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Abstract

Mumpreneurship is the most promising research sector in developing countries at present though it has slim 
research. It is sort of  a niche plot of  women entrepreneurship. This research would address the challenges 
that mumpreneurs in Bangladesh face every day and would provide necessary support procedures, policies 
that might help mumpreneurs to lessen the barriers. A qualitative approach along with a phenomenology tactic 
was used in this research. Almost fifteen depth interviews were carried out from Dhaka city in Bangladesh. The 
interpretivist research approach was addressed to find out the challenges that have been faced by mumpreneurs. 
Interpretivist approach also revealed an insightful understanding of  the experiences of  the participants. There 
are a few prominent challenges that have come out through this research such as time management, progress, 
finance, disgraceful and family life balance. The participants were only from Dhaka city, so the rest of  the part 
of  Bangladesh might be able to provide a bit different outcome through further research. This research or study 
provided a group of  rich outcomes into the feature of  being a Mumpreneur along with adequate and suitable 
tactics for running recommendations.
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1.0 Introduction
Mumpreneurship generates the growth of  entrepreneurship around the world.  It comprises and bring out 
the entrepreneurial possibilities of  mothers in one umbrella. It is a promising aspect of  producing new aspect 
of  entrepreneurship. It contributes towards the economy of  any territory along with a broad category. The 
motivation behind this study is to comprehend the hindrances that Mumpreneurs in Bangladesh/Dhaka experience. 
Research in this field will assist with mitigating the difficulties these people face consistently, giving experiences into 
the emotionally supportive networks, assets and strategy drive these women might require defeating different 
hindrances. This facet of  Mumpreneurship has yet to be thoroughly investigated in the context of  Bangladesh, 
providing a chance for thoughtful discussion. Even though this research was conducted in Bangladesh, the findings 
are applicable to Mumpreneurs across the globe. Previously, it was assumed that all people, regardless of  gender, 
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had the same motivations for starting a business 
(Cromie, 1987). Be that as it may, during the 1990s 
research on female business ventures started to arise 
( Jennings and Brush, 2013), finishing this gender-biased 
point of  view. An " entrepreneur is one who makes 
another business despite hazard and vulnerability to 
accomplish profit and progress by recognizing huge 
prospects and gathering the essential assets to make 
the most of  them" (Zimmerer et al., 2007, p. 5). 
Ensuing investigations in this field have recognized a 
subset of  female business entrepreneurs, known as 
Mumpreneurs, who are accountable for caring for 
their children. Mumpreneurship is a phenomenon that 
has existed for some time, but the term and idea are 
in their earliest stages, and hence need theoretical 
development. As an evolving area of  academic 
investigation, the idea has been officially defined 
(only) in limited studies mostly as “an individual who 
discovers and exploits new business opportunities 
within a social and geographical context that seeks to 
integrate the demands of  motherhood and business 
ownership” (Ekinsmyth, 2011). Even though women 
are predominately agitated to become entrepreneurs 
in their quest for harmony between their family and 
work responsibilities (Brush, 1992), there is little 
confirmation that not every woman entrepreneur 
has children. The inspirations of  female business 
visionaries without kids might be altogether different 
from their partners with kids, so these women ought 
to rather be thought of. Henceforth, an assessment 
of  the managerial complexities and work aspects of  
a Mumpreneur requires close consideration. The 
possibility of  at the same time being a mother just 
as a business visionary makes a remarkable work 
setting, suggesting explicit provokes corresponding 
to both (business and mothering) sets of  tasks. This 
twofold entrapped enterprising character deserves 
attention on how mums comprehend this thought 
and partake in this talk. This newborn research 
area of  Mumpreneurship overall and explicitly 
inside Bangladesh is generally neglected. Thus, the 
inspiration behind this exploratory examination is to 
comprehend the boundaries that Mumpreneurs in 
Bangladesh come across.

2.0 Literature Review
The research and aspect of  mumpreneurship based 
activities are about to reveal since it is on-going topic 
of  conducting research at present. It was a small part 

of  woman entrepreneurship, but now it is a full-fledged 
aspect of  research and construct too. Since 1993, 
there is an ongoing debate on the discrepancy between 
men and women entrepreneurship where men are 
predominantly inspired by economic factors whereas 
women are collectively challenged to balance their 
professional and family responsibilities (Kamberidou, 
2013; Buttner, 1993). There is a clear link between 
the economic and gendered view of  entrepreneurship 
from the hypothesis of  Eddleston and Powell (2021, 
p. 513) which depicts that “female entrepreneurs 
tend to nurture satisfaction with work-family balance 
by creating work-family synergies, whereas male 
entrepreneurs tend to nurture satisfaction with work-
family balance by obtaining family support at home.” 
The author Welter (2011) research states that one of  
the reasons for the discrepancy between male-female 
entrepreneurship is highly evolved by the surrounding 
environment and society. The main barrier for women 
includes the household dynamics (personal and work-
life), the family structure, its members, being a mother 
etc. hinder their decision to start a new venture. 

