuation. 

The New York State Common Retirement Fund committed 
USD190m to New York Co-Investment Pool Asia Investors 
IV, a co-investment vehicle managed by Asia Alternatives.

Wellington Management led a USD186m Series E for Brazil-based 
marketplace aggregator olist at a reported USD1.5b valuation, 
with participation from Valor Capital Group, SoftBank, Corton 
Capital, Globo Ventures, Goldman Sachs and angel Kevin Efrusy.

Prosus Ventures and Goodwater Capital led a USD135m 
Series D+ for Facily, a Brazilian social commerce 
marketplace, at a reported USD1b+ valuation.

Tybourne Capital Management led a USD96m Series 
C for Indonesia-based coffee chain Kopi Kenangan, 
with participation from Falcon Edge Capital and follow-
on from Horizons Ventures, Kunlun and B Capital.  

BECO Capital and Michael Lahyani (Property Finder) 
led a USD52.5m Series C+ for Fresha, a UAE-founded 
beauty and wellness software platform, with follow-
on from General Atlantic, Partech, Target Global and 
FMZ Ventures, at a reported USD640m valuation. MEVP 
achieved a partial exit from Fresha through a secondary sale.

Tiger Global led a USD34m Series B+ for ShopUp, a 
Bangladesh-based B2B commerce platform for MSMEs, 
with participation from Valar Ventures, VEON Ventures, 
Omidyar, Prosus Ventures, Flourish Ventures and Lonsdale 
Capital. The extension takes ShopUp’s Series B to USD109m.

Foursan Group acquired a 49% stake in Jo Academy, 
a Jordan-based online private tutoring platform. 

Benson Oak Ventures led a USD1.5m pre-Series 
A for Verofax, a UAE-based Asset Digitization and 
Traceability solutions provider, with participation 
from 500 Global, Wami Capital, and Vernalis Capital.



The Journal is running a series of  updates on IFRS, IAS, IFRIC and SIC. In this issue, Mr. 
Mohammad Samsul Arefin ACMA (UK), CGMA, FCMA has taken the responsibility to update 
the reflection on some latest pronouncements by IASB in their website. 

Mr. Arefin has been working as Head of  Internal Audit & Compliance in RAK Ceramics 
(Bangladesh) Limited. 

IFRS Update

The International Accounting Standard Board is an independent group of  experts with an appropriate mix of  
recent practical experience in setting accounting standards, in preparing, auditing, or using financial reports, and in 
accounting education. The Board also issues amendment updates as well as other guidelines on their respective 
Accounting Standards. Some of  their updates of  last 2 months (November – December’2021) are as follows:

IASB provides transition option to insurers applying IFRS 17:

The International Accounting Standards Board (IASB) has issued a narrow-scope amendment to the transition 
requirements in IFRS 17 Insurance Contracts, providing insurers with an option aimed at improving the usefulness 
of  information to investors on initial application of  the new Standard.
The amendment relates to insurers’ transition to the new Standard only-it does not affect any other requirements 
in IFRS 17.
IFRS 17 and IFRS 9 Financial Instruments have different transition requirements. For some insurers, these 
differences can cause temporary accounting mismatches between financial assets and insurance contract liabilities 
in the comparative information they present in their financial statements when applying IFRS 17 and IFRS 9 for 
the first time.
The amendment will help insurers to avoid these temporary accounting mismatches and, therefore, will improve 
the usefulness of  comparative information for investors. It does this by providing insurers with an option for the 
presentation of  comparative information about financial assets.
IFRS 17, including this amendment, is effective for annual reporting periods starting on or after 1 January 2023.
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IASB proposes narrow-scope amendments 
to IAS 1 to improve information companies 
provide about long-term debt with 
covenants:

The International Accounting Standards Board (IASB) 
has proposed amendments to IAS 1 Presentation 
of  Financial Statements to improve the information 
companies provide about long-term debt with 
covenants.
IAS 1 requires a company to classify a liability as 
non-current only if  the company has a right to defer 
settlement of  the liability for at least 12 months after 
the reporting date. However, such a right is often 
subject to the company complying with covenants after 
the reporting date. For example, a company might 
have long-term debt that could become repayable 
within 12 months if  the company fails to comply with 
covenants after the reporting date.
The proposed amendments would specify that, in 
such a situation, covenants would not affect the 
classification of  a liability as current or non-current at 
the reporting date. Instead, a company would:
present non-current liabilities that are subject to 
covenants on the statement of  financial position 
separately from other non-current liabilities; and
disclose information about the covenants in the notes 
to its financial statements, including their nature and 
whether the company would have complied with 
them based on its circumstances at the reporting date.
The IASB expects that these proposals will improve 
the information a company provides about non-
current liabilities with covenants by enabling investors 
to assess whether such liabilities could become 
repayable within 12 months.
The proposals also address feedback from stakeholders 
about the classification of  debt as current or non-
current when applying requirements introduced in 
2020 that are not yet in effect. Consequently, the IASB 
is also proposing to defer the effective date of  those 
requirements to align with the proposed amendment.
The Exposure Draft Non-Current Liabilities with 
Covenants is open for comment until 21 March 2022.

IASB proposes disclosure requirements 
to enhance the transparency of supplier 
finance arrangements:

The International Accounting Standards Board (IASB) 
has published for public comment proposed changes in 

disclosure requirements to enhance the transparency 
of  supplier finance arrangements and their 
effects on a company’s liabilities and cash flows.
Supplier finance arrangements are often 
referred to as supply chain finance, payables finance 
or reverse factoring arrangements.
The proposed targeted amendments to the current 
disclosure requirements are designed to meet 
investors’ demands for more detailed information to 
help them analyse and understand the effects of  such 
arrangements.
Under the IASB’s proposals, a company would be 
required to disclose information that enables investors 
to assess the effects of  the company’s supplier finance 
arrangements on its liabilities and cash flows. 
These proposals would amend IAS 7 Statement 
of  Cash Flows and IFRS 7 Financial Instruments: 
Disclosures. 
The proposed amendments would affect a company 
that, as a buyer, enters into one or more supplier 
finance arrangements, under which the company, or 
its suppliers, can access financing for amounts the 
company owes its suppliers.

Andreas Barckow, Chair of  the IASB, said:
“Investors require more detailed disclosures about 
companies’ supply chain finance arrangements as 
these funding practices are becoming increasingly 
common. The proposed requirements are designed 
to give investors the information they need to 
assess the effects of such finance arrangements 
on a company’s liabilities and cash flows”

The Exposure Draft Supplier Finance Arrangements is 
open for comment until 28 March 2022.

Source of  information:
IASB website.
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UPDATE ON
Financial Market
The Journal is running a series of  updates on Financial Market of  Bangladesh (i.e., 
Money Market and Capital Market). In this issue of  THE COST & MANAGEMENT, Mr. 
Mohammad Shamsur Rahman, FCMA has given a reflection of  relevant changes and 
updates on Financial Market. The analysis of  the market has been done considering the 
period from November 01, 2021 to December 30, 2021. Mr. Rahman is former Chief  
Regulatory Officer (CRO) of  Chittagong Stock Exchange Limited and is currently working 
as Deputy General Manager of  Small and Medium Enterprise Foundation. 