According to Costin (2012), the entrepreneurship 
encouragement among females can be classified by 
push or pull factors. The push factor targets the group 
of  females who are being pushed into entrepreneurship 
because of  their prior position, in other words the 
inability to explore other field of  careers (Browne 
et al. 2012). In contrast, the pulled females in 
entrepreneurship are the one who are independent 
and desire sovereignty (Bruni et al., 2004). They are 
also the one who has the flexibility and knows how 
to balance personal and professionalism in life (Pérez-
Pérez and Avilés-Hernández, 2016). Some research 
suggests that: women pursue entrepreneurship to 
enhance their income and be independent (Costin 
2012) and there are fewer female candidates in the 
field of  STEM (Science, Technology, Engineering 
and Maths) educations which often facilitate 
entrepreneurship within tech-sector hence depress 
their chances. Women who are already in the STEM 
field due to be less in numbers, they often encounter 
male dominance and hierarchies around the working 
environment (Marlow and McAdam, 2013). Ultimately 
most of  the women entrepreneurship is towards retail 
and personal service industry. Therefore, resource 
acquisition for female entrepreneurs become the real 
challenge in comparison to men. Henry et al. explicitly 
reported that structural and attitudinal barriers 
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(namely a namely human, social and financial capital) 
seem to make the entrepreneurial journey tougher for 
women (Henry et al., 2017). In times, these obstacles 
might in turn, impact the process of  opportunity 
recognition/exploitation, types of  businesses being 
launched and their eventual success.

Mumpreneurs are those extraordinary group of  
women with kids who’s not only aspires to excel in their 
personal life but also in professional life and this out-
stands them from other female entrepreneurs. They 
often have a different outlook towards professional 
achievement which is different from the traditional 
employment which helps them to maintain work-life 
balance by eliminating various hurdles which obstruct 
them to have a quality family time (Richomme-Huet 
et al., 2013).  Mumpreneurship finds it difficult to 
work after having children as it comes with various 
responsibilities and practicalities (Lewis et al., 2015). 
Some mothers choose this profession because they 
feel their desires are not being fulfilled by staying at 
home (Lewis et al., 2015), or just being a homemaker 
(Duberley and Carrigan, 2013). These mothers can 
generate business ideas and opportunities related 
to kids and parenthood (Ekinsmyth, 2011), thereby 
contributing to the household income ( Jean and 
Forbes, 2012). Thus, these mothers are driven 
by the idea to maintain both work life balance 
rather than just focusing on with children or work 
which has the possibility of  hampering either one. 
However, some of  them are triggered towards this 
profession (Ekinsmyth, 2014), because of  flexibility 
(Harris et al., 2008) and reliability of  their own boss 
( Jean and Forbes, 2012). Thus, the above literature 
concludes three main features, such as identity- the 
struggle between the role of  mom and professional, 
motivation- “attain ‘work-life balance’ and opportunity 
recognition- “opportunities quite often linked to the 
experience of  having children” (Richomme-Huet et 
al., 2013). But the females face a lot of  challenges 
from the society due to gender biasness as the society 
still have preconceived notion that women are born 
to handle only household chores (Braches & Elliot, 
2017). Whereas men do-not go through challenges as 
the entrepreneurship still consider to be work of  men 
(Martin et al., 2015). 

Mumpreneurs face more hardships than the normal 
female of  they are being a parent and their works 
are not being given equal importance (Duberley 
and Carrigan, 2013).  Another challenging part of  
this is the funding because they have to rely solely 

on their savings and limited business ideas (Nel et 
al., 2010). Those women who work from home 
don’t share their idea with external (Duberley and 
Carrigan, 2013), with the thought of  negative impact 
on their business growth (Lewis et al., 2015). As per 
UK research these individuals purposely don’t want 
to expand their business as they don’t want the 
work to interfere in their parenting (Duberley and 
Carrigan, 2013; Ekinsmyth, 2011). They found it more 
difficult beyond anticipation to maintain the balance 
(Nel et al., 2010; Ekinsmyth, 2014).  This leads to 
more time consuming than expected to achieve the 
desired outcomes (Duberley and Carrigan, 2013).  
To understand the challenges faced by these women 
two researches are being conducted one by Duberley 
and Carrigan in West Midlands of  UK and another 
by Duberley and Carrigan in Australia six years 
ago. Both the researches were based on qualitative 
analysis and existing information about challenges 
faced by these women. However, it is apparent 
that both the group have different motivations and 
different challenges. Therefore, existing literature has 
a number of  limitations, preventing its applicability to 
Mumpreneurs in Bangladesh. 

2.1 Research context and research questions:

According to literature, women are motivated to 
be entrepreneurs and therefore, they try to make 
a balance between their family and work (Brush, 
1992). The woman who do not have children 
maybe have different challenges when they desire 
to be entrepreneurs in Bangladesh, but with children 
they (women) might face diversified problems and 
challenges in Bangladesh. Hence, an investigation of  
moms with children in Bangladesh regarding their 
challenges, experiences and work dynamics on 
entrepreneurship need to be identified and attended. 
Being a mother as well as an entrepreneur might 
create a unique context what would indicate or 
reveal diversified challenges in Bangladesh. These dual 
entangled entrepreneurial identities might need to 
be investigated to see how moms address this sort 
of  notion and participate in this kind of  discourse. 
This mumpreneurship in Bangladesh is specifically 
unexplored largely and therefore the need of  this 
investigation is necessitated to understand the 
contexts, challenges of  mumpreneurs in Bangladesh. 
Hence, the most possible investigation or research 
questions would be: 

RQ1: ‘What are the contexts of 
mumpreneurship in Bangladesh?’
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RQ2: ‘What are the challenges encountering 
the mumpreneurship in Bangladesh?’

In addition, the outcome of  this investigation or 
research would contribute in dissolving the barriers, 
challenges of  mumpreneurship in Bangladesh since 
they might provide insights for the support systems, 
resources, activities and policies too.   

3.0 Methodology And Data Analysis 
Of This Study
In this study, interpretivist research approach was 
applied since it would support understanding the 
challenges of  mumpreneurs and through in-depth 
interviews realising the participants’ own experiences 
is very much subjective though (Creswell, 2007).  This 
interpretivist approach helped to generate insights 
barriers of  Mumpreneurship in Bangladesh over 
the time and obviously it would come out through 
participants’ responses. This research would able to 
understand an ample platform of  mumpreneurship 
since participants of  this research shared their 
genuine thoughts. Interpretivist research approach 
creates numerous opportunities what might chase 
supplementary dimensions that might come from 
during collecting data or information (Cavana et al., 
2001).  Phenomenological approach has applied over 
this research and it brought a precise real phenomenon 
of  the challenges that Bangladeshi moms usually 
face. The information given by the interviewees 
of  this study were relatively solid and analysed in 
different dimensions of  Mumpreneurs (Creswell, 
2007). The combination of  phenomenology and 
interpretivist research approach was accurate since it 
helped revealing the understanding the aspect of  the 
experiences (Creswell, 2007, p.104). 

3.1 Rationality of qualitative research for this 
study

Qualitative research provides opulent data from 
fewer participants (Morse, 2000). It can show its 
magic to grasp participants’ experiences that they 
have experienced if  it is barrier or not. Qualitative 
research also could reinforce the appropriateness of  
the data. This is kind of  inductive manner what collect 
data, gradually analyse the data and then might able 
to develop themes as per the data (Hayes, 2000). In 
Bangladesh, the precise challenges of mumpreneurship 
prediction is relevantly tough since moms are explaining 
their proper and exact challenges due to socio economic 

issues. This is why, depth-interviews along with the 
participants are very much necessary to bring out the 
necessary information or data from them. 

3.2 Prudence of phenomenology for this study

Phenomenology is philosophical thinking and it comes 
from philosophy (Giorgi, 2010). Phenomenology 
focuses logical interpretation of  any phenomena 
(Sokolowski, 2000) and it also reveals the essence 
of  the real things (Moustakas, 1994). According to 
Moustakas, after observing the appearance of  any 
object, the researcher gets to know the essence. Then 
it becomes the gateway to disclose the realities of  that 
particular objects.  The process of  get through the idea 
is known as ideatic process and to know this, people 
should have consciousness. This consciousness should 
be intentional. This intention comes from human 
senses and experiences. It is all about phenomenology.  

At present, there are many researchers are 
applied phenomenology while they do research on 
entrepreneurship. Phenomenology is a philosophical 
basis and it requires a suit for scientific approach. 
Phenomenology uses speculative ways to explain and 
understand the object. On the other hand, science 
conducts experimentations, pragmatics of  the world. 
But in one sense both search for reality and truth 
based on data or knowledge rather than opinion. 
And the key characteristics of  phenomenology are 
rationality, systematic thinking and holistic approach 
of  human experiences. 