Bangladesh Economic Outlook

u Bangladesh has received investment proposals totaling $21.17 billion since the coronavirus pandemic 
struck the world nearly two years ago. The Bangladesh Investment Development Authority (Bida), has got 
proposals involving $14.77 billion, the Bangladesh Economic Zones Authority $5 billion, the Bangladesh 
Export Processing Zones Authority $1.35 billion, and the Bangladesh Hi-Tech Park Authority $5.5 billion. The 
proposals were received by the four investment promotion agencies between January 2020 and December 
20 this year, and the figures were disclosed at the ongoing Dubai Expo 2020.

u The central bank relaxed rules for foreign nationals residing in Bangladesh to send remittances to their home 
countries. Foreigners were allowed to send home 75 per cent of  their monthly income, but now they will 
be able to remit up to 80 per cent. The rest of  the money, kept in the form of  savings in banks, could be 
repatriated when the foreigners left permanently after expiry of  their job contracts. But now the new rule 
allows repatriating the remainder at the end of  every fiscal year.

u Thailand has decided to offer the duty-free, quota-free (DFQF) facility for Bangladeshi products in its market 
until 2026 to enhance bilateral trade volume. The previous such arrangement between the countries expired 
on December 31, 2020.The Thai Embassy in Dhaka has recently conveyed its government's latest decision 
on the DFQF scheme to the Ministry of  Commerce (MoC). Bilateral trade between Bangladesh and Thailand 
dropped to US$910.05 million in 2020 from $1,067.90 million in 2019.

u Bangladesh has decided to join the world's largest trading bloc, the Regional Comprehensive Economic 
Partnership (RCEP), to stay eligible for duty-free trade facilities in the markets of  nearly one-third of  the 
global economies after it graduates to a developing nation in 2026.

u The central bank will lend $50 million to under-pressure Sri Lanka as part of  Bangladesh's efforts to support 
the Island nation suffering from a foreign exchange crisis. The credit under the first-ever loan to any country 
from Bangladesh will be given under the currency swap agreement inked by the BB and the Central Bank 
of  Sri Lanka (CBSL). As per the deal, the BB will provide a total of  $250 million to help prop up the island 
nation's fast-depleting foreign reserves and ease pressure on its exchange rate. The Bangladesh Bank has 
extended validity of  the credit facility it extended to Sri Lanka by three months after the expiry of  the first 
three-month tenure of  the credit facility.

u The Asian Development Bank (ADB) has confirmed US$$2.6 billion and pledged another tranche of  $1.96 
billion in assistance for Bangladesh to facilitate socioeconomic recovery and bankrolling its development recipe 
respectively. A release from the bank said that the first amount for the last fiscal year was meant for helping 
the country's recovery from the Covid-19 shocks. And the second tranche is committed for financing projects 
and programmes. The aid package helps Bangladesh strengthening its public health system, speeding up the 
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country's social and economic recovery by widening social safety-net coverage, providing salary support to 
workers in export-oriented industries, and extending low-interest loans to affected industries and farmers.

u Bangladesh's foreign exchange reserve money recorded a decrease to Taka 46,073.32 crore at the end of  
December 2021 as compared to October 2021.

u The twelve-month average general inflation increased to 5.48 percent in November 2021 which was 5.44 in 
the month of  October 2021. 

u The point-to-point Food inflation increased to 5.98 percent in November 2021 from 5.70 percent in October 2021.

The summary of  the economic outlook depicted below: 

Particulars 31 October 2021 30 December 2021
Foreign Exchange Reserve (In million US$) 46,459.3 46,073.32

Interbank Taka-USD Exchange Rate (Average) 85.6667 85.8000

Call Money Rate (Weighted Average Rate) 2.33 3.16

Import (C&F) (in million US$)
Import (f.o.b) (in million US$)

November, 2020
4818.40
4457.00

November, 2021
7854.60
7266.00

Export (EPB) (in million US$)
December, 2020

3309.86
December, 2021

4907.68

Rate of Inflation on the basis of Consumer Price 
Index for National (Base:2005-06=100)
     a) Twelve Month Average Basis
     b) Point to Point Basis

October, 2021
5.44
5.70

November, 2021
5.48
5.98

GDP Growth Rate (in percent, Base: 2015-
16=100)

3.45 (2019-20) 5.43 (2020-21)

Source: Bangladesh Bank

Bangladesh Capital Market Updates

u Securities market swallows a gain-only bond as the Tk 50-billion government Sukuk was oversubscribed 
nearly five times to Tk 233.04 billion in its auction. A total of  31 institutions -- both conventional and Shariah-
compliant financial institutions -- along with three individuals took part in the auction of  the Bangladesh 
Government Investment Sukuk (BGIS), generally known as Ijarah Sukuk, held at the central bank. A financial 
unit styled special-purpose vehicle (SPV) allocated the bond certificates as per set quota for the auction of  the 
blue chip, Sukuk. Bangladesh Bank (BB) had earlier set the quota with priority given to Shariah-based Islamic 
banks, non-banking financial institutions (NBFIs) and insurance companies for staking their bets. A separate 
Islamic securities unit under the Debt Management Department of  the central bank acts as SPV. Investors will 
receive a profit of  4.65 per cent annually on their investment in the Islamic bonds. The capital gains will be 
paid on a half-yearly basis. In the private sector, BEXIMCO, a leading business conglomerate of  Bangladesh, 
has already issued asset-backed Green-Sukuk bonds worth Tk 30 billion for the first time in the country for 
expanding its businesses.

u The BSEC approved a closed end mutual fund of  Tk 50 crore sponsored by the stabilisation fund. ICB Asset 
Management Company is the manager of  "Shuborno Joyonti Fund", having a tenure of  10 years and planned 
marking the country's 50 years of  independence. For the celebrations, the BSEC also decided to award the 
top-performing market intermediaries -- stock broker, merchant bank and asset Management Company.
The stock market regulator approved an Investment Corporation of  Bangladesh (ICB) investment of  Tk 100 
crore from a capital market stabilisation fund to ensure liquidity in the secondary market.

u The Bangladesh Securities and Exchange Commission allowed JMI Hospital Requisite Manufacturing Limited 
to raise Tk 75 crore through an initial public offering under the book building method. The company will 
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discover its IPO cut off price through participation of  eligible investors in bidding. The company will utilise the 
IPO proceeds in purchasing machinery, construction buildings, land development, paying loans and meeting 
IPO expenses. Janata Capital and Investment Limited is the issue manager of  the company. Under the BSEC 
approval, JMI Hospital must distribute shares to general investors at 20 per cent discounted rate of  the 
accrued cut off price.

u The Bangladesh Securities and Exchange Commission has approved the draft prospectuses of  the following 
three open-end mutual funds (MFs):

Name of Fund Nature of fund Amount Trustee
Ekush Growth Fund Open-end mutual fund Tk 25 crore Ekush Wealth 

Management

Bangladesh Race 
Management Private 

Fund

Open-end mutual fund Tk 25 crore SENTINEL Trustee & 
Custodian Services 

Limited 

HF Asset Management 
Limited Shariah Unit 

Fund

Open-end mutual fund Tk 25 crore Investment Corporation 
of  Bangladesh 

EDGE High Quality 
Income Fund

Open-end mutual fund Tk 25 crore Sandhani Life Insurance 
Company Limited

u The Bangladesh Securities and Exchange Commission has allowed the following institutes to float for raising 
fund through bond:

Name of Institute Nature of Bond Amount Trustee
 AB Bank Limited Additional Tier-I compliant Perpetual Bond Tk 600 crore MTB Capital Limited

NRB Commercial Bank
Limited

Non-convertible, fully redeemable, 
unsecured, Subordinated Bond 

Tk 300 crore

UCB Investments Limited

Premier Bank Limited Basel-III compliant Perpetual Bond Tk 200 crore MTB Capital Limited

Pubali Bank Limited Basel-III compliant Perpetual Bond Tk 500 crore Green Delta Capital 
Limited

Jamuna Bank Limited Coupon bearing subordinated bond Tk 250 crore EC Securities Limited

Meghna Bank Limited Coupon bearing subordinated bond Tk 200 crore --

Southeast Bank Limited Floating rate, subordinated bond Tk 500 crore --

DSE and CSE Market Updates (from November 01, 2021 to December 30, 2021)

u The DSE Broad Index (DSEX) at the end of  December 2021 stood at 6756.66 which was 3.49 percent lower 
than the index of  7000.95 at the beginning of  November 2021. The daily turnover was highest on November 
21 2021. Changes in indices of  DSE (from November 01, 2021 to December 30, 2021):

Indices Open Close Point Change % Change
DSEX 7000.95 6756.66 -244.29 -3.49%

DSES 1470.5 1431.12 -39.38 -2.68%

DS30 2620.6 2532.58 -88.02 -3.36%

           (*considering 01st November 2021 as base)
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u The CSE All Share Price Index (CASPI) at the end of  December 2021 stood at 19,666.07 which was 3.98 
percent lower than the index of  20,480.31 at the beginning of  November 2021.  The daily turnover was 
highest on December 22, 2021. Changes in indices of  CSE (from November 01, 2021 to December 30, 
2021):

change Open Close
Point 

Change
% 

change

CASPI (All share index) 20480.31 19,666.07 -814.24 -3.98%

CSE-30 14447.93 13913.13 -534.8 -3.70%

CSCX 12305.08 11813.45 -491.63 -4.00%

CSE 50 (Benchmark) 1528.94 1471.5 -57.44 -3.76%

CSI (CSE Shariah Index) 1266.49 1211.44 -55.05 -4.35%

    (*considering 01st November 2021 as base)

u The total market capitalization of  all shares and debentures of  the listed securities of  DSE stood lower by 3.02 
percent at Tk. 5421.96 billion as on December 30, 2021 from Tk. 5590.87 billion on November 01, 2021. 
On the other hand, the total market capitalization of  all shares and debentures of  the listed securities of  CSE 
also stood lower 4.27 percent at Tk. 4700.24 billion as on December 30, 2021 from Tk. 4909.78 billion on 
November 01, 2021.  