Entrepreneurs who are successful or unsuccessful 
can provide information and their experiences to 
others. This is why phenological method is the correct 
method to analyse respondents’ lived experiences 
applying a holistic and in-depth interview approach. 
Therefore, researcher would get to start the research 
along with real and exact experiences rather than 
simulated experiences. Phenomenology would 
introduce doing research focusing on the significant 
meaning of  entrepreneurs’ lived experiences. The 
credibility of  the data would come from the authentic 
and legitimate own experience of  the entrepreneurs 
(Patton, 2002) and it should be done by in-depth 
interviews of  the participants. In this study, the 
research was instrumental of  collecting data collection 
through in-depth interviews.  The benefit is that the 
researcher could talk and dig the fact of  the data during 
in-depth interviews with participants (mumpreneurs 
of  Bangladesh) as much as the research would. Since 
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in qualitative research such as phenomenological method, data drives solely from the respondents, thus in this 
study phenomenological approach was uncovered the realities of  the respondents and helped to achieve the 
answers of  the research questions of  this study.  

The phenomenological method basically consists of  small sample size and fifteen participants were selected 
for this study and these fifteen participants basically encountered challenges while they took initiatives to be an 
entrepreneur (Gray, 2009). The interviews were open ended and very much frank and easy. The discussions 
were very much relevant and sharing experiences (Denscombe, 2014).  

3.3 Sampling technique and sample size determination

The participants in this research were from Bangladesh Mumpreneurship who have their own businesses and 
have kids under ten (10) years old. In Bangladesh, under ten (10) years old kids genuinely dependent on their 
moms. The mumpreneurs who were selected first were contacted through emails regarding their willingness 
to participate in this study. Almost 30 mumpreneurs responded after receiving the emails, but finally only 15 
mumpreneurs provided their depth interviews. The depth interviews were through zoom and skype due to 
Covid-19 pandemic situation. 

The participants were very much motivated to provide information and they were asked about their context, 
background, their business, their influences, their challenges. And during the conversation, their motivations, 
their expectations were brought up. Basically, they were asked about their barriers, challenges regarding being a 
‘mumpreneur’. The depth interviews were recorded and at the same time notes were taken during and after the 
interviews. The depth interviews were transcribed word for word. 

Table-01: Full context and orientation of the participants of this study

Participants Initial Detail 
of their 
children

Previous 
Occupation 

(Is it 
business!) 

Industry Motivations for being a 
Mumpreneur

Duration of 
Mumpreneurship

Working 
hours as 

mumpreneurs 

Milon Akter MA 5, 7, 11 No Garments Independent attitude 3 years 36 hours

Parul Khan PK 6, 8 No Banker Balance between work life and 
family life

1 Year 6 months 28 hours

Jesmin Rahman JR 4, 8 No House maker Contribution to the family 5 Years 40 Hours

Shaheena Hossain SH 13 No School Teacher Wanted to be busy 3 Years 42 Hours

Parvin Ullah PU 7, 10 No Librarian Contribution to the family 5 Years 35 Hours 

Razia Mostafa RM 6, 7 No Cloth Designer To earn more 3 Years 30 Hours

Yasmin Rahman YR 4, 8, 9 No House maker Be someone 2.5 Years 35 Hours 

Ulfat Ullah UU 3, 4.5 No Buying house Did not like time bounded job 5.5 Years 40 Hours 

Khodeza Hedayet KH 11, 8 No House keeping She wanted to take care her kids 
spending more quality time with 

them

4 Years 28 Hours

Sathi Rahman SR 4 No Primary School Teaching Baby sitting More than 2 Years 24 Hours

Monowara Khijir MK 11, 9, 6 No House maker Due to family need 7 Years 40 Hours

Jemi Hasan JH 3 No Banker Compact stress in banking job 3 Years 30 Hours

Shanu Sharif SS 5 No NGO job Low job satisfaction 4 Years 36 Hours

Farah Saimum FS 5, 7 No Research Assistant Independent working attitude 6 Years 42 Hours

Lima Khan LK 5 No Lawyer Job stress 4 Years 36 Hours

4.0 Data Exploration And Findings: 
In this study, thematic analysis was applied along with descriptive phenomenological traditional analysis. 
Methodological principles and steps are shown in detail what would help to justify the validity and rigour.  
Phenomenological method is a qualitative research and thematic analysis is a design or approach of  qualitative 
data analysis alone. Both of  them would be applied in a research using Braun and Clark’s step wise thematic data 
analysis.  In this study, these two were applied in step by step along with arguments. 
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4.1 Time supervision

Mothers are busy since they are mothers. Hence, 
mumpreneurs have to do so many things such as 
business, children and household. Their time is limited 
but still have numerous demands to do their jobs 
possibly and that is why sometimes they do work very 
long time (Duberley & Carrigan, 2013). Every day 
they have so many commitments here and there and 
they have to accommodate all of  them on time.  It is 
very much challenging for mumpreneurs to do their 
essential works (entrepreneurial work) on time due 
to taking care of  their Childs. They are also financially 
unable to pay day care bill for all day long. They are 
doing their business (entrepreneurship) during their 
childfree time. So, definitely mumpreneurship demands 
the helps from experts for efficient time management 
for all of  their household activities, duties and tasks as 
well as their baby-sitting activities too.  Another point 
is that business has been expanding over time and the 
workload also had increased, but the childfree time 
for the mumpreneurship remain unchanged still. 

It has been come out through depth interviews that 
so many mumpreneurs work at late night or early 
morning since they have to active in daytime for their 
children such as feeding them, sending them schools, 
preparing foods for them etc. There are a few who 
might have other commitments along with their kids 
such as take them to tutors or any extracurricular 
activities and this is why they might not have any extra 
choices, but still need to work at late night. One of  the 
participants responded: 

‘I usually work from 8.30 until 4, but last couple of  
months I have been working at late nights, getting early 
morning at 5 o’clock and also I work until my kids awake 
up for their school’ (KH)

They above statement clearly reflects that mumpreneurs 
work limitless and since they have young families, they 
already engage themselves into multitasks. They are 
concentrating on their children and at the same time 
they are working for their career and earning money 
as well. The mumpreneurs have potentialities to grow 
their businesses, but they cannot do it due to spending 
quality time with their family members. So, time is a 
challenging component that mumpreneurs face every 
day regardless the hours they work per week though 
they have other commitments. The participant; KH 
has two kids along with her husband and in addition 
she is running her business. Thus, it is evident that she 

has the commitment to stay at home doing parenting 
a full-time basis. 

The required time for kids made the mumpreneurship 
challenging to do things properly. Sometimes these 
mumpreneurs accept this dimension that they might 
not get the position of  adequate mumpreneurship 
roles, but that bring negative impact on their successful 
career and they might not carry on proper activities 
as well though they have proper and adequate 
capabilities. Then maybe they start thinking of  their 
own journey. Then they would consider early stage of  
their business, their struggles. They continue leading 
their busy life along with their immense consideration 
leaving their personal life behind. One of  the 
participants mentioned:

‘I took it as lifeboat, as opposed to my relaxation…I really 
forget when last time I sat in front of  TV, had my own 
making coffee and watched a beautiful TV show’. (MK)

The above mentioning statement reflects 
mumpreneurship activities are very much busy schedule 
and time management is challenging for them. There 
is a huge lack of  day care and babysitter over here in 
Bangladesh especially in Dhaka city too. Reluctant and 
easy house maintenance making are not easy for them 
too. Overall time management does not portray for 
mumpreneurship in Bangladesh adequately. 

4.2 Funding allocation

Finance as well as capital is a massive challenge for 
mumpreneurship in Bangladesh. Most of  the time, 
they invest their own savings (Nel et al., 2010). Since 
Bangladeshi mumpreneur do not have that much 
ability to do business plan and also does not have 
secure external capability to arrange capital too. Most 
of  the mumpreneurs in this study did not plan for their 
business at early stage and that is why they invested 
their own money, or they took loan from family 
members or relatives. They did not understand or 
maybe they did not want to take money from banks. 
The women who were participants of  this study did 
not try for bank funding initially since they wanted to 
wait for possible sales result. They wanted to forecast, 
or they tried to reach themselves in apex position 
initially. They tried to get investments from banks or 
outside sources, and they had lack of  confidence to 
repay the loan since they did not have precise plans 
for their businesses and secure funding at initial stage 
of  their entrepreneurial business. Maybe they were 
afraid of  getting money or loan from banks due to the 
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stigma what they have been experiencing from the 
Bangladeshi families as well as society. In addition, most 
of  them wanted to start a business as their hobby and 
passion. Money is significant element to purchase raw 
materials or inventories for starting entrepreneurship 
and lack of  funding enticed a huge challenge for them.  
Research has been revealing that male entrepreneurs 
can arrange loan or funding within a very short time 
than female entrepreneurs ( Jennings & Brush, 2013). 
First year of  entrepreneurship is challenging since 
sales are infrequent or entrepreneurial business might 
experience an adequate amount of  growth in short 
time.  A number of  comments from participants of  
this study are showing here: 

‘I had to be sure that I can afford to pay all of  my stock 
before it is going to send to the customers’ (FS)

Shortage of  capital affect buying raw materials or 
stocks and that is how mumpreneurship cannot assume 
confidences to gain a handsome amount of  income. It 
is evident that participants had new experiences and 
at the same time they work in overworking manner. 
Mumpreneurs in Bangladesh are challenging since 
women have to work without proper and adequate 
financial expectations. These mumpreneurs were very 
much passionate and ambitious for their career and 
commitment towards their entrepreneurship and 
that is why they made their minds that they will be 
rewarded after certain periods along with their efforts. 