Source: website of  BSEC, DSE & CSE

Disclaimer:
All information and analysis contained in this article have been complied and analyzed from publicly available 
information. However, it does not make any representation or warranty (express or implied) or accepts any 
responsibility or liability as to, or in relation to, the accuracy or completeness of  the information and opinions 
contained in this article or as to any information contained in this article or any other such information or 
opinions remaining unchanged after the issue thereof. 

The information contained in this article is not be taken as any recommendation made by the writer or SMEF or 
any other person to enter into any agreement with regard to any investment decision. This article is prepared for 
general circulation. It does not have regards to the specific person who may receive this article. In considering 
any investments you should make your own independent assessment and seek your own professional financial 
and legal advice.
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This section focuses on reflections from young 
students of  ICMAB and how they have been pursuing 
their CMA career path and facing challenges in CMA 
study at the beginning of  their career.

World
CMA Students’ Rounak Iftekhar is a 

final level student 
and he has completed 
1500 marks. He is 
from Satkhira district. 
He has completed his 
Graduation from Dhaka 
Commerce College and 
Post Graduation from 
Dhaka College under 
National University.

Q1. What are the traits to pursue a career to 
become a CEO from a CMA?
Answer: The traits that are required to become a 

CFO are strong leadership, communication, analytical 

power,data analysis, decision making power and good 

sense of  professionalism. I think a successful CFO 

should have some interpersonal skills like good sense 

of  humor,confidence and charismatic personality that 

gives extra advantages to this position. Since I want 

be a qualified CFO, I'm trying to develop myself  by 

acquiring this quality.

Q2. What do you expect to get from ICMAB as a 
Professional?
Answer: ICMAB is such like an institution that 

provides many opportunities for it's students and 

members being up to date in the present world. It 

regularly arranges different workshop program and 

knowledge based program for that purposes. If  we 

get some training session in different practical issues,it 

will be good for us to apply our knowledge that we 

have acquired by this institution before inter into job 

market.

Q3. Do you think that the CMA qualification will 
be able to fulfill dreams and aspirations?
Answer: Yes, I think so. Our syllabus pattern,exam 

procedure and different knowledge based program 

are arranging in such a way that provides us all the 

opportunity to increase our realm of  knowledge to 

become a qualified person. when i was a BBS student, 

I dreamt to be successful Accountant. I hope this 

CMA degree helps to fulfill my dream and aspirations.
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Sharif  Sunjana Nur is 
a final level student. 

She has completed 1500 
marks. She is from dhaka 
district. She has completed 
her Graduation and Post-
Graduation from Eden 
Mohila College under 
National University.  
Currently she is working as 
an Officer General Banking 
at Modhumoti Bank Ltd. 
 
Q1. Why do you pursue CMA education from ICMAB to 
become an Accountant or CEO?

Answer: In CMA, you learn all about corporate governance 
and other important business aspects, finance, and accounting 
concepts, including responsible accounting and business model. 
Therefore, candidates with CMA certification are allowed to 
take business decisions or are involved in collective business 
decisions. A professional degree like CMA can help to gather 
all those knowledge which support to be a good accountant. 
That’s why I believe that accountants today are in a top most 
position like CEO. For this, I want to pursue CMA degree from 
ICMAB.

Q2. Why do you think that CMA qualification will help you 
to get an added advantage in the jobs market?

Answer: I make a difference as a part of CMA because: 
It enables me to be more adaptive, resilient, and competent under 
this “new normal” situation.
I think going for the CMA certification is a great career move 
an added advantage in the jobs market because it will expand 
job market in so many way. Now a days it’s full of  competition 
so only with BBA or MBA degree it’s not so easy to get a 
good job in market. A CMA certification makes eligible for a 
higher salary than other candidates and also open doors into 
the business world. The benefits of  being a CMA are clearly 
widespread, and can lead to a variety of  lucrative and fulfilling 
career opportunities that can reward you throughout your 
career’s lifecycle. 

Q3. Do you think that New CMA Curriculum - 2021 will be 
able to full fill your dreams and aspirations?
Answer: The consensus was that rapid developments in 
technology have led to changes in the management accounting 
profession. Artificial intelligence and robotic process 
automation are just two examples of  these changes. Ultimately, 
these technological changes are leading to a shift in the way 
management accountants carry out their jobs.

Hence, the ICMAB has implemented several new and 
demanding changes in the CMA Curriculum.
However, now there should be an added focus on technology!
Here are some specific topics that will be covered in this new 
curriculum covered I think:

 n Information systems
 n Data governance
 n Technology-enabled finance transformation
 n Data analytics

From this standpoint, I believe New CMA Curriculum - 2021 
will be able to full fill our dreams and aspirations. 

Shafiqul Islam 
(Adnan) is a Final 

level student. He 
has completed 1500 
marks. He is from 
Dhaka district. He 
has completed his 
Graduation and Post-
Graduation from 
Jagannath University.

Q1. What are the main challenges you face in CMA?

Answer: As my Graduation and Post-Graduation is in 
AIS, CMA was not much difficult for me. But managing 
professional life along with studying in CMA is bit much 
for me at first. But I had coped with this situation quickly 
and handling my CMA study alongside my job.

Q2. Do you have the vision to become a CEO from 
a CMA?

Answer: Every human being wants to reach the apex. 
I also dreamt of  that. I nurtured my dream to see me 
in high performing job, as CEO, for long. To enrich core 
professional knowledge and skill CMA study is very much 
helpful.

Q3. Do you think that the CMA qualification will be 
able to fulfill your dream and aspiration?

Answer: To develop core professional knowledge and 
skill CMA qualification is a must to have. To reach the

optimum goal one should have these qualities with which 
I believe CMA can help me to my

professional journey. I am trying my best to achieve it 
hoping to succeed very soon.

Interviewed by:
[Md Shohag Al Mamun, ACMA (A-1361) 
DGM (Head), A & F Dept., Kazi Food Industries Ltd.]
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43 newly qualified CMAs get a grand reception at ICMAB

The Council of  The Institute of  Cost and Management Accountants of  Bangladesh (ICMAB) accorded an open hall 
reception to the students who successfully passed CMA June 2021 final examination. The programme was held on 
November 04, 2021 at ICMAB Ruhul Quddus Auditorium. Honorable ICT Division Senior Secretary of  GoB Mr. N 
M Zeaul Alam attended the programme as Chief  Guest while President of  South Asian Federation of  Accountants 
(SAFA) and Past President of  ICMAB Mr. A. K. M. Delwer Hussain FCMA was present as special guest.

43 students who achieved the prestigious CMA degree were warmly greeted and briefly introduced before the 
audience. Mr. N M Zeaul Alam congratulated the newly passed CMAs. ICT Secretary assured that he would take 
necessary steps for the development of  this profession and the Institute. Mr. A. K. M. Delwer Hussain FCMA 
said that CMA professionals could create greater impact by putting their expertise for ensuring clarity in various 
economic aspects. He warmly greeted the newly passed CMAs

ICMAB President Mr. Abu Bakar Siddique FCMA thanked all the honorable guests and participants and 
congratulated the newly passed CMAs. Mentioning about the professional identity, he said that their journey 
started in a new way today and they must take responsibility of  this profession and the Institute in future.