4.3 Growth and advancement

In Bangladesh, mumpreneurs has been struggling for 
their progress from the beginning. They have been 
facing numerous barriers to achieve their milestones 
especially they have lack of  time and money. One of  
the participants avers:

‘From the beginning I was kind of  in my dreamy position…I 
felt like sky would be my limit…but still I am struggling….
here and there….need to invest more money along with 
adequate time too’ (UU)

Mumpreneurs consider about their time, perceptions 
and growth over time and also, they were anxious 
about their progress over the time. They gradually 
came to understand that it would be a huge challenge 
for them. Obviously over the time they have been 
gathering experiences from numerous challenges and 
the experiences helped them to get preparations 
over the time. Mumpreneurs in Bangladesh now start 
thinking about encountering challenges due to their 
experiences. But progress of  mumpreneurship in 

Bangladesh has not been that much speedy since they 
have kids and responsibilities. Moms in Bangladesh 
want to get opportunities to access the information 
regarding their goals and achievement. Basically, 
mumpreneurs of  this study want information by 
which they could improve their present procedures. 
Participants of  this study came to understand lack 
of  the information what they need to achieve their 
main jobs. One of  the participants stated the following 
statement during depth interviews: 

‘I was really confused about the ways where I need start 
from…but I wanted to grow it in my ways….that was a 
challenge…that was completely lack of  information’ (SS)

The above mentioning statement clearly mentioned 
that lack of  information created barriers for her 
growth. Almost all of  the mumpreneurs of  this study 
had desires to become entrepreneur, but they have 
lack of  experiences and information as well. And 
that is why they require more business knowledge. 
Sometimes it is difficult for them to take the right 
decisions too. Some of  the participants mentioned 
during depth interviews that they have been receiving 
advices from a few mentors, but most of  them were 
not in same industry. This is why they could not 
manage themselves with valuable advices what they 
really need. They feel their progress would get better 
if  they could avail the mentoring from genuine sources. 
They were also unaware of  social media what is the 
most popular marketing campaign tool at present and 
this was also a struggle period or issue for them. And 
this creates a barrier for effective marketing activities. 
These mumpreneurs in Bangladesh want to improve 
their skills on the basis of  marketing strategies, thinking 
capabilities and the growth they desire concretely. 
Some might have classroom-based knowledge, but 
rest of  them gathered knowledge through trial and 
error basis. 

‘Entrepreneurship require marketing knowledge what I 
did not have and gradually I realised it properly’ (SR)

Thus, marketing knowledge and its application 
also an important task for their progress and they 
mentioned it and realised it too. Sometimes these 
women considered themselves as looser since they 
could not manage it properly. Adequate information, 
skills, knowledge are required to demonstrate 
entrepreneurship successfully. 

4.4 Significances of worth life along with family

Usually mumpreneurs of  this study revealed that they 
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want their desired position and at the same time they 
want their healthy family life as well. It is basically called 
as work life balancing situation. But it was difficult for 
them to spend quality times with their family during 
busy periods of  their work life. They need adequate 
support, advice and assistances. It is all about for their 
kids.  Also availing childcare facilities is not that much 
easy for them too. This also appear a great challenge 
for them. 

‘I thought I would be able to balance a work life activity as 
much as I need, but it was a simple daydream for me…it is 
really not a balancing job…it is a proper full-time job’ ( JH)

The mumpreneurs of  this study is simply in dilemma. 
The mentioning statement might reflect that. They 
were overwhelmed about their capabilities on work 
and family life. They might have plan for their future 
to be successful entrepreneurs, but at the same time 
they want spending time with their family members. 
But due to so many issues, it was not possible for them 
(The participants of  this study). Moms of  this study 
expressed that they tried and try to make a balance 
between work life and family life. But they could not 
make proper balance among their roles. One of  the 
participants of  this study articulated:

‘Initially I did work, and I did not feel guilty since I am giving 
time to my career, but at the same time I was feeling guilty 
since I am giving quality time to my family’ (YR)

The above mentioning statement was not just a 
statement, it was a concrete statement over the time. 
The reality is that most of  the mumpreneurs could 
not make balance between work life and family life 
together if  they really have passion for working as an 
entrepreneur. Actually, automatically mumpreneurs 
have to spend more time on their business. They 
have time and money pressure too. Altogether they 
are under stress to achieve their goals. Though they 
are their own boss, but still they have to play two 
roles such as work from home or bring work at 
home. This is not occasionally; this is on regular basis. 
So altogether they have flexible working hours, but 
they need to make balance between them. Some of  
the participants of  this study mentioned that they 
employed one or two employees to assist them. But 
overall, they are liable for taking care overall tasks and 
jobs. This is how these women cannot stop working 
all day long, and it requires their continuous efforts 
and supports. When they work, they work all day long 
and one of  the participants described her daily routine 

like the following way during her depth interview for 
this research: 

‘When you are working under any organisation, you may 
attach your kids into a day care Center. But as you are 
working from home, so you may not send them there. 
And in any kind of  job you might have a job routine, but 
over here you do not have any job routine, no 9 to 5 job 
schedule also. I need to keep doing my job all day long. So 
many times, I made up my mind that I should work within 
a specific time period, but interestingly I could not. I used 
to work all the time, here and there too. At mid-night, I 
wake up sometimes and I start working too. Then again, I 
start work at morning, even then early morning too…this 
is basically my work life and family life balancing situation’ 
(LK)

Thus, setting priorities between work and family life is 
really challenging and people need to set up their own 
criteria into this challenge. This is not easy job, but still 
if  people want, they might follow it in their own way. 

4.5 Disgrace

People are very much judgemental in developing 
countries indeed. Mumpreneurs in Bangladesh face 
stress and feel disrespectful sometimes since they have 
their own communities and this community arranged 
their gatherings, Mumpreneurs have to go there and 
attend there. But sometimes they cannot due to work 
pressure. Also, some relatives or neighbours or peers 
consider that they are doing business as their own 
hobbies, not essential since mumpreneurs do not have 
any particular time bound, even they do not maintain 
any traditional workload too. Most of  them do not 
take seriously their jobs or work pressure. They are 
often called for family supports, responsibilities and 
their kids’-oriented issues from internal peers and 
external peers too though they heavy workload. One 
of  the participants of  this study mentioned: 

‘My family members and relatives consider me as a free 
woman, they expect from me to do work since they see 
me sitting at home, feeding my kids and at the same time 
I am doing household work too. They do not see my stress, 
my computer based, telephone-based work too’. ( JR)

Thus, mumpreneur of  Bangladesh does not get 
support from family members always, maybe they 
get sometimes but still that is not sufficient. Even 
peer groups do not understand mumpreneurs’ 
commitments towards their own jobs. There is 
another point of  views from kid’s friends’ zone. One 
of  the participants stated: 
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‘My kids’ moms expect me to go out with them after 
kids’ school finish, they want me to do coffee time with 
them. They consider me as unemployed woman as if  I am 
just doing something as part timer or as configuring my 
hobbies. Sometimes they suggest me to find out a proper 
job instead my own entrepreneurship’ (UU)

Thus, they do not consider entrepreneurship as proper 
job. They rectify it nothing but an ambitious hobby. 
Sometimes husbands also are not supporting them in 
Bangladesh. Husbands try to make them understand 
that taking care of  kids and other jobs of  households 
should be done by wives, they want to be reluctant 
for their jobs. Running the household works should 
be considered as wife’s first priorities other than other 
jobs whatever it is entrepreneurship or nine to five 
jobs. One of  the participants clearly mentioned during 
her interview: 

‘My husband told me that taking kids school every day is 
not his job. He cannot do this at all. That is my job, if  I 
cannot I need to arrange car or whatever I can. He cannot 
do it. He did not support me at all during my struggling 
period. I had to balance between my family life and work 
life. There was nothing for me and only Almighty knows 
how I did manage all these’ (MA)

This is how being disrespectful mumpreneurs of  
Bangladesh continued and have been running their 
own entrepreneurship. This is not just surprising 
observation; this might provide them much more 
committed realisation too. Their experiences, their 
understanding help them to do their work in different 
angles. They try to maintain their life along with 
disgrace attitude. Gradually it has become successful 
with a fair ultimate activity. Both family and outside 
people in Bangladesh do not show kind attitude 
towards mumpreneurs. They usually take females 
taken as granted as in female or wives or moms have 
to provide them all kinds of  services what they are 
expecting from them. Mumpreneurs are encountering 
disgraceful attitudes from them. 