ICMAB Vice Presidents Mr. Md. Mamunur Rashid FCMA and Mr. Md. Munirul Islam FCMA; Secretary Kazi 
Muhammad Ziauddin FCMA; Treasurer Mr. A.K.M. Kamruzzaman FCMA also delivered speeches in the programme. 
The programme was moderated by the Council Member of  ICMAB Mr. Md. Ali Haider Chowdhury FCMA.

In-house training on ICMAB Learning Management 
System (LMS), ‘CMASPACE’
The Training Department of  the Institute of  Cost and Management Accountants of  Bangladesh (ICMAB) has 
organised an in-house training on ICMAB Learning Management System (LMS), ‘CMASPACE’ on November 23, 
2021. Mr. Md. Ali Haider Chowdhury FCMA, Council member and Chairman of  the ICMAB Training Committee, 
inaugurated the session. Dr. Mohammad Zakaria Masud FCMA, Professor and Director, ICMAB Academic Affairs 
Division, conducted the Training Session. Total 9 (nine) participants actively attended the 2 hours session from 
the Education Department along with the full-time faculty members of  the Institute. Mr. Md. Nayim-Uz-Zaman, 
Head of  the Training Department, coordinated the training session.

ICMAB delegation meets UGC Chairman to recognise CMA qualification equivalent to Post Graduation Degree 

A delegation of  the Institute of  Cost and Management Accountants of  Bangladesh (ICMAB) headed by its 

NEWS
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Executive Director called on Professor Dr. Kazi Shahidullah, Chairman, University Grants Commission of  
Bangladesh at his office on November 23, 2021. The ICMAB delegation apprised the Chairman of  his eagerness 
to learn about the role and development of  ICMAB.

The Executive Director, ICMAB in this context briefed the Chairman about the short and long-term Development 
Planning of  the profession for keeping pace with other similar professional bodies across the globe. He also 
emphasised on the improvement of  the existing education system. In this vein he appealed to recognise CMA 
qualification equivalent to UGC approved Post Graduation Degree.  The delegation sought active support and 
guidance of  the Chairman in connection with the implementation of  those schemes for the development of  CMA 
Profession. The Chairman assured all possible help and assistance for the development of  the Institute as well as 
the CMA profession. Deputy Director, Education of  the Institute was present among the delegates in the occasion.

Inaugural ceremony of ICMAB Uttara Study Centre

On December 4, 2021, the Institute of  Cost and Management Accountants of  Bangladesh (ICMAB) has added 
a shining feather in its wing of  success inaugurating the ICMAB Uttara Study Centre. One of  the many flagship 
initiatives of  ICMAB is setting up study centres at places with the need to ensure access to the CMA programme 
by members of  the society across the country. An initiative of  such kind undoubtedly supports the building up of  
strong social capital and helps the Institute to mark its footprint in the development of  Bangladesh economy. The 
ICMAB Council thus decided to advance CMA provisions to expand a study centre at Uttara, Dhaka. 

Mr. A. K. M. Delwer Hussain FCMA, President, South Asian Federation of  Accountants (SAFA) attended the 
occasion as the Chief  Guest while Mr. Abu Bakkar Siddique FCMA, President, ICMAB was present as the Special 
Guest. The chief  guest congratulated the council and the members of  the Institute for such an initiative that 
could contribute positively to the CMA students in their path of  learning. The ICMAB President addressed the 
gathering and expressed commitment of  his council for the development of  ICMAB and the country.

Mr. Md. Mamunur Rashid FCMA, Vice President, ICMAB shared the significance of  the initiative that envisions 
ICMAB’s future directions. Mr. Md. Munirul Islam FCMA, Vice president, ICMAB also spoke on the occasion. 
Council Members along with many Fellow and Associate Members from Uttara attended the programme.

ICMAB attended IUBAT National Career Festival-2021

ICMAB has participated a day long Career Festival at IUBAT Campus, Uttara, Dhaka on December 11, 2021. 
Professor Dr. Abdur Rab, Vice-Chancellor, IUBAT has inaugurated the programme.

Around 85 national and International Corporate houses, academic & professional Institute have participated in 
the programme. A good number of  students and alumni of  IUBAT have visit ICMAB booth and have shown their 
interest for admission in ICMAB.
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Inaugural ceremony of ICMAB Mirpur Study Centre

On December 13, 2021, the Institute of  Cost and Management Accountants of  Bangladesh (ICMAB) has added 
a shining feather in its wing of  success inaugurating the ICMAB Mirpur Study Centre. One of  the many flagship 
initiatives of  ICMAB is setting up study centres at places with the need to ensure access to the CMA programme 
by members of  the society across the country. An initiative of  such kind indubitably supports the building up of  
strong social capital and helps the Institute to mark its footprint in the development of  Bangladesh economy. The 
ICMAB Council thus decided to advance CMA provisions to expand a study centre at Mirpur, Dhaka.

Mr. A.K.M. Delwer Hussain FCMA, President, South Asian Federation of  Accountants (SAFA) attended the 
occasion as the Chief  Guest while Mr. Abu Bakar Siddique FCMA, President, ICMAB was present as the Special 
Guest. The chief  guest congratulated the council and the members of  the Institute for such an initiative that could 
contribute positively to the CMA students in their path of  learning. The ICMAB President pleasantly addressed 
the gathering and shared commitment of  his council for the development of  ICMAB and the country.

Mr. Md. Mamunur Rashid FCMA, Vice President, ICMAB shared the significance of  the initiative that envisions 
ICMAB’s future directions. Mr. Abu Sayed Md. Shaykhul Islam FCMA, Past president, ICMAB also spoke on the 
occasion. Secretary Kazi Muhammad Ziauddin FCMA, Council Members and Executive Director of  the institute 
Mr. Muhammad Abdullah along with many Fellow and Associate Members from Mirpur attended the programme.

ICMAB Inaugurated Digital CPD Platform

“ICMAB opens up a new horizon for Bangladesh which will remain as the benchmark for others to follow,” said 
Mr.  Mustafa Jabbar, MP, Minister, Post & Telecommunications Division, GoB. As the chief  guest of  the inauguration 
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of  ICMAB Digital CPD Platform, the Post & Telecommunication Minister praised the digitization initiative of  
ICMAB mentioning that “who else can be a better soldier than ICMAB in transforming our country into Digital 
Bangladesh”. The inauguration of  ICMAB Digital CPD Platform was organised by the Training Department of  
ICMAB on Sunday, the 19th December 2021 at 07:00 p.m. at ICMAB Ruhul Quddus Auditorium, ICMA Bhaban, 
Nilkhet, Dhaka as well as virtually through Zoom Video Conferencing.

Mr. Mustafa Jabbar, Honorable Minister of  Posts and Telecommunications Division attended the occasion virtually 
as Chief  Guest while Mr. A.K.M. Delwer Hussain FCMA, President, South Asian Federation of  Accountants 
(SAFA), and Former President, ICMAB was present as Special Guest. Among others Mr. Abu Bakar Siddique 
FCMA, President, ICMAB, Mr. Md. Mamunur Rashid FCMA, Vice-President, ICMAB, and Chairman, Examination 
Committee, Kazi Muhammad Ziauddin FCMA, Secretary, ICMAB, Mr. A.K.M. Kamruzzaman FCMA, Treasurer, 
ICMAB, Mr. Md. Ali Haider Chowdhury FCMA, Council Member and Chairman, ICMAB Training Committee,  
Dr. Mohammad Zakaria Masud FCMA, Professor & Director, Academic Affairs Division, ICMAB, Fellow and 
Associate Members and Senior Students of  the Institute were present in the programme.

Kazi Muhammad Ziauddin FCMA delivered the opening speech welcoming all the participants. Mr. Md. Mamunur 
Rashid FCMA, in his speech, emphasised the industrial revolutions (IR) and the importance of  digitalization in the 
era of  IR4. Mr. Abu Bakar Siddique FCMA in his presidential speech explained how CMAs can contribution in the 
era of  IR4 and how the Digital CPD Platform will bring the CMA Profession to a superior position. Mr. A.K.M. 
Delwer Hussain FCMA, President, SAFA and Former President, ICMAB in his speech drawn kind attention of  the 
chief  guest Mr. Mustafa Jabbar MP for engaging the CMAs in the development of  the Country in any form. The 
Chief  Guest Mr. Mustafa Jabbar, MP appreciated the Digital CPD Platform and opined that this is a milestone in 
the education system of  Bangladesh. He also committed that the Government will provide all sorts of  facilities 
for the digitalization and development of  the CMA Profession.

50th Annual General Meeting of ICMAB
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The 50th Annual General Meeting of  the Institute of  Cost and Management Accountants of  Bangladesh (ICMAB) 
was held on Friday, December 24, 2021 at ICMAB Ruhul Quddus Auditorium, ICMA Bhaban, Nilkhet, Dhaka.

Mr. Abu Bakar Siddique FCMA, President of  the Institute presided over the Meeting. Mr. Md. Mamunur Rashid 
FCMA, Vice President; presented about activities and developments regarding the exam system. Mr. Md. Munirul 
Islam FCMA, Vice President; presented about activities and developments regarding the Educational arena and 
developments. Mr. Kazi Muhammad Ziauddin FCMA, Secretary; presented the Report of  the Institute’s Council 
for the year 2020-2021. Mr. Mr. A.K.M. Kamruzzaman FCMA, Treasurer; presented the Audited Accounts 
and Financial Reports of  the Institute for the year 2020-2021. Later on, honorable members of  the institute 
expressed their thoughts and opinions regarding the annual report. ICMAB President Mr. Abu Bakar Siddique 
FCMA thanked everyone for being patient and staying beside the institute and profession in this tough year 
of  pandemic. Past Presidents, Council Members and a large number of  Fellow and Associate Members of  the 
Institute attended the Annual General Meeting.

ICMAB Best Corporate Award 2020
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Best Corporate Award 2020, presented by the Institute of  Cost and Management Accountants of  Bangladesh 
(ICMAB) on 30 December, 2021 for performance in corporate governance goes to 61 organizations. The ICMAB, 
at its flagship event organized a city hotel, honored the organizations dividing in 18 categories after reviewing 
their performances based on respective annual reports. Honorable Minister of  Commerce Mr. Tipu Munshi, MP 
addressed the award ceremony as the chief  guest while Bangladesh Securities and Exchange Commission (BSEC) 
chairman Prof. Shibli Rubayat-Ul-Islam, Chairman, Standard Bank Limited & Past President, FBCCI Kazi Akram 
Uddin Ahmed and President of  South Asian Federation of  Accountants (SAFA) Mr. Mr. A. K. M. Delwer Hussain 
FCMA spoke as special guests.

The 18 award categories were Nationalized Commercial Bank; Private Commercial Bank; Private Commercial 
Bank (Islamic Operation); Non-bank Financial Institution; General Insurance; Life Insurance; Pharmaceuticals; 
Cement; Textile; Multinational Company; Others Manufacturing; Power Generation; Oil, Gas & Energy; NGO; 
Agro and Food Processing; Trading & Assembly and Telecommunication and Corporate Excellence Award.

In the Nationalized Commercial Bank Category 1st (gold) Sonali Bank Limited and 2nd (silver) Rupali Bank 
Limited. In the Private Commercial Bank Category 1st (gold) BRAC Bank Limited, Jointly 2nd (silver) Dutch-
Bangla Bank Limited & Trust Bank Limited and 3rd (bronze) Pubali Bank Ltd. In the Private Commercial Bank 
(Islamic Operation) Category 1st (gold) Islami Bank Bangladesh Limited, 2nd (silver) Al-Arafah Islami Bank Ltd 
and 3rd (bronze) Shahjalal Islami Bank Limited. In Non-bank financial institution Category 1st (gold) IDLC Finance 
Limited, 2nd (silver) IPDC Finance Limited and 3rd (bronze) LankaBangla Finance & Delta Brac Housing Finance 
Corporation Ltd. In General insurance Category 1st (gold) Green Delta Insurance Company Limited, 2nd (silver) 
Nitol Insurance Co. Ltd. and jointly 3rd (bronze) Reliance Insurance Limited & Pioneer Insurance Company 
Limited. In Life Insurance Category 1st (gold) Pragati Life Insurance Co. Ltd. 2nd (silver) Sandhani Life Insurance 
Company Ltd. and 3rd (bronze) Meghna Life Insurance Co. Ltd In Pharmaceuticals Manufacturing Category 1st 
(gold) Square Pharmaceuticals Ltd., Jointly 2nd (silver) Beximco Pharmaceuticals Limited & Orion Pharma Ltd. 
and jointly 3rd (bronze) Renata Limited & ACI Limited. In Cement Manufacturing Category 1st (gold) Premier 
Cement Mills Limited, 2nd (silver) LafargeHolcim Bangladesh Limited and 3rd (bronze) M.I. Cement Factory 
Limited.

In Textile Manufacturing Category 1st (gold) Paramount Textile Limited, 2nd (silver) Square Textile Ltd and 
3rd (bronze) Envoy Textiles Limited. In MNC Manufacturing Category 1st (gold) British American Tobacco 
Bangladesh Company Ltd, 2nd (silver) Marico Bangladesh Limited and 3rd (bronze) Berger Paints Bangladesh Ltd. 
In Others Manufacturing Category 1st (gold) Bangladesh Steel Re-Rolling Mills Ltd., 2nd (silver) RAK Ceramics 
(Bangladesh) Limited and 3rd (bronze) BBS Cables Ltd. In Power Generation Category 1st (gold) Summit Power 
Limited, Jointly 2nd (silver) United Power Generation and Distribution Co. Ltd. & Doreen Power Generations  
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and Systems Ltd and jointly 3rd (bronze) Baraka Power Limited & Dhaka Power Distribution Company Limited. 
In Oil, Gas & Energy Category 1st (gold) Linde Bangladesh Limited, 2nd (silver) MJL Bangladesh Limited and 
3rd (bronze) Meghna Petroleum Limited. In NGO Category 1st (gold) BRAC, 2nd (silver) UCEP Bangladesh 
and jointly 3rd (bronze) Action Aid- Bangladesh & Ghashful. In Agro and Food Processing Category 1st (gold) 
Olympic Industries Ltd, 2nd (silver) Agricultural Marketing Co. Ltd. and 3rd (bronze) Golden Harvest Agro 
Industries Ltd. In Trading & Assembly Category 1st (gold) Runner Automobiles Limited, 2nd (silver) Chittagong 
Dry Dock Limited and Jointly 3rd (bronze) Aftab Automobiles Limited & Dockyard & Engineering Works. In 
Telecommunication Category 1st (gold) Grameen Phone Limited, 2nd (silver) Robi Axiata Limited and Jointly 
3rd (bronze) Bangladesh Submarine Cable Company Limited & aamra networks limited In Corporate Excellence 
Award- “Walton Hi tech Industries Ltd.”

We Mourn

Prof. Dr. Swapan Kumar Bala FCMA (F-0328) 
past Treasurer of  ICMAB breathed his last on 
28 December 2021 at Dhaka due to Cardiac 

arrest. 

Mr. Mahmud Hasan FCMA (F-0315) breathed 
his last 29 December 2021 in Australia due to 

various physical complications (Inna Lillahe ------
---- Rajeun).
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DBC-AIT International Knowledge-Based Programme 
on “Bold Leadership is Transformational”
The Dhaka Branch Council (DBC) and 
Asian Institute of  Technology (AIT), 
Thailand jointly organised a webinar 
on International Knowledge-Based 
Programme on “Bold Leadership is 
Transformational” for the members of  
ICMAB on November 06, 2021. Mr. 
Md. Bakhtiar Alam FCMA, Chairman 
of  DBC presided over the programme 
while welcome address was given by 
Mr. Muhamamd Nazrul Islam FCMA, 
Secretary of  DBC. The programme was 
moderated by Dr. Syed Abdulla Al Mamun FCMA, Vice-Chairman of  DBC. Dr. Christopher J. Garnier, Executive 
Director, AIT Extension, Asian Institute of  Technology (AIT) was present in the program as resource person 
while Mr. Md. Mamunur Rashid FCMA President & Chairman, Education Committee, ICMAB was present as 
Guest of  Honor. A good number of  members joined the session through Zoom platform. 