4.6 Experiments of assembling preliminary linkage 
for mumpreneurs

Earlier works and related situations are revealed that 
mumpreneurs of  Bangladesh encounter difficulty 
or challenges initially making networking with the 
concerning people who might help them providing 
advices and encouragements too (Nel et al., 2010). 
Mumpreneurs of  this study supported partially that 
they did face primary information related lacking for 

the time being. But they also confess the helps from 
social media and technological development such as 
internet facilities. One of  the participants averred: 

‘I was puzzle…I knew that I can do. But what would 
be the initial procedure…after certain periods with the 
help of  Facebook and other facilities I realise that I can 
do….and I did it…I did so many meetings, I want there 
in person too…altogether slowly I made it possible by my 
own efforts and hard works’ (SH) 

So, the rapid growth of  social media and prosperous 
activities of  internet made them make it possible 
along with huge possibilities too. Demonstration and 
its related issues made them positive with alternative 
challenges. Obviously, initial information, data, 
marketing overall networking should be articulated 
adequately with proper judgements. Mumpreneurs in 
this study mentioned all of  them properly with every 
single detail. These are really fascinating, but it would 
work gradually. 

5.0 Inclusive Discussions
Mumpreneurship is revealed a new dimension at 
Dhaka city in Bangladesh and it has been focused by 
this study. The outcome of  data analysis is significant 
and interesting in diversified situations. The main 
challenges of  mumpreneurship in Bangladesh have 
been identified from this research are progression, 
financial or capital arrangements, timeliness and time 
management, work life and family life balancing and 
last but not the least disrespectfulness or disgraceful. 
In addition, these mumpreneurs usually have 
predominant challenge that they need to make balance 
among family life, work life and their motivational 
views of  becoming a mumpreneur. The outcome of  
data of  this research indicated that mumpreneurs 
faced massive challenges between work activities, 
commitments and their sole responsibilities towards 
their families. These mumpreneurs have desire to 
spend time with their children and at the same time 
they need to engage themselves with their businesses. 
So, twenty-four hours in a day definitely seems like 
very much rigid for them. This situation is very much 
challenging and dilemma situation for them too. It 
is not possible to expand and develop businesses 
for these women if  they do not invest more quality 
time into their entrepreneurship-based work. These 
women might employ employees in absence of  their 
presence, but it would not be that much convenient 
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for them due to salary issues of  those employees. 
Because, these women or mumpreneurs did not have 
that much situation to provide wages or salaries what 
could help them in aspect of  their investing money 
or profit. Therefore, mumpreneurs in Bangladesh 
might not engage or employ employees then and 
then and this is also a solid barrier too. Most of  the 
participants in this study invested their own savings or 
their husband’s money and it is very much addressable 
that they have to enhance the portion of  their capital, 
so that they can employ their employees and engage 
their suitable categories too. Mumpreneurs have 
desire to make a balance between work and family 
life, but it is kind of  influenced their stigma in full swing. 
Also, it is alarming that most of  the peer groups of  
mumpreneurs consider their mumpreneurship as 
hobby and this is also a social discouragement not 
to do their entrepreneurial activities smoothly. 
They did not get support from possible sources. 
Altogether they cannot show their creativity and 
performances too. Thus, Bangladeshi mumpreneurs 
have been facing challenges day after day, year after 
year. Awareness creation for women empowerment 
and their contribution towards society and other 
activities would be moderated for mumpreneurship in 
Bangladesh. Without financial loan facilities, it won’t 
be possible to run mumpreneurship especially in 
Bangladesh. Since mumpreneurship would contribute 
a huge amount to the Government through vat and 
tax, Government might take necessary arrangements 
to reduce the challenges of  mumpreneurship in 
Bangladesh. Social security and disrespectful would 
be possible to avoid or cut out if  mumpreneurs start 
address themselves as successful. That is why they 
also need work life and family life balancing situations. 
In this regard, adequate day care Center along with 
sufficient qualities must need to be addressed. 

6.0 Confines & Supposition Of This 
Study
The mumpreneurs of  this study have been doing their 
business less than 10 years, so the result or outcome 
of  this research could be different if  the participants 
would be considered more than 10 years. The research 
area was only in capital of  Bangladesh, but rather 
than capital could have brought different outcome 
too. Most of  mumpreneurs in this study were mostly 
goods seller oriented, so it would see how services 

industry’s mumpreneurs are going to perform their 
activities especially they deal the customers and society 
at parallel ways. Though phenomenological research is 
suitable for this research, but this phenomenological 
research itself  has a number of  limitations.  Last but 
not the least, only fifteen mumpreneurs of  Dhaka 
city (Capital) were interviewed and this is not the 
only way to assume or find out the platform of  
mumpreneurship. This research is emphasising the 
future research regarding mumpreneurship in Dhaka 
city with different contexts. But it is a desire that this 
research would lead the implementation of  although 
support system and policy initiatives. This study also 
provides an insight for being a Mumpreneur overall. 
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