Inauguration of DBC Annual Indoor Games -
As a routine event, the DBC of  ICMAB 
organised “Inauguration of  DBC Annual 
Indoor Games -2021 at DBC Members’ 
Lounge, ICMAB Bhaban, Nilkhet, 
Dhaka on November 07, 2021. Mr. 
Md. Mamunur Rashid FCMA FCMA, 
honorable Vice-President of  ICMAB 
was present as the Guest of  honor. 
DBC Chairman Mr. Md. Bakhtiar Alam 
FCMA presided over the programme. 
The Guest of  Honor, Chairman of  DBC 
and other office bearers of  National 
Council and DBC jointly inaugurated the 
inaugural ceremony of  the competition. 
A large number of  members along with 
other councilors of  DBC respectively 
were also present in the occasion. A 
few games particularly the Carom, Table 
Tennis and pool Game were inaugurated 
during that occasion. Mr. Mannan 
Bapari FCMA, Treasurer of  DBC nicely 
conducted the programme.
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Discussion Session and Exhibition to Celebrate ‘The 
International Accounting Day-2021’

This is the 2nd time in the History of  DBC of  ICMAB Dhaka Branch Council (DBC) of  the Institute organised 
a Discussion Session and Exhibition in Celebration of  International Accounting Day on November 10, 2021 at 
ICMAB Bhaban, Nilkhet, Dhaka. Dr. Syed Abdulla Al Mamaun FCMA, Vice-Chairman of  DBC presided over 
the programme. Mr. M.A. Mannan MP, Minister, Ministry of  Planning, Government of  the People’s Republic of  
Bangladesh was present as the Chief  Guest. Mr. Mohammad Muslim Chowdhury, Comptroller and Auditor 
General of  Bangladesh and Mr.  A.K.M. Delwer Hussain FCMA, President, SAFA and Council Member, ICMAB 
were present as special guest. Mr. Abu Bakar Siddique FCMA, President, ICMAB, Mr. Abdul Aziz FCMA, Managing 
Director, Western Agro Industries Ltd. & Past President of  ICMAB, Mr. A.S.M. Shaykhul Islam FCMA, Past 
President and council member also spoke on the occasion. 

CMA Members’ Family Day Art Competition and Reception 
to the newly elected office bearers of ICMAB national 
council 2021 

DBC organised "CMA Members Family Day Art competition 2021" at DBC floor on November 19, 2021. More 
than hundred forty children of  Dhaka-based members participated in the competition. DBC also organised 
"Reception to the office Bearers of  ICMAB National Council-2021, thanksgiving ceremony of  ICMAB National 
Council office bearer 2020, CMA Members Family Day and thanks giving ceremony to the immediate two past 
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Chairmen of  DBC Mr. Md. Abdus Satter Sarkar FCA, FCMA and Mr. A.K.M. Zakaria Hossain FCMA at ICMAB 
Ruhul Quddus Auditorium, ICMAB Bhaban, Nilkhet, Dhaka. Mr. Md. Bakhtiar Alam FCMA, Chairman of  Dhaka 
Branch Council presided over the programme. Building interpersonal relationship and development of  fellowship 
was the inner theme of  this programme. The function included Prize Distribution, Dance, Raffle Draw, and 
Cultural Show followed by dinner. A large number of  Dhaka-based members and their family enjoyed the show 
and attractive raffle draw.

DBC Cricket Carnival 2021 (Final Match) 

For the first time in the history of  ICMAB, Dhaka Branch Council organised an Inter ICMAB Cricket Tournament 
2021 for the members of  ICMAB on October 08, 2021.  First round of  the tournament played based on 
Knockout system at BUET Cricket Playground where huge member of  the general members enjoyed the matches 
throughout the day. In the Second round of  the Carnival, two Semi-finals, third position and exciting Final Match 
took place in presence of  many members at Public Order Management (POM), DMP, Mirpur-14, Dhaka on 
December 03, 2021. Out of  our Semifinalist CMA Sultan and CMA Royals moved in to the final. CMA Lions and 
CMA Strikers played for the 3rd position and CMA Strikers grabbed the 3rd position. In the final, CMA Sultans 
defeated CMA Royals by 9 (nine) wicket and became the champion of  the first ever DBC Cricket Carnival 2021. 
At the end of  the final match, a colorful Prize Giving Ceremony took place where Mr. Md. Mokbul Hossain 
PAA, Honorable Secretary, Ministry of  Information and Broadcasting, Government of  the People’s Republic of  
Bangladesh was present as Chief  Guest with his spouse where Mr. A.K.M. Delwer Hussain FCMA, President, 
SAFA was present as Special Guest. Finally, Mr. Md. Mokbul Hossain PAA handover the Champion Trophy and 
prizes among the players. 

DBC International webinar titled “21st Century Economy, 
Climate, Energy and Social Transformations: Bangladesh 
Perspective”
An International Webinar on Sustainable Energy Efficiency titled” 21st Century Economy, Climate, Energy and 
Social Transformations: Bangladesh Perspective” organised by Dhaka Branch Council (DBC) of  Institute of  Cost 
and Management Accountants of  Bangladesh (ICMAB) has been held at 7.30PM on December 6, 2021. Dr. 
Ahmad Kaikaus, Principal Secretary to Honorable Prime Minister, People’s Republic of  Bangladesh was present as 
the Chief  Guest, and has delivered his insightful speech giving emphasis on available energy concept for achieving 
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sustainable energy efficiency. Key note 
paper has been by Bangabandhu Chair 
Professor Dr. Joyashree Roy, Asian 
Institute of  Technology (AIT), Thailand 
with highlighting various factors which 
are critical for sustainable energy 
efficiency of  Bangladesh. Respected 
Mr. AKM Delwer Hussain FCMA, 
President of  South Asian Federation 
of  Accountants (SAFA) and Mr. Abu 
Bakar Siddique FCMA President of  
ICMAB were present as special guest 
and guest of  honor, and present the 
role of  CMAs to ensure cost and 
management efficiency of  energy and power sector of  Bangladesh. Mr. Bakhtiar Alam FCMA, Chairman of  DBC, 
Mr. Mohammad Nazrul Isalm FCMA, Secretary of  DBC, and Mr. Mannan Bapari FCMA were also present in the 
programme. More than 200 Fellow and Associate members of  ICMAB across the world were participated in the 
Programme. The Webinar was moderated by Dr. Syed Abdulla Al Mamun FCMA, Secretary of  DBC. 

DBC, ICMAB-JBCCI program on “Economic Collaboration 
between Bangladesh and Japan: Public and Private 
Sector Investment"

A seminar on “Economic Collaboration between Bangladesh and Japan: Public and Private Sector Investment" 
has been organised joint by Dhaka Branch Council (DBC), Institute of  Cost and Management Accountants of  
Bangladesh (ICMAB) and Japan-Bangladesh Chamber of  Commerce and Industry ( JBCCI) was held on December 
8, 2021 at ICMAB Ruhul Quddus Auditorium, Dhaka. 

H.E. Mr. ITO Naoki, Honorable Ambassador of  Japan to Bangladesh and Mr. HAYAKAWA Yuho, JICA Chief  
were present as chief  guest and special guest on the programme. Mr. Yuji Ando, Chief  Representative of  JETRO, 
Mr. A.K.M. Delwer Hussain FCMA, President of  South Asian Federation of  Accountants (SAFA) and Mr. Abu 
Bakar Siddique FCMA, President of  ICMAB, Mr. AKM Kamruzzaman FCMA, Treasurer of  ICMAB, and Mr. 
Bakhtiar Alam FCMA, Chairman of  DBC, Asif  A. Chowdhury, President of  JBCCI and Tareq Rafi Bhuiyan, 
Secretary General of  JBCCI were also present on the programme. 

The discussants have given emphasis on economic prospects, increasing flow of  Japanese investment and FDI in 
Bangladesh and role of  CMAs to ensure efficiency of  Japanese investment in Bangladesh. They also highlighted 
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the importance of  joint collaboration between 
ICMAB and JBCCI, Japanese companies and policy 
makers for improving the business environment 
of  Bangladesh and creating more opportunities 
for engaging CMAs in the value added activities of  
Japanese companies and development projects.  
Dr. Syed A Mamun FCMA, Vice Chairman of  
DBC moderated the programme. 

DBC Fellowship Night-2021

The Dhaka Branch Council of  The Institute of  Cost and Management Accountants of  Bangladesh (ICMAB) 
organised "DBC Fellowship Night-2021" for the ICMAB Members at International Convention City, Bashundhara 
(Nobaratri Hall), Khilkhet, Dhaka on December 16, 2021. 

Mr. Mahin Bin Mazher, Group Managing Director, X-Index Companies and Mr. A.K.M. Delwer Hussain FCMA, 
President, South Asian Federation of  Accountants (SAFA) was present as the Special Guests in the programme 
where Mr. Abu Bakar Siddique FCMA, President, ICMAB was present as the Guest of  Honor in the programme,. 
Mr. Md. Bakhtiar Alam FCMA, Chairman of  Dhaka Branch Council presided over the programme. Mr. Muhammad 
Nazrul Islam FCMA, Secretary of  Dhaka Branch Council gave the well come address. Mr. Md. Bakhtiar Alam 
FCMA in his speech emphasized on role of  CMA in the context of  present global economy and competitive 
business environment.

The Special Guest Mr. Mahin Bin Mazher in his speech appraised the role of  Cost and Management Accountants 
for the economic development of  the country. He advised the members to peruse the CMA education with 
dedication and sincerity. 

Among others Dr. Syed Abdulla Al Mamun FCMA, Vice-
Chairman of  Dhaka Branch Council, Mr. Safiul Azam, 
Chairman of  Dhaka Branch Seminar & Conference 
Committee also spoke in the programme. DBC 
Treasurer Mr. Mannan Bapari FCMA, offered vote of  
thanks. A large number of  members of  the Institute, 
high officials of  the Government, semi-Government, 
Corporations, Multinationals and local companies, 
leading business personalities and social elites were 
present in the programme.
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Online CPD on “IFRS-16 Leases”
Chattogram Branch Council 
of  the Institute of  Cost and 
Management Accountants of  
Bangladesh (ICMAB) organised 
an online CPD on IFRS-16 Leases 
on Tuesday, November 09, 2021, 
at 7:00 PM.

Mr. Mohammad Arif  FCA, FCMA 
inaugurated the programme by 
giving his welcome speech. Mr. 
Kanchan Chandra Shom FCMA, 
Vice-Chairman, CBC introduced 
the Session Chairman and Resource Person to the audience. Mr. Mohammad Saif  Uddin FCA, Proprietor, Saif  
Kashemn & Co., Chartered Accountants joined the programme as Session Chairman and Mr. Shafiqul Alam FCA, 
FCMA, Principal & CEO, Shafiqul Alam & Co., Chartered Accountants joined as a resource person and presented 
his key paper.

Mr. Safiqul Alam at the beginning of  his paper presentation defined the latest rules and regulations on the subject. 
After that, he discussed the main objectives and importance of  the topic. At the end of  the part of  this topic, he 
presented some practical issues related to this topic and discussed how professional accountants could apply this 
experience in their workplace. 

After ending the presentation of  a key paper, Mr. Mohammad Saif  Uddin in his speech thanked CBC for 
arranging such a timely suited programme. He also discussed the latest related issues on the topic. He presented 
some practical examples on the subject too.Many Fellow and Associate members of  CBC and students of  the 
Chattogram Branch joined the online programme. The whole programme was nicely moderated by Mr. Asadur 
Rahman FCMA, Secretary, CBC. He also offered the vote of  thanks. 

Celebration of the “International Accounting Day 2021”

Chattogram Branch Council of  Institute of  Cost and Management Accountants of  Bangladesh (ICMAB) 
celebrated “International Accounting Day-2021” on Wednesday, 10th November 2021 at CMA Bhaban, Road # 
27, House # 43, CDA R/A, Agrabad, Chattogram.

To celebrate the day, a colorful rally was started from CMA Bhaban, Chattogram led by Mr. Imtiaz Alam FCA,  
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FCMA, Regional Council Member of  ICMAB along with Mr. Mohammad Arif  FCA, FCMA, Chairman of  CBC, 
Mr. Asadur Rahaman FCMA, Secretary of  CBC, Mr. Rakibul Islam Mayshan FCMA, Treasurer of  CBC, and other 
CBC members, Senior Fellow and Associate Members of  Chattogram and students of  Chattogram branch 
joined in the rally with pleasure.  

After the rally, Mr. Mohammad Arif  FCA, FCMA, the Chairman of  Chattogram Branch Council of  ICMAB inaugurated 
the discussion programme on the day by giving his welcome speech. Professor Muhammad Sekandar Khan, Vice-
Chancellor of  East Delta University attended the programme as Chief  Guest. Mr. Imtiaz Alam FCA, FCMA, 
Chattogram Regional member & Council Member of  ICMAB attended also the programme as Guest of  Honor.

Mr. Imtiaz Alam at the beginning of  his speech defined the importance of  this day. He also remembered the 
pioneers of  Accountants. Chief  Guest Professor Muhammad Sekandar Khan thanked CBC for arranging this 
colorful programme and expressed his joy for inviting him as the Chief  Guest. In his speech, he discussed the 
history of  the accounting profession. 

Many Fellow and Associate members and students of  the Chattogram Branch attended the programme. The 
whole programme was nicely moderated by Mr. Asadur Rahman FCMA, Secretary, CBC. He also offered the 
vote of  thanks. 

Conference on “The Fourth Industrial Revolution: 
Challenges and Opportunities for Bangladesh”
The Institute of  Cost and Management 
Accountants of  Bangladesh (ICMAB), 
Chattogram Branch Council (CBC) 
has organised a daylong conference 
on “The Fourth Industrial Revolution: 
The Challenges and Opportunities 
for Bangladesh” on 10th December 
2021 at Radisson Blu Chattogram 
Bay View. Mr. Md. Kamrul Hasan 
NDC, divisional commissioner of  
Chattogram attended this Conference as chief  guest. Mr. Ahmed Jamal, deputy governor of  Bangladesh Bank, 
Mr. A. K. M. Delwer Hussain FCMA, President of  South Asian Federation of  Accountants (SAFA), Mr. M A 
Malek, Editor of  Dainik Azadi and Mr. Abu Bakar Siddique FCMA, president of  ICMAB has joined the Conference 
as special guests. Mr. Arif  Khan FCMA, past president of  ICMAB presented the theme of  the conference. 
Chattogram Branch Council Chairman Mr. Mohammad Arif  FCA, FCMA presided over the conference, and 
conference committee chairman Mr. M. Monoarul Hoque FCMA welcomed all the guests.
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Chief  Guest said that “Bangladesh has already entered into the era of  Fourth Industrial Revolution (4IR) but the 
majority of  its success depends on the professional accountants along with other sectors professional affable 
participation. He also added, “At present Bangladesh has graduated from the LDC & on the way to join the 
class of  middle-income countries by 2024”. So, therefore, It is high time to concentrate and enrich the related 
discussed matter.

A paper on “The Fourth Industrial Revolution: Turning Challenges into Opportunities” was presented by Prof. 
Dr. Selim Raihan, Executive Director of  South Asian Network on Economic Modeling (SANEM). Mr. Imtiaz Alam 
FCA, FCMA, the chairman of  Infinity Group conducted the session.  Mr. Md. Kausar Alam FCMA, Group CFO 
of  Seven Circle BD. Ltd. & Mr. Md. Mamunur Rashid FCMA, DMD of  Index Group of  Companies participated 
as discussant & commentator in the session.

Another paper on “The Fourth Industrial Revolution: Readiness for Financial Sector” was presented by Mr. 
Bidyut Kumar Saha, Senior Investment Officer, Asian Development Bank (ADB). The session was conducted 
by Mr. A. H. M. Shafiquzzaman, additional secretary, ministry of  commerce, Govt. of  the People’s Republic 
of  Bangladesh.  Prof. Dr. Md. Salim Uddin FCA, FCMA, department of  accounting, University of  Chittagong 
&chairman of  BHBFC & Dr. Sayed Abdulla Al Mamun FCMA, CEO, BDRAL (Dan and Bradstreet) were in the 
commentators & Discussant panel of  the session.

CBC Fellowship Night-2021

Chattogram Branch Council of  ICMAB organised Fellowship Night-2021 at “Radisson Blu Chattogram Bay View” 
on Friday, December 10, 2021. Mr. Mohammad Arif  FCA, FCMA presided over the programme and welcomed 
the guests while Mr. Abu Bakar Siddique FCMA, President, ICMAB attended as Chief  Guest. A good number 
of  Fellow and Associate members of  Dhaka and Chattogram of  ICMAB along with their spouses and children 
attended the function. Renowned artists of  Chattogram performed in the cultural function. A wonderful raffle 
draw and a delicious fellowship dinner were followed by the cultural function were enjoyed by the participants. 

CPD on “Taxation – Reporting, and Compliance as per 
IAS-12 and ITO-1984”.
A CPD programme on “Taxation – Reporting, and Compliance as per IAS-12 and ITO-1984” Initiated by 
Chattogram Branch Council (CBC) of  the Institute of  Cost and Management Accountants of  Bangladesh (ICMAB) 
on 26th December 2021 at CMA Bhaban, CDA R/A, Agrabad, Chattogram. Mr. Mohammad Arif  FCA, FCMA, 
Honorable Chairman of  the Chattogram Branch Council inaugurated the programme. In this programme, Mr. 
Mohammad Yeassin, Joint Secretary, Director General, Bangladesh Investment Development Authority (BIDA),  
 
Prime Minister’s Office, Government of  the People’s Republic of  Bangladesh attended as Chief  Guest. Also Mr. 
Sobhit Bikash Barua FCMA, Executive Director (Finance & Accounts), PHP Family attended as Session Chairman.  
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Mr. Abu Naser Mohammad Helal FCMA, Head of  Finance and Accounts, Midas Safety and Mr. Md. Aminul 
Islam ACA, FCMA, Senior Manager (Finance & Accounts), GPH Ispat Limited, have presented the key paper 
respectively.

Mr. Abu Naser Mohammad Helal FCMA and Mr. Md. Aminul Islam ACA, FCMA presented a resourceful key 
paper on the topic delivering various updated rules, regulations, and explanations respectively. Then they pointed 
out the scope of  works in various sectors of  Professional Accountants in this regard.

Mr. Mohammad Yeassin, the honorable Chief  Guest of  the programme, said that the present Government has 
already formatted investment-oriented TAX rules and regulations for all kinds of  Businessmen and Entrepreneurs. 
He also expected that CMA professionals would contribute to achieving the SDGs of  Government.

The honorable Session Chairman Mr. Sobhit Bikash Barua FCMA moderated the question and answer session. 
He thanked CBC for arranging such a timely suited programme. He also emphasized arranging such kind of  CPD 
more to enhance the professional knowledge. Many senior Fellow and Associate members and students of  the 
Chattogram Branch attended the programme. The whole programme was nicely conducted, and vote of  thanks 
was given by Mr. Asadur Rahaman FCMA, Secretary, Chattogram Branch Council.

CBC Election -2021 (for the term 2022-23)

Chattogram Branch Council (CBC) Election-2021 for the term of  2022-23 was held on Friday, December 31, 
2021, at CMA Bhaban, CDA R/A, Road # 27, House # 43, Agrabad, Chattogram.

Mr. Md. Shafiqul Islam FCMA was the Presiding Officer and Mr. Md. Salamat Ullah FCMA was the Polling officer. 
Along with Presiding Officer and Polling officer  & Mr. Mohammedul Hoque, Assistant Director, Chattogram 
Branch, ICMAB has conducted the election. The Election was started at 3:00 PM and ended at 7:00 PM.

All Chattogram based senior fellow and Associate members gave their valuable votes instinctively and elected 10 
(ten) members for the term 2022-23.
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Two (2) Days-long Training Course on “Excel-the Master 
of Business Reporting Tool”

Khulna Branch Council (KBC) of  ICMAB organised a two (2) Days-long Training Course on Excel-the Master of  
Business Reporting Tool on 5-6 November, 2021 at CMA Bhaban, Khulna. Mr. Mithun Dutta, a senior student of  
ICMAB Khulna Branch act as the resource person of  the skill development programme. The training programme 
was specifically designed to increase the reporting skill on Microsoft Office. Mr. Azizur Rahman ACMA, Secretary, 
KBC & Mr. A. K. M. Nazmul Alam ACMA, Treasurer, KBC gave complementary speech to the participants. 
After completion of  the programme the certificate of  the training was distributed among the participants where 
Mr. Abdul Motaleb FCMA, Past Chairman and Council Member of  KBC were present as Chief  Guest. Mr. 
Habibur Rahman Sk. ACMA, Council Member of  KBC was also present in the certificate giving ceremony as the 
Special Guest. A good number of  students of  Khulna Branch as well as participants from different organisations 
participated on the programme.

The International Accountants Day 2019

Khulna Branch Council (KBC) of  ICMAB organised a colorful rally to observe “The International Accounting 
Day” on November 10, 2021. The rally was started from CMA Bhaban premises towards shib Barimore, Khulna 
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with inaugural speech of  the honorable Chief  Guest Prof. Jahanara, Principal, Azam Khan Govt. Commerce 
College, Khulna. Chairman of  KBC Prof. Sheikh Ziaul Islam FCMA presided over the programme. Vice Chairman 
of  KBC Mr. Md. Arifur Rahman FCMA, Secretary of  KBC Mr. Azizur Rahman ACMA, Treasurer of  KBC Mr. A. 
K. M. Nazmul Alam ACMA, a good number of  fellow and associate members of  ICMAB, students, teachers, 
journalists and other high officials from different organisations of  Khulna zone participated in the rally. About 200 
people participated in the rally with colorful banners and festoons.

Celebrating of 50th Victory Day

Khulna Branch Council of  ICMAB celebrated the 50th Victory Day on December 16, 2021. A good number 
of  Fellow & Associate Members of  KBC with employee & students brought out a procession and paid wreath 
at Shaheed Minar at Gallamari, Khulna. They also paid homage to the martyrs of  the liberation war for their 
supreme sacrifices. Mr. Azizur Rahman ACMA, Secretary, Mr. A. K. M. Nazmul Alam ACMA, Treasurer of  
Khulna Branch Council of  ICMAB were present the programme.

Do’a Mahofil
A Do’a Mahofil was arranged by 
Khulna Branch Council for the 
eternal peace of  the departed 
soul of  Md. Mahmud Hasan 
FCMA, the past Chairman of  
Khulna Branch Council (KBC) 
on 31 December, 2021. All the 
members of  KBC, officer/staffs 
& students participated in the 
occasion. Mr. Mahmud Hasan 
FCMA passed away on December 
29, 2021 in a hospital in Australia.

78 THE COST AND MANAGEMENT
ISSN 1817-5090, VOLUME-49, NUMBER-06, NOVEMBER-DECEMBER 2021



The ICMAB Council 2021

Mr.  Md. Jasim Uddin Akond FCMA
Member

Mr.  Mohammed Salim FCMA
Member

Mr. Md. Abdul Aziz FCMA
Member

Mr. Abu Sayed Md. Shaykhul Islam FCMA
Member

Mr.  A.K.M.  Delwer Hussain FCMA
Member

Kazi Muhammad Ziauddin FCMA
Secretary

Mr.  Md. Munirul Islam FCMA
Vice President

Mr. A.K.M. Kamruzzaman FCMA
Treasurer

Mr.  Md. Mamunur Rashid FCMA
Vice President

Mr.  Arif Khan FCMA
Member

Mr.  Md.  Abdur Rahman Khan FCMA
Member

Mr. Mahtab Uddin Ahmed FCMA
Member

Mr.  Abu Bakar Siddique FCMA
President



Mr. Imtiaz Alam FCMA
Member

Mr. A.H.M Shafiquzzaman
Member

Mr. Md. Mahfuzul Alam Khan 
Member

Mr. Mohammad Salauddin
Member

Dr. Mohammad Mohiuddin
Member

Mr. Abdullah Al Mamun
Member

The ICMAB Council 2021

Mr. Md. Ali Haider Chowdhury FCMA
Member

Mr. Md. Kausar Alam FCMA
Member
